20 Million Home Gardeners see SPEEDLINE advertising in American Hom 
Better Homes & Gordens, Sunset, House Beautiful, Flower Grower 


SPEEDLINE gives your customers a reason 
to buy all their lawn and garden tools from you 


PEEDLINE is the independent dealer's answer to the changed 
lemand for steel goods, = 
t plang ‘Ss d-fas 0 “d i “d STOCKS ane “avie vatte s th rarer o 

replace ole ishioned mixes tock ind heavier patterns wi n “Adgea Kr Ye 
me mass display of all the light. strong. easy-to-use tools that today’s 
rome vardeners want .. all perfectly matched and balanced with ~VLLLLETE 


rold finished forged steel heads and weather proofed blue handles J \\f 
/™ \\ / 


ound in no other tools, 
Sell the tools with the blue handle. Every tool you sell helps to 
ell other matching tools. Turns your stock faster and earns full 


rohit on every sale. 








To Introduce SPEEDLINE ' 
. Small Garden Tools — ) TN 
. i $27.64 Value for $17.25 WIN 


| 
— 


Balanced stock of levze matehir for 
LIGHTER YET STRONGER 
t ee Oe ed + Pace 














THE UNION FORK & HOE COMPANY, 503 Dublin Avenue, Columbus, Ohio 


UNION and RED HAWK Farm and Garden Tools © RAZOR-BACK Shovels 





STANDOUT SALESMAN 
ON ANY SHELF! 


National offers you the most complete line of 
fasteners... all packaged in bright, red and 
black cartons that resist soiling, provide 
quick and easy identification. 
This quality packaging reflects the quality 
of the fasteners inside the carton, too. For 
over 60 years, National has maintained a rep- 
utation for the best in headed and threaded 
fasteners. This is your assurance that the 
ro Oma 


National fasteners you sell will always be crew 
. $s 10s ancl 
) * 


t 

a ; : ion 

uniform in performance and in quality. , omwe WA apn? og 
: cpeves® weet ' 


Combine National quality with National 
packaging to build customer good will— 


sell the complete National line. Write us 


THE NATIONAL SCREW & MFG. COMPANY 
Cleveland 4, Ohio 
Pacific Coast: National Screw & Mfg. Co. of Cal. 
3423 South Garfield Ave., Los Angeles 22, Cal. 


for more information. 





Va ] 
FASTENERS 





SOUTHFRN HARDWARD Is pul 


th 


122 


axe er at 
Volume 





17S MORE ECONOMICAL / 
(ITS GALVANIZED STEEL 





, * will never find a better sales point 


than low price. And that is one big reason 
why galvanized steel roohing Is always in 
demand ~— it costs less than other metal 
roofing ot comparable We ight. 

If you compare steel roofing with other 
metal roofing on the basis of strength you 
will again find a substantial difference 

in cost. Other metals must be used in 
relatively thick and expensive gages to 


equal the strength and stiffness of 


steel in lighter gages 


Bethlehem’s Stormproot isa 

7 
moderately priced roohng manufac tured 
from strong, durable steel, either plain 
or Copper he ining It carries a tight 
unttorm coating of zinc to give 
if good resistance to corrosion It is 
designed to hold snugly to any 
type of roof construction And it 


gives vears ol excellent protection 


Bethlehem Steel ¢ ompany 


Bethlehem, Pa 


On the Pacific Coast Bethlehem products 
ure sold by Bethlehem Pacific Coast Steel 
( orporation } xport Distributor 
Bethlehem Steel Export Corporation 
A 


dee) STORM! 1) Bel) Bere 4 


SOUTHERN HARDWARE for FEBRUARY, 1953 





Lowe Brothers 
give you the 


BIG KEY 


tO more 
PAINT SALES! 


at Bed a Ree Sty ae 


is mg ™ Sigiist (olors 


me Sel 
- mrsT, take a line of paints 
whose supreme quality 
through the years has resulted in wide consumer 
acceptance and preference. Add an up-to-the-minute, 
sensational system of color selection. Then, back the 
entire proposition with a powerful, integrated adver- 
tising program! That's the combination —the big “key” 
which opens the door to more and faster sales and 
profits for Lowe Brothers Dealers everywhere! 
Mrs. America is more “color-conscious” today than 
ever before .. . and she finds just what she’s looking 
for in Lowe Brothers new Stylist Paint Colors. These 


authority-selected colors (in flat and semi-gloss) make 


‘ —» Established preference + Great color system + Powerful advertising support 


it possible for you to offer the colors she wants without 
the problems of “in-store” mixing and matching, or 
complicated inventories. The unique Stylist Color 
System pel sonalizes your service, simplifies your sell. 
ing, produces extra profits! 

A giant program of consistent advertising support 
tells consumers the big story of Lowe Brothers high 
quality products and authority-selected colors. This 
aggressive support program, based on proven prin- 
ciples of modern paint merchandising, “rounds out” 
Lowe Brothers great, sales-building combination! 


Write for agency particulars, 


The Lowe Brothers Company * Dayton 2, Ohio 


Lowe Brothers pawts « VARNISHES 
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Your FREE copies are 
ready, now! 

















——- 


ee 
tat Sess fo 
entre nner es we eS 
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Leuisville 


GRAND SLAM 


GOLF CLUBS 





Address request for your free 


copies of catalogs to Dept. SH HILLERICH & BRADSBY CO., INC. 


LOUISVILLE 2, KENTUCKY 
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@ You've told your customers about 
“Balance” ... you've told them about “Mill Heat Num- 
bers” of steel used in Warren-Teed sledges . . . you've 
told them how a “Shiny Face” increases accuracy... 
NOW, tell your customers about “Grain Stain” handles! 
“Grain Stain” handles are pneumatically rammed 
‘into the sledge head with one tremendous blow from a 
,* specially Warren-built handle driving machine. 

All “Grain Stain” handles are closely graded to assure 
uniformity, extra toughness and strength. They are made 
from Grade “A” Hickory. 

“Grain Stain” penetrates deep into the grain of the 
handles. Each handle is rubbed with wax, making it 
resistant to weather and providing a non-slip grip. 

They're attractive, too! The mellow, dark brown stain 
brings out the natural beauty of the wood. Each “Grain 
Stain” handle is clearly marked with a distinguishing 
trade name in silver,along with the regular Warren Tool 
trade-marks and trade names. Be sure you have Warren- 
Teed tools with ‘Grain Stain” handles when your custom- 
ers ask for them. Write today for complete information. 

















WAR VE WATEED 


@ Heads fully- protected from ff d 
scratches. "Grain Stein" aiid be ne ee WA R R E N TO 0 L Cc 0 R p 0 R ATi 0 N 


to take care of themselves in any company. Sledges General Offices 


. Warren, Ohio 
shipped with or without handles, four to a carton 


for easy handling and efficient storing Expert Division .... 30 Charch St., New Yorb 7, N. ? 
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a > Now... x 
~™, a complete 


| Bristol Line 


to completely satisfy your customers 





Whatever form of fishing appeals to your Angler 
customers, now they can find the exact rod in the 
new 1953 Bristol line; designed to satisfy the de- 


mands of experts and novices. 


PUTOVTRTTUTERTI ETI 
ritiiaae 


In its 67th year Bristol offers rods for every type of 
fishing: trolling, mooching, fly or bait casting, spin- 
ning and surf fishing. Bristol builds these world- 
famous rods in tubular and solid glass or steel, or 


impregnated bamboo, for fresh or salt water fishing. 


Start Casting for 


Added Profits 
NOW }4y writing, wiring, 
or phoning 
for BRISTOL’S exciting 

~~ 1953 Catalog — or 
contact your BRISTOL 
representative. 





Torrington, Connecticet 


Since /826 
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PFLUEGER Helo Gow Sete 


prLue GER 


CHOM 


__ SPINNING LURES 


on 
t 








PFLUEGER 
SKILKAST REEL 
$1175 


Anyone who can hold a rod and 
wave a wrist can cast witha 
Pflueger Skilkast Reel. Pflueger's 
mechanical thumber controls the 
spool—helps beginners cast like 
experts. No back lashes. 











Compact and tough. Weedless, bounces off logs. 
Hook rides upright. Size 2—Silver $1.00, Gold $1.05 


PROVED Performance 


eeeeeeeveee ee ee eeee eee eeeeeeeeeeeeeeeeeeeeee 





PELLEGER 


‘e) GLAMOR 


ae = 
—— we 


name wsene 





PFLUEGER 
SUPREME REEL 
$3500 


Dependable fishing tackle products, 
proudly produced for over three generations 


Guaranteed against defective materials 











or workmanship for the life of the reel 
Acts like an injured minnow. Choice 
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of % or % oz. fishing wt. Spoon 1% in. 65¢ 


THE ENTERPRISE MFG. CO., 110 N. UNION ST., AKRON 9, OHIO 


p F L U E G E 4 eon oe 2 eee, 2 dee ee ee 


Pronounced "FLEW-GER"’) 
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The MOST OUTSTANDING IMPROVEMENT for lawn mowers in FIFTY YEARS 
, 5 TH = ' 





~d ‘ bo improvement over the conventional power lawn mower. A once 

~ N Fe % over cutting leaves a beautiful lawn, no weeds, plantain, buck 
. 

»s hern or dandelions left uncut, as the Weed-Topper cuts these 


. > ahead of the cutting reel 


WEED-TOPPER 


Close-up of mechonsm 
that drives Weed Topper 


optional eguifment at the factory 


far SCOUT ot | ete 
MOTO-BOY a MoTO-BoY 20” 22” Scout Y 
models 


Equipped with Weed-Topper 
cuts a slightly narrower swath 
than the regular models 


ROTO-CUB 16” 


With a fullfloating and a re 
versible tubular steel handle, 
ROTO-CUB is mounted on a 14 
govge pressed steel chassis, om- 
ply reinforced and has full axles, 
ecrom the body of the machine 
for greoter strength. Easily od 
justed for cutting height, the 
wheelbase is of a length to allow 
cutting over rough ground with 
out scalp ng 


OTO-MOWER, manufactured in the most modern plant in 
he industry, employing all of the efficiencies of progressive 
onveyor production, is the standard of value in the power 
ower field. .. . The entire “hardware line” of MOTO-MOWERS 
onsists of seven different models; four reel-types, sizes 1712" 
© 22” and three Rotary-types 16” to 20” . . . there is a model to 
ake care of every size and type of lawn—to meet all compe- 
ition . . . send for complete information. 


a 
(le best hudtin name in power-lawn-mowers for thirty-four gears 


600 Michigan Avenue @ Detroit 1, Michigan Company 


% 





FAST-SELLING, BIG PROFIT 
SWAN 


8 SWAN SPRINKLE-SOAKER! 


Here are two new Swan items your customers will scream 
for...so get set now for volume sales and profits in 1953! 


® Swan's new Sprinkle-Soaker does the work of a lawn 
sprinkler and soil soaker — and does it better! Ten feet 
long, all plastic with brass fittings. Will not mildew, 
fade, rot, or sun-check. Makes it easy to sprinkle or soak 
those hard-to-get-at areas whether oval, round, or rec- 
tangular. Several ten foot lengths screwed together sprin- 


kles or soaks large areas! 


SPRINKLE-SOAKER SPECIFICATIONS iar Vib-mae) 


a _— a 
STYLE COLOR PACKAGING WEIGHT ONLY 
No. 10 GREEN 10 Sprinkle Soakers to 15 Ibs., 6 o2 


For soil soaking, 
turn perfora- 
trons down and 
adjust pressure 
to obtain a gen 
tle soaking ac 
The only practical way to sprinkle tion. Can be 


long narrow strips of grass. Puts looped around 


the water on the grass — not the — plants or shrubs 


house or the sidewalk. for individual 


soaking. 


® swan LAWN SPRINKLER! 


® Made of tough, beautiful plastic with thousands 
of small holes punched all the way round which 
throw out a gentle fifteen foot wide cloud-like spray 
that soaks in quickly. Available in 20 and 35-ft. 
lengths with brass couplings. 


RETAILS FOR AS LOW AS $1.89 JrWteee 


ewe CPR ieee 


SWAN SPRINKLER SPECIFICATIONS 


STYLE LENGTH PACKAGING T WEIGHT 


12 20-ft Sprinklers packed to carton 15 Ibs 





12 35 ft Sprinklers packed to carton 21 Ibs 








Sprinkles lots of water 


over wide areas, 


SWAN RUBBER COMPANY BUCYRUS, OHIO 
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20” TRIMMER TYPE ROTARY POWER MOWER 


The Cooper Cyclo-Mo model was designed with proper balance particularly 

in mind to provide the greatest possible ease of handling. The large 8-inch 

diameter rubber tired ball bearing wheels actually make handling much 
easier than pushing an ordinary hand mower 


This new Cooper gives you everything expected in a Rotary mower - good 
design and construction, easy handling with plenty of smooth engine power 
under all cutting conditions, plus the added advantage of side delivery from 
the Cooper-built adjustable chute to the front that ejects all cuttings - grass 
and weeds - and eliminates wind-rowing or clogging 

COOPER MANUFACTURING CO. ‘2:0 fo. srr 
*® Marshalltown, lowa, U.S.A 

Heavy full size 20” suction, or lift 

type blade fashioned from highest 

grade tool steel mows fast and clean 

Readily accessible for easy sharp 

ening Operating shaft is set in 

rubber to absorb extra shock and 

prolong life of the motor 

The deck design and wheel align 

ment provide two outstanding fea 

tures. The Cyclo-Mo will trim clos 
er to fences, walls, sidewalks, curbs, \ > 

etc., than any other mower. Knife 
/ REEL TYPE 
f 


© 
~~ 
=) 
o 


follows natural contour of lawn be 
cause of position of offse! wheels, i P| POW E He a 0 * E RS 
and will not SCALP ’ 

Specially designed blade and 16” and 20° culling widths 

shroud has desirable leaf mulching 

action. Combination lift and blow enclosed Timken Reel 

er action picks up leaves and bearings with automatic 

breaks them down into a natural takeup @ Unbreakable tubu- 
beneficial mulch l handle @ Patented, 


Furnished with Briggs and Stratton or Clinton (according to availability) 2 HP , 
Vertical Shalt, 4 cycle engine, for plenty of power. a sinc die cast alloy frame @ 
Removable wheel studs with corresponding ports in solid aluminum deck provide f Zinc die cast alley drive 
range of cutting from 1‘ low to 3% inches high. : ; - pinions with hardened steel 
The tubular type all steel handle with comfortable rubber grips stands up for : inserts @ Patented “Quick 
easy and compact storage. set’ height adjustment with 
mge of “%" to 2%" © 
Power driven weed cufter 
(optional) 


27° Roller Type Mower 
Rubber covered steel roller and 

) caster whees. New positive 
reel adjustment and new ail- 
steel welded deck. Powered 
with 3.1 HP Briggs & Stratton 
Rubber tired Riding 

Sulky (optional equipment). 


\ 
BUILT FOR THOSE WHO WAWT THE BEST 





FOR '53 - BIGGEST SALES PROMOTION IN COOPER HISTORY 
post ) AMERIC Flower -qweriay 
Suwmed bettey Homes American City FRICAN Grower i Mie PARK 


ty 























Top notch quality and performance — 
at an easy-to-buy price. 








- @ 15 shots — with straight line 
Almost every shooter WANTS a 22 feed through the stock 
caliber Automatic. Here's one they / 

CAN AFFORD TO BUY @ Mossberg’s time-tested, 


trouble-free automatic action 


@ Custom-type Monte Carlo 
stock 


COMPARE THE 151K WITH ANY 22 CALIBER AUTOMATIC AT 
ANY PRICE FOR QUALITY, ACCURACY AND DEPENDABILITY! 








4 POWER-SCOPES 





g MOSSBERG | 


MODEL 151K 
$31.95 


(retail) 
(west of NEW MODEL +2M4 
$32.95 Rockies) with improved CAST mount. 


For high or low position 








In national advertising we're 
asking millions of shooters 
to stop into their firearms NEW MODEL #4M4 


’ with dovetail mount specially designed 
dealers to see the ISIK. for Mossberg rifle models 142, 142M, 


144, 146B, 151K, 151M, 152 and 152K 


A VALUE YOU'LL BE PROUD 
TO OFFER YOUR CUSTOMERS 











Order from your distributor today 


34702 ST. JOHN ST., NEW HAVEN 5, CONN. 
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NEW Household Hardware 
MERCHANDISERS 


Customers SEE... SELECT. . . BUY! 


Cards are mounted on both 
sides of display rack 








Display N-102 can also be 
used horizontally on store 
island or counter top 








Bop US Por 


SPACE SAVER DISPLAY RACKS 


Designed for use anywhere—on store 
island, counter, post or wall. Pair holds 
14 of the most wanted Stanley House- 
hoid Hardware items. Each wire rack 
merchandiser is 15” wide, 15” high, and 
6” deep. Put one in your store window, 
another in your paint or housewares 
department. Extend your points-of-sale. 
It’s good business. 


Pair of display racks FREE with package N-101 (contains one 
dozen each of the 14 fastest selling items.) ORDER NOW! 


HARDWARE « TOOLS « ELECTRIC TOOLS « STEEL STRAPPING « STEEL 
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PENNSYLVANIA Lawn Mower Users Report 


Long Life, 
MILLION. 3004 Sve 


rate LIKE THIS f/ PENNSYLVANIA 
January thru June | text, 21° 


@ Your customers will be reminded that 
PENNSYLVANIA power and hand mowers are 
the highest quality and the best buy for the 
years to come. Ads in these popular maga- 
zines will tell your customers that experi- 
enced and reliable dealers recommend 
Pennsylvania mowers with enthusiasm 


The SATURDAY EVENING POST 


4,280,000 READERS PENNSYLVANIA 
EXETER, 18” 


BETTER HOMES AND GARDEN: 
3,597,000 READERS 


AMERICAN HOME 


2,950,000 READERS 


SUNSET They also like Pennsylvania’s 
527,000 READERS ease of operation 


@ Yeu, PENNSYLVANIA power tip control of throttle a 


FLOWER GROWER mowers work like new for many e Full tempered, dout 


many years They cut your grass hi carbon blades « Dea 


272,000 READERS castly and well. They help you ense of maintenance 


grow a beautiful lawn. They re juetment for hemgh 


quire only «a minimum of abhor Triple-A ball bearing 


service and repairs That's why Kraseatrippere Mriggs & Str 


PATHFINDER 
1,181,000 READERS ase 


re 


How To Grow a Beautiful Lawn 


Pennsylvania hand mowers 


POWERFUL Ado ES 


ere with enthusiasm 


Pennaylvama maker two supe 

lative power mowers the 2 Cable Bridgeport 
PROMOTION De Luxe and the 18° Exeter booklet How to Cir 

Roth models offer easy finger » Heautiful Lawn 


MATERIAL Lowe Mower Bester Ages 


"Por samy Satisfaction none equals PENNSYLVANIA" 
—— Quality Mowers Since 1877 


‘ 





@ We help you tell your 
customers how good Pennsylvania Quality 


Mowers really are. We help you sell with . 
WINDOW STREAMERS © WALL POSTERS © FEATURE Po) 
TAGS *© PRODUCT FOLDERS *© OPERATING = 


MANUALS * "HOW TO GROW A BEAUTIFUL 2 = AEE sone vas oumis aap come 


fot Meares! tty ane fo omae lowes o fee 1" eeee eer | mom ng one 
oP © queers “on eee lie 


LAWN" BOOKLET © EASY TO USE PRICE LISTS Se bethalie! ore th hat 
(end bows fous teow ot lewe vas! vere 
PENNSYLVANIA LAWN MOWER DIVISION, AMERICAN CHAIN & CABLE COMPANY, INC., Bridgeport, Connecticut 


ae 


% . * ’ 

Ne pars eae, . ec sebagai heed 
2 J J ht Gg FS ak: 7 S 
Sas xr Pepe eG ep ag Le eee ee Mey fo he 
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Seasonal displays of products for the 
clean-up jobs around the home... 
laundry work . . . window washing 


... trash, garbage, and ash disposal, 





famous J&L name on galvanized ware. 
It’s a name that stands for leadership 
and high standards of manufacturing. 
J&L Ware is a smooth line to handle. 
It se//s with little time and effort on 
the part of your sales people . . . and, 


it's priced to cover the big volume 





market with a healthy 





profit for the dealer. See 
your local Hardware 
Jobber. He will provide 
you with prices and in- 
formation on delivery 


schedules. 


JONES & LAUGHLIN STEEL 
CORPORATION 


CONTAINER DIVISION 
NEW ef: eee see ce Yor xK 


nized wore plonts; TOLEDO HI ana ATLANTA sEORGIA 
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W/ A Complete Line 
Especially Designed for the MASS MARKET 


= f NEW 2-Cycle Rotary Mower 
' Model 318-GR 


A brand new 18” light weight power mower built 
to EXCELLO high quality standards throughout 
Extremely maneuverable and economical to oper- 
ate! Just right for the man with a small lawn 

ideal for women and youngsters. Cutting disc, 
fully enclosed, has 4 cutter knives of tough onyx 
spring steel. Multiple cutting heights. Reversible 
handle for mowing in either direction. Trims 
within '/4y inch. Definitely a fast-turnover item 


CONSISTENT 


Electric Rotary Mower 
Model 183-ER 

A brand new 18” push-button controlled power mower for 
the small lawn... for plugging into any 115 volt, 60 cycle 
A.C, power outlet. Buile to EXCELLO high quality stand 
ards throughout with added motor manufacturer's guaran 
tee, Fully enclosed cutting disc with 4 cutter knives of tough 
onyx spring steel. Multiple cutting heights. Reversible han- 
dle for two-way mowing. Trims within '/) inch. Loaded with 
sales appeal because no engine to start, no gas to handle 

no noise to disturb. 


Fa) | olrame Sali ‘ ana Ma 
Sell EXCELLO 


Reel Reel Reel 
Power Mower ' Power Mower Power Mower 
MODEL 524 MODEL 521 MODEL 518 


A sturdy, easily operated powér mower for 


CELLO Power Mower Unconditionally Guaranteed. . 


America's greatest power mower value for 
lawns in the suburban" class. Combines out- 
standing quality with lowest price. Full 21” 
cutting width. 1.6 H.P. 8 & S$ 4-cycle engine. 


small to medium size lawns. Very manevuver- 
able. Light and easy to handle . . . fine for 
women. Full 18” cutting width. 1.1 H.P.B&S$ 
4-cycle engine. 





Competitively Price 


aouuetn 


ower” 


powe* 


Radio and 
TV Support 
on 3 Big Shows 


41,000,000 Listeners and Viewers 
Hear the EXCELLO Name on These 
Popular National Programs 


@ For fast sales, greater dollar volume and bigger profits than ever 
before from your power mower business . . . sell EXCELLO this season! 
Consistent advertising in leading national magazines during the entire 
mower season and year ‘round publicity on top radio and TV giveaway 
shows pre-sell the EXCELLO name! SEVEN different models, one 
for every purse, plus dependable Briggs and Stratton engines and the 


EXCELLO guarantee of complete customer satisfaction, assure a sale 


* “Ladies Fair''—Radio—Daily 

*& “Welcome Travelers''—Radio and 
TV—Daily 

* “House Party’’—Radio and TV— 

every time! For full information concerning the complete EXCELLO Weekly 


line, write, today! 
Show EACHILO Pp . PN\¢ ( lew 
SINCE 1902 SPRINGFIELD, ILLINOIS 


Nation-Wide Service 


EXCELLO has established coast-to-coast au- 
thorized service facilities to provide nearby 
warranty service for EXCELLO wsers. Retoll 
selling organizations are left free to sell. 


Rotary 
Power Mower 
MODEL 185 


Rotary 
Power Mower 
MODEL 213 


Combines maximum safety, strength, per- This 18” “spinner” has all the outstanding 


formance and long life. Full 21”, completely 
enclosed, hi-speed cutting blade, clutch con- 
trolled. Multiple cutting heights. Easily 
monevvered, 2 H.P. B & S 4-cycle engine. 


quolity features of the 21” rotary model but 
is designed for smaller lawns. Same multiple 
cutting heights and heavy gauge steel chassis. 
1.6 H.P. B& S 4-cycle engine. 


. .- All Heavy Duty Models have Briggs and Stratton Engines 





16 


win hundreds of new customers 








fr * lighting Bernz-O-Matic 
Ce with replaceable fuel 
cylinder has hundreds of 
uses. Requires no pump- 
ing, priming, or filling 
Retails for $6.95 com- 
plete. Replacement cy!- 
inders retail for $1.95 


OTTO BERNZ 


with this “Do-It-Yourself” tool 


Wherever you look you can see the new ‘‘DO-IT-YOURSELF”’ trend that's 
sweeping the country. Home repairs, finishing, renovating! Summer cot- 


tages, farms! Automobile and machinery repairs! And many other fields. 


Wherever people are doing it themselves, there's a tremendous market 


for the instant lighting Bernz-O-Matic Torch 


Priced to sell — with many uses 
Practically everyone is a potential 
customer. Soldering, paint burning, 
thawing frozen water pipes, home 
workshop, copper sweating—these 
are only the beginning of its uses 

In fact, every home owner— 
mechanic—car owner—farmer— 
hobbyist—outdoorsman is a pros- 
pect. Once they know you've got 
it they'll be in to see it. Especially 
when they find it retails for only 
$6.95. You can coun. on plenty of 
repeat business, too, because of 
Bernz-O-Matic's easily replaceable 
fuel cylinder which sells for only 
$1.95. 

And, customers who come in for 
the Bernz-O-Matic are good pros- 
pects for other items too. 


Merchandise it hard 
Take advantage of the Bernz-O- 
Matic appeal 
First, stock it. Then, let them know 


tremendous sales 
you've got it. 

Put up the sparkling 3-color 
counter cards and window stream 
ers. Mail the envelope stuffers 
Take advantage of our co-op ad 
vertising plan and newspaper mats 
And set up the individual boxes . . 
They're merchandising aids inthem 
selves. 

Ask your jobber about the Bernz- 


O-Matic Torch next time he calls 


Keep your eye on BERNZ-O-MATIC 


New appliances using this same repeot 
sales-building fuel cylinder will soon be 


on the market. 


CO., INC. 280 Lyell Ave., Rochester, N. Y. 
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JOBBERS! DEALERS! 


CASH IN ON THE BIGGEST NEWS 
IN LAWNMOWER HISTORY ! 


Sell the LAWN-BO¥ 


Wide 18 inch cut 


Front “grass spray" discharge 
2-cycle Iron Horse engine 
Weight—only 35 pounds 


The LAWN-BOY'S feature-built to make grass cutting easier, quicker and neater 
then ever before. it's a mower you can sell with pride. Quality construction, 
brilliant engineering and contemporary styling have truly produced tomorrow's 
lawnmower... today. 


Extra-wide 22 inch cut 
2-cycle engine 
Front “grass spray" discharge 


27! wich cut 
4-cycle Briggs & Stratton engine 


Reor “grass spray” dischorge 





AVAILABLE THROUGH WHOLESALE HARDWARE JOBBERS » 















HERE'S THE BIGGEST NEWS 
VIN LAWNMOWER HISTORY ! 


On April 13th, RPM Manufacturing Company will 
introduce the LAWN-BOY, America’s most modern 
lawnmower, to more than 24 million readers of 
LIFE magazine with a two page full color ad- 
vertisement . . . the first time any lawnmower 
manufacturer has ever run a 2 page ad 
in full color in LIFE, the magazine that 
reaches more than 14 million fami- 


lies every week. 


Inside you'll find more details about 

this big. sales campaign ...a 
campaign geared to pre-sell the 
LAWN-BOY more effectively to 
more prospects than any other 
campaign in the history of lawn- 


mower merchandising. 


Open this page and see a history- 


making advertisement! 











Watch for the LAWT-BOY 





2 ner alpine age elt an 


There's @ LAWN-BOY for you 


ne metter how large or how smell Whe 
your town is. Teke your pick of any » 
one of these models... e mower to : 
fit your individvel need 
ee it 


RPM MANUFACTURING COMPANY 
LAMAR mISSOUR! 
4 Out 





sis Ke Tie NS cg 





a CUTS ANY HEIGHT GRASS! 


Yes you can cut foot mgh grou with the LAWN.BOY 

. . end 8 Ooh It pew as @Orly @) 1 Cuts gress Met) Only 

oy J) ethan bigh. Tow © on erergqrews ren. See how 

4 — eorly the LAWN-BOY coh i Walch ot thove 


WProvang weedy ordinary mower con! get 





eee 





J 4 / 
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RPM MANUFACTURING 


Lamar, Missouri 


/ Nh jiti 7 vas COC# Vhavine CO Mf, 


Also Manufactured and Sold in Canada by Outboard, Marine & Manufact 
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LIGHTER! 


BM ehemamue atboy Const x Wow 
re, © magn feothe weigh 
eove of handing ) plenty 
gmt enough tor me todves ini 
19@Q*D emowgh fo low tor years 
Devole bell bearing: « eoch 
wheel ave © odded care 
eae: handheg 


CLOSER TRIM! 


You © woys get @ closer trim eth 
the LAWN BOY Run: clang fences 
o wel os dove os of on 
inch Match thet against the big 
3 mer beads of uncut grows you 
eet + adinery mowen With 
the LAWN-BOY's: cose trie you 
can erly elemnote hows went 


Shey Fla ye 





4) in this GIANT full color, 2 page bleed 


spread in LIFE magazine on APRIL 13 


Cs 
AS 
~ “ae 


GRASS SPRAY! 


The LAWN-BO1's “Grow Spray” gives 

you both of Mere odventoges First 

you ge! he assurance thot fin mower 

Pvt of ON power mto cuthng 

ore mtanty dchar ged con! back -_— 
up. Second, the “Grow Spray” feature “a” 
mokes you lawn neste, eliminates \ 


farg neghtt, som: of chppengs 
SUPER 
BLADE! 


The pero! cutting biode 4 
raped tor mosmum 
oF omy Ws formed t 
tobe bes! odrantoge of 


gran dynomes” The 


And here are other features 
thet keep the LAWN.BOY ovt in front! 


edges ond Nps ore 
tempo he dened © 
soy whore 
@ Stying by Boot, Steven nehonelly tnown 
dust 0! devgne: 
@ Coa! to co0w service and part tacines 
@ Bolonced eongh tur bunon 
@ bowl, adpnted rengm sete tor 


= 


=, ys NOW SEE tT! 
o22- ms LAWN-BOY 








NG COMPANY 


Moun Wb NE GC canyfra m 
Y 4 ¥ 


anufacturing Co., of Canada, Ltd. Peterborough, Canada 


Remember the date, April 
13th...the first time any 
lawnmower manufacturer 
has ever run a double 
spread in full color in LIFE 
magazine...the biggest 
weekly in the field. Each 
issue reaches more than 24 
million readers. The LAWN- 
BOY ad—on April 13th— 
will nail down prospect 
preference. This big, color- 
ful advertisement will pre- 
sell your customers on 
America’s newest, most 
modern lawnmower... the 


LAWN-BOY by R P M. 


Be sure you take advantage 
of this hard-hitting, large- 
space promotion. Contact 
your nearest or preferred 
wholesale hardware jobber 


today. 


Sell the LAWN-BOY by RPM 
... America’s newest, most 


modern lawnmower. 





HERE'S THE BIGGEST NEWS 
IN LAWNMOWER HISTORY ! 


On April 13th, RPM Manufacturing Company will 
introduce the LAWN-BOY, America’s most modern 
lawnmower, to more than 24 million readers of 
LIFE magazine with a two page full color ad- 
vertisement . . . the first time any lawnmower 
manufacturer has ever run a 2 page ad 
in full color in LIFE, the magazine that 
reaches more than 14 million fami- 


lies every week. 


Inside you'll find more details about 
this big. sales campaign ...a 
campaign geared to pre-sell the 
LAWN-BOY more effectively to 
more prospects than any other 
campaign in the history of lawn- 


mower merchandising. 


Open this page and see a history- 


making advertisement! 


(be LAWN-BOY Yy RP AMERICA’S MOST MODERN LAWNMOWER 





Strengthen Your ‘53 Business with the Famous Line that 
Wears Up to 3 Times L-O-N-G-E-R* 
Than 10 Other Leading Lines Tested! 
lo ae 


WEXFORD 
WONDER LINE 


HANDY PLASTIC BOX 


with friction lid ...can be used 
for flies, hooks, spinners, re- 
poir ports, etc 


ad 
Wasa 


INV O89 & 


wexrorD Invisible 
SPINNING LINE 


in lighter 


Expertly broided ing. Two 


ib. tests for spin’ 
tonesof neutral grey blended 
together moke this line © 

most invisible! ; 
spools two spools connecte ‘ 


in useful plastic box. 


A BRAIDED NYLON LINE 
In 4-6-8-LB. TESTS 


Sele) Miems. | 2527.49)) Bie) @ ieee Pees. 3. 


SKaihastinate 


Wonderods - Reels - Lines - 
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Smaller Diameter WEXFORD Line 
Proved 4 Ways Better by Impartial 
U.S. and Canadian Laboratory Reports 


“PROFIT POINT No. 1. . . Wears Up to 3 
Times Longer Than 10 Other Leading Lines! 


Impartial laboratory tests, in the U. S. and 
Canada, prove Wexford stands up better under 
punishing guide and tip friction. It's the 


strongest sales feature in the line business! 


PROFIT POINT No. 2... Will Not Water- 


log, Gives Smoother Casts! 


Because Wexford sheds water like a duck, 
your customers get smoother, easier casting 


keep a drier line all the time. 


PROFIT POINT No. 3. 
Will Not Kink! 


>: Most Flexible, 


Of all lines tested on a specially built flexibil- 
ity device, Wexford scored first—a smoother 


line for fewer backlashes. 


PROFIT POINT No. 4... Gives a “Wet 


Test” Bonus of Extra Strength! 


Even though Wexford is a smaller diameter 


line, it gives a bonus of wet test strength. 


omers who like an “invisible” line, here's 
of neutral ere blended together do a 


vertect camoutlage jot And Wexford INVISIBLE gives 
all the PLUS VALUE features of regular black Wexford 


Shakespeare Company 
Dept. SH-2, Kalamazoo 2, Michigan 


Send your free 1953 Catalog and cutaway Wonderod somple 
section to 


Name 
Address 
City 


a ee ee ee ee ee ee ee ae ed 





STEEL GOODS 
FORKS - HOES - RAKES 





FORKS 


Heads of all forks are rolled or forged 
from high carbon bar steel. Spading Forks 
are forged from dies insuring uniformity 
in width, spacing and thickness of tines 
Tempered. Ames Brand polished and 
equipped with Armor D Handle. Ames 
Ram Brand Tumbled and equipped with 
Steel D Handle. 


HOES 


Heads are forged from high carbon steel. Carefully 
rolled to correct thickness. Set and balance conform 


to consumer requirements. Fully edged 


RAKES 


Round Bow and Level Head forged from bar steel. Teeth are 


all the same length. 


Ames Brand equipped with Ames Laminated Handles. Revolutionary 


construction eliminates possibility of cross grain. No extra cost 
Ames Ram Brand equipped with ash handles 


Fitting companions for the famous line of Ames Shovels. Each tool 
beautifully finished. SHOVELS 
SPADES 


ttch Your Jobber , se 
O. AMES CO. \ 


PARKERSBURG, W.VA. ° NORTH EASTON, MASS. 
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Russ Lewis says, 


“1953 could be rough on sales and profits. In fact, market 
saturation figures bear this out. For example, 

Radios 99% Washers 74% 
Refrigerators 87% Water Systems 68% 
Water Heaters 78% Vacuum Cleaners 61% 


“But Water Softeners Have Only 10% Saturation!’’ 
‘‘Water softeners can be your biggest profit maker in '53. They 
offer you a chance to lick the problem of a competitor on every 
corner, restricted markets, trade-ins, service headaches, and big 
inventory investment! 


‘‘Water softeners are needed in 32 of 48 
States. In fact, most States have over 7 grains 
average hardness.” 


oe ‘ 
FAIRBANKS -MORSE 
FAIRBANKS-MORSE 


WATER SOFTENERS 


are easy to demonstrate convincingly; can be sold on the strongest of appeals 
—saving money; have virtually no installation problems; need little post-sale 
service; raise no problem of trade-ins; priced for cash sales or short-term time 
payment plans backed by an American business house with an enviable record 


of fair dealing for the past 123 years. 


‘‘We give full selling co-operation”’ 


Consumer advertising in general and display materials, radio spot announce- 
farm magazines. ments, etc. 


Effective, fair, cooperative local advertis- Free-literature—folders, envelope  stuf- 
ing program. fers, cards, etc. 


Free mat service. Water-softener test kit—at cost. 


Provide at cost—in some instances, with- Sales training film for educating your 
out cost to you—window, counter, store sales force in selling Fairbanks-Morse 


softeners. Fairbanks-Morse 1953 De- 


luxe Water Softener. Other 
models available. 


(@® Farnsawxs-Monse Levis : a 


T Profits in IK 


body with the 


453 with facts a 


@ name worth remembering when you went the best S0fteners FE 
F airbanks.A 


bout our 
Torse water 





HOME WATER SERVICE EQUIPMENT * ELECTRIC MOTORS AND . Firm name 
GENERATORS * DIESEL LOCOMOTIVES AND ENGINES + PUMPS Y 
o 
SCALES * RAIL CARS * FARM MA.HINERY * MAGNETOS UF Mame and title 
c ity 


State 
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Sunset Lines for gc 


V4 
7 


4, 


, 
ab 


What is your type of fishing? 


Bait and Plug Casting? Fly Casting? 


SUNSET CASTMASTER SUNSET STREAM KING 


Most revolutionary fly line on the market 
Minute wire threads in nylon core make 
Stream King actually heavier than silk fly 
lines, giving easier and smoother casts with 
increased distance and accuracy over all other 
fly lines. Smooth durable oil honed finish. Tops 
for both wet and dry fly fishing. « Double 
Tapers $9, Sharp Shooter Tapers $9, Shooting 
Heads $6, Levels $21 2 


Finest line made for bait and plug casting in 
fresh or salt water. Hard braided nylon, water 
proofed and triple stretched unset wet test 
guarantees 15°. bonus strength. « 9 to 50 Ib 
wet test. $1.15 to $2.40 per 50 yd. spool 


THERE'S A SUNSET QUALITY LINE 
FOR EVERY FISHING NEED! 
Twelve other Sunset Lines for specific Salt Water? Spinning? 


purposes. Every Sunset Line is guar 

anteed to be in perfect fishing condi 

tion. Actual tests will always equal 
or exceed the printed test 


Versatile? 


SUNSET SURF KING SUNSET SPINNER 

Built to take abuses of salt water fishing. Tight specially made for casting light lures used in 
coreless braid of high tenacity nylon combined spinning and light bait casting. for both fresh 
with waterproof lubricant finish. Sunset wet and salt water. Smooth braided of fine mono 
test guarantees full labeled strength—over filament strands, it will not kink of absorb 
15°; extra. « 12 to 110 Ib. wet test. $1.15 to water. Due to its extreme slickness it will give 
$3.20 per 50 yd. spool maximum distance in casting. « 4 to 18 Ib. test 
$2.40 to $3 per 100 yd. spool 


SUNSET FLEXON — 

The new miracle monofilament that handles like magic. Special German softenin How to 

process makes it unbelievably soft and pliable, extremely small in diameter, with hig 

knot test factor. Ideal for spinning, excellent for bait and strip casting, outstanding for CHOOSE 
the right time 


fly line backing. Tops for salt water, too and you'll get yards more of it on your 
reel. + 2 to 60 Ib. test. $1.20 to $7.60 per 100 yd. spool WRITE FOR FREE BOOKLET, for 
WRITTEN BY THE EXPERTS your tiching 


SUNSET Line & TWine C0. scrensonsncr-reams carom 
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Model 507 R-W-Y 


PAINTING 
ATANEW =A 


LOWPRICE §=©— sg 


Cadinium plated Model 507 has 


long been America's favorite 
Can Opener. AND, NOW IT'S 
PAINTED THREE POPULAR COL- 
ORS: Red, White, and Yellow, 
with cadmium trim. The price 

...a new, low $2.98 


With magnetic "Lid-Lifter”’ 
$3.98 


ara STANDARD MODELS MAGNETIC MODELS 
<A > 
Good Housebeeping ) Saray #507 Cadmium finish ... $2.49 #607 Cadmium finish... $3.49 
oe le C= =o 
(er #507R,W,Y Red, White or Yellow #607R,W,Y Red, White or Yellow 
enamel, cadmium trim . . $2.98 enamel, cadmium trim . . $3.98 


“1 sowser 


SWING-A-WAY MFG. CO. 4100 Beck Ave., St Lovis 16, Mo. In Conada: Fox Agencies, Lid., Port Credit, Ontario 
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BUYERS «, dg 


Parkhound 21 Mode! | 
Rolloway 25 16"and 18 

—the dependable precision performance provided by Eclipse exclusive 

features the assurance of availabl« parts and expert service backed by a 

reliable reputation the choice of models from the complete Eclipse line 


—tftrom public acceptance based on performance —the advantages of 
COMPCttive design and features—continuous national advertsing 
— sound sales promouon which have made the Eclipse fran 


chise the most valuabk 
- ‘ 


in the business. Write for che 
of Eclipse Lawn Mowers and the 


i >; 
Fie 


THE ECLIPSE LAWN MOWER CO. 


Dirssien of Buffalo-I 


full story 


k« lipse Franchise 


Cor 
Tornado $ 


5702 Railroad Street, Prophetstown, Illinois 
800-36 


. 


Vogue 
Zephyr 16 16° and 18 
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... because dollar for dollar the quality and 
value of Master Padlocks can't be beat! Along with 
eV er-improving construction and security features 
go ever-increasing sales — constantly helping to 
increase Master's wide margin of leadership in 


the padloc k fie Id! 








aOR Om 


| ie) Get set for “Hardware Week” 


‘ g Master pad 
tured for Hardwa 
Secret Ser 


APRIL 17-25 pu! 
‘ re he 


ie) 
a 


i} 





Make sales faster with 


Master Padlocks 


EVERY ONE AN OWTSTANDING VALUE 


Master Jock Company. Milwaukee 45, Wis 
Worlds Leading Padlock Manufacturers 





40 MILLION MESSAGI 
—WITH A “MAKES-SENSE” MERCHANDISING PROGRAM OFFERED FREE TO HELP YOU SELL! 





NEWSPAPER MATS CONSUMER FOLDER 


—WITH EXCIfING DESIGNS—TOP QUALITY CONSTRUCTION—POPULAR PRICES THAT HAVE MADE GILTON 


THE FASTEST SELLING KITCHEN-CONVENIENCE 
LINE IN HISTORY?! 





Sag 575 


DELUXE spork!ing chrome-plated 
upholstered step stool featuring curved 
back and rubber-motted 

nor p steps. In red 

blue, yellow, green 

black, and white 


List Price $15.45* 


=$70 (some without back 
List Price $10.95* 


Rear 540 


FAMOUS budget-priced, chrome-plated 
upholstered stool -o sure fire 
promotion leader! Steps fold 

under seat easily, securely 

In red, blue, yellow 

green, black, ond white 


List Price $8.95° 


Sar 545 


STANDARD best-seller step stool in 
store after store. Chrome frame 
expertly finished. Comfortable 
plastic upholstery cleans 
easily, lavts a lifetime 

n red, blue, yellow 

green, black, and white 


List Price $12.45* 





Sae~ 110 


WAGON TABLE WITH SHELF is o streamlined 
chrome utility table on wheels that doubles 

@s @ modern serving wagon 

In red, yellow, and 

grey mother of pear! 


List Price $24.95* 
#15 
| (some without shelf 


List Price $17.95* 


Rar 115 


DROP LEAF WAGON TABLE makes handy breakfast 
nook table as well. Laminated 

plastic top is heat and stain 

resistant. In red, 

yellow and grey 

mother of pear! 

List Price 

$27.95* 


=120 
(same with shelf) 
List Price $34.95* 


Sar 253 


BATH STOOL in gleaming chrome has © one 
piece hardwood seal covered | 

colorful plastic. In rose 

peach, blue, yellow, green 

black, and white 

List Price $6.95* 





Ta RB 


HIGH CHAIR hos plostic upholstered 

built up seat and back 

Chrome-plated tubular steel 

construction means 

——— rock-ribbed safety 
——e In red, blue, yellow, 

green and grey 


) List Price $18.95* 


IF IT’S VOLUME SALES YOU'RE AFTER-—CONTACT YOUR JOBBER NOW! 





Sag 27 


YOUTH CHAIR means volume soles 
in the “too big for high chair 

too small fer adult choir 

market. Built up, uphol 

stered seat and back 

In red, bive, yellow 

green, and grey 

List Price $10.95° 





Sar Al) 


HOUSE AND LAWN choi is GILTON'S 
answer to the growing demand 
for outstanding aluminum 
summer furniture at 

G practical price 

Weather proof chairs 

stack neatly to save 

space. Heavy duty 

woven plastic wet 

bir g comes in 

color combinations 

of red and yellow 

bive and yellow, or 

green and yellow 

List Price 

$17.95° 


GILTON 


*Prices slightly higher 


west of the Micsissippi 


G i i ‘ O qs 145-58th STREET, BROOKLYN 20, N. Y. 


MANUFACTURING CORPORATION 





to keep the 
home fires 
burning 





Here are three of the most reliable wicks ever made. They’re 


clean burning. They’re long lasting. They’re priced to give you a 


generous profit. Keep R/M Wicks in stock for satisfied customers. 





QUIK FLAME 


The most efficient kindler ever 
developed for range burners. 
Patented open mesh construc 
tion provides best possible re 
with distillate The 
extra-heavy wire yarn 
keeps the kindler upright in the 


burner channel. Glass yarn at 


sults oils. 


core 


burning edge facilitates the re 
moval of carbon deposits. Pack- 
aged 6 ft. to the box, ‘and 
138” wide 


KINDLERITE 


R/M’s standard quality woven 


asbestos kindler. A sturdy, long 


maximum stove 


lived wicking with wiré core in 
both warp and filling yarn. 
Packaged 5! ft., 6 ft., and 100 
ft. to the box, in widths of 7 

1“, 1%” and 13 Packaged 5 ft., 
100 ft 


eae ‘and 1 








WOVEN GLASS 


The acme of perfection in stove 
kindlers, assuring long life and 
performance 
The only glass wicking woven 
with a wire core in every strand 
to protect the burning edge 
6 ft., and 


to the box, in widths of 





RAYBESTOS-MANHATTAN, INC. 
ASBESTOS TEXTILE DIVISION, MANHEIM, PA. 


Factories: Manheim, Pa.; No. Charleston, S.C. 


Textiles ¢ Teflon Products ¢ Packings « Mechanica 


RAYBEST MANHATTAN. INC. Manufacturers of Asbest 
Rubber Products « Abrasive and Diamond Wheels « Brake Linings ¢ Brake Blocks « Clutch Facings « Fan Beit 


Radiator Hose « Rubber Covered Equipment ¢ Sintered Metal Products ¢ Bowling Balls 
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Merchandising ~~ “it’s time to check your stocks of 


Cyclone Hardware Cloth 


dnd Cyclone Insect Wire Screening “’ 


C=: 


oo Is just a fe W weeks away and that means flat we lded st lvage th itm ike mn tall mon so casy 
the season of big demand for these Cyclone Wires are straight and even and heavy galvanizing 
“Red lag” Hardware Products Is right in front ot make sit the long life h ird Vure cloth It iS mantle 
you. So check vour stocks of Cyclone Hardware factured in 2 x 2,3 x 3,4x 4, and 8 x 8 mesh sizes, 
Cloth and Cyclone Insect Wire Screening to he as well as Aves and er he iv) grade — in 24, 10), 
sure vour customers will be able to choose from 36 and 48-inch widths 
thes complete lines Cyclone Insect Wire Screening gives your cus- 
Cyclone Hardware Cloth has built a reputation tomers a choice of three durable materials 
as the top-quality ce é? hardware cloth with the var ist bro ind a ni? ” Its firm. even 
mesh and lasting good looks mean screen 
jobs of the most satistactory kind It is of 
MARDWARE CLory : cATCH-AL fered in standard 18 x 14 mesh in 24, 26, 
» ae a 5 — wet 30, 32, 34, 36, 42 and 48-inch width 
Phes prod its carry the familar Cy- 
clone “Red Tag” label—a ymbol of quality 
in hardware products for more than half a 
century 
Make sure you have a full stock of all 
Cyclone Hardware Products. Order from 
your jobber today. Be ready for the fast 
turnover that this line stimulates 
CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION 
UNITED STATES STEEL CORPORATION 
WAUKEGAN, ILLINOIS SALES OFFICES COAST TO-COAST 
UNITED STATES STEEL EXPORT COMPANY, NEW YORE 


U’S*S CYCLONE -Re¢7°7 HARDWARE PRODUCTS 
Te ee a ee ee oe eee ee ee 
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A simple, flexible, compact, protective 


wall or counter unit that ~. ’ 
nt Flash! 
stacks 


Biggest of all consumer-advertising 


programs launched to boost BLACK 


d ' ~ pP I a y “ DIAMOND sales for you. 


More details in a following 


. ri 
d i] ) e n ~ e ~ 7 ad in this magazine. Begin 
| i | putting these unbeatable 


quality files on display NOW, 


one of the world’s best- 


known quality file brands with 


@ EYE-CATCHING APPEAL 
@ SPACE-SAVING FACILITY 
@ SALES-DOUBLING SPEED 


Give yourself a start toward bigger 
file sales with this smartly designed 
orange-colored metal container hold- 
ing 56 popular files in neat non- 
scuffing arrangement. Only 
8 1/2” x 6 3/16” x 1 3/8”, it takes 
up no more room than a popular- 
size desk dictionary, Stands up or 
hangs up—or lays down flat. 


Each file is individually Cello- 
phane-wrapped, to keep it. fresh- 
looking — always readily salable. No 
charge for the container, Ask Your 
Wrovesacer ror Brack Diavionp 
“RETAIL FILE UNIT 500 U shapes 
up like this: 


CONTENTS ~— '% doz. 6" Mill Ba-tard; 
A doz. 8" Mill Bastard: , doz. 
10° Mill Bastard; | doz. 6° Slim 
Taper; | doz. 6" Extra Slim Taper. 
TOTAL 50 FILES. (Double Extra 
Slim Taper substituted for either 
Slim Taper or Extra Slim Taper 
when requested. ) 

YOU PAY $18.20 (No extra charge for 


container. Cellophaned refills at 
regular discounts from list.) 


YOU GET $27.30 (at regular, full- 


profit list prices.) 


YOU MAKE $9.10 


Ir WORKS! Get an initial unit and 
see! Actual checked hardware-store 
experiences over peactical periods 


have proved its sales power. 


NICHOLSON FILE COMPANY 
15 ACORN STREET, PROVIDENCE 1, R. |. 


in Canada, Port Hope, Ont 
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GDL) Shieh) 


INSECT WIRE SCREENING 


OTHER WICKWIRE 
HARDWARE PRODUCTS 


Clinton Standard 
Hardware Cloth 


Clinton Hex 
Mesh Nettings Gold Strand Insect Wire Screening is made in grades that 


meet the price requirements of all your customers — gal- 


vanoid, bronze or aluminum. The name Gold Strand is 


your assurance of insect wire screening that’s long-wearing 
Quick Hitch and reliable; screening that’s manufactured to the most 
Gate Springs R 
rigid standards of testing and inspection. For a well-rounded 
Ae stock, carry the complete Wickwire Hardware line. 
* STRAND 


THE COLORADO FUEL AND IRON CORPORATION — Denver, Colorado 
Perfection 

THE CALIFORNIA WIRE CLOTH CORPORATION — Oakland, Colifornia 
WICKWIRE SPENCER STEEL CIVISION — Atlanta * Boston * Buffalo * Chicoge 


Detroit * New York * Philadelphia 


K WIRE 
WARE PRODUCTS 
Wissco Flexible rus mew 0 Se PENCER TEEL DIV ON 
Wire Clothes Line 
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“ ; . Want to get | | 
Vast «Thirst your hands on some 


ZX, \\ real Wheelbarrow 


Go Lou Market — 


“11S mers 
your cu to 
\ine / 


-« the ou — 
a best! JACKM ANC 
now 


iS 
W 
ed Home Barro 


rant , 
the most W4 over 


B the 

aie mans brand-name, 7 
Retailers sell more 
1 

W heelbarrow® thar 


: There 
. . ‘ sbined. 
Plastic or Air Space brands con sreference by yout 


country 
JACKM ANCO 


all other 


out spigots. Foam many 
are . 


sons for this r 
Three quarte 
moc 


Ss of a cen 


Insulation. Leakproof rea 
c ystomers. 


° . . ence, 
of ¢ xpe ri 


jern desig” 


light 


con- 


construction. 


tury styles in 





shapes, 
st urdy 
skilled 


1 
yduce maximu 


exclusive terials 


\ 
\ 


ma 

workers, enable 
lity 

struct ; at 


Jackson to pr 


° cost. 
at mi 


nimum 


\ 


~ 


1/2 or 3 gal. sizes. oS 

Special double | 0 ck eoeeeeeeeeteeeee = ee0enreeeee 

seams and bottom sup-  * 

port make Igloo cans =~... 

last longer. . 
IY, or 3 Gal. Sizes 


IGLOO 
CANS AND COOLERS 


Keep Drinking Water Cool and 
Clear as a Mountain Stream 


for 


PICNICS WAREHOUSES ; , 

FARM USE FISHING LODGES In addition to Wheelbarrows for every type of job, 

pcos a aaa SPORTS EVENTS the Jackson line consists of Lawn Rollers, Con- 
1ON JOBS SERVICE STATIONS “rete (€ Mortar Pans { , . 

Sumic Galuannens crete Carts, Mortar Pans, Mixing Boxes, Sala 


manders, etc. 
INDIVIDUALLY PACKAGED FOR EASY HANDLING e o . 


- GARDEN LAWN 
aE ~ 
Britis CORPORATION BARROWS ROLLERS 


P. O. DRAWER 9365—HOUSTON 11, TEXAS 


fst co YAGKSON MANUFACTURING COMPANY 


NAME HARRISBURG ¢ PENNSYLVANIA 
ADDRESS 


idest 
My Hardware jobber is Oldest and Largest Wheelbarrow Moker in America 
ae lh velRencmeraneen Write for Name of Nearest Distributor 





MAIL THIS COUPOD 
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1,000,000 


INDUSTRIAL ENGINES 


built in CWE year 





It's a new world production record never Whether you are a manufacturer, dealer or user 
before accomplished, For 33 years Briccs & of gasoline engine powered equipment — you are 
STRATTON has been establishing a long list of assured of top performance when you specify 
firsts. And now, in 1952, another is added. Bris & STRATTON 4-cycle, single cylinder, 


BricGs & STRATTON is recognized as the 


) air-cooled engines. They are the “preferred 
pioneer and the leader in its field . . . setting : 


2 , power” value all over the world, 
new standards, year after year in engineering, 


in design, in engine performance and BRIGGS & STRATTON CORPORATION 
in precision mass production, Milwaukee 1, Wisconsin, U.S.A 


| 





| BRIGGS & STRATTON 





é 





BriaGcs & STRATTON t-cycle, single cylinder, air-cooled dreds of types of machines tools and applian es. All are 
engines are available from 4 to 81, hp in many backed by a world-wide service organization, factory 
models and types. They are preferred power for hun- supervised, unequalled in the industry 
* + 


In the automotive field, too, Briggs & Stratton is the recognized leader — and the world's largest 
producer of locks, keys, and related equipment. 
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ERE 


One of America's Fine Names 
in Insulated Products 


} ahs ered tt 


PATENT 
PENDING 


the 1-GALLON 
the %2-GALLON 


ALUMINUM, RUST-PROOF 


DelLure 


PICNIC JUGS 


They'll make you money because they 
are proven winners! They have the 
quality, they have the features: alum- 
inum outer shells absolutely rust- 
proof; 1 and '» gallon capacities; glass 
liners, full size drinking cups...2 on 
the l-gallon size, 1 on the 2-quart 
size. Genuine Fiberglas insulation for 
highest efficiency. They sell by the thou 


sands. You'll be amazed at ihe price! 


SEE YOUR JOBBER 


<i> W.W.FARIS-MFG..Co. 


2103 $ HANLEY ROD 


POMERAT hag gnnias + Fegps nanenes 


PICNIC JUGS 
THAT MAY BE 
COMPLETELY 
TAKEN APART 


FOR 


CLEANING.. 


EXCLUSIVE FARIS FEATURES 


| 


KEEPS LIQUIDS 
HOT or COLD 


$T. LOUIS 17 


MO 





reasons 
why it 


nays 
to sell 


A WELL-ESTABLISHED LINE OF SALES LEADERS 
no risk of handling a line that may be- 
come orphaned in a year or two 


RIGHT SIZE AND TYPE FOR EVERY BUYER 
eliminates the inefficiency of promoting 
two or more brands 


EXCLUSIVE MODELS 
like the Jacobsen Manor, that yield plus 
profits from sales to large home owners, 
parks, schools or cemeteries 


CONSISTENTLY ADVERTISED 
in a carefully selected list of general 
and shelter magazines 


FULL FACTORY BACKING 
with advertising aids, display material, 
sales training programs, service schools and 
assistance in demonstrations 
There's a solid future for you with Jacobsen 
— the line with over 30 years of progressive 
past and growing future 
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emington Dealer Letter 
QU PONT 


BRIDGEPORT, cai CONN. 


Remington joins in Hardware Week 
promotion to increase your sales 


a, % aie. irha dealers to 
= REMINGTON 23 RIFLES — receive colorful 


Remington banner 








A new and powerful merchandising 
program has been planned for Na 
tional Hardware Week—April 17 
through April 25—and its one goal 


is stepping up sales for you! 


To help you capture this extra 
business, the National Retail Hard- 
ware Association has invited Rem- 
ington to participate with other 
leading manufacturers in the Na- 


tional Hardware Week sales event. 


Newspapers, national magazines 
Remington 22 rifle assortment recommended as scles-making tie-in for Hardware Week. satel : . 
like The Saturday Evening Post, 


trade magazines and radio will back 


NEW IDEA ‘CLICKS’! 
ENGRAVED NAME PLATES BOOST REMINGTON 22 RIFLE SALES 


this drive with hard-hitting, busi- 
ness-boosting advertisements. 


Already dealers are cashing in on 
this new, sales-building idea— indi Each irha member will receive 
vidually engraved name plates to special promotion kits to decorate 
personalize Remington 22 rifles! It’s his store. The kits will contain color 
the perfect clincher for gift sales, ful and exciting double-face pen 
and it adds extra appeal to the 


nants, big window posters, vertical 
Remington 22 rifle. 


Here's how your customer can per window strips, window streamers,et« 
Tre § CUSLO TC - 


alize his > y 22 e: He Py , 
— alize his Remington rifle: | ' “ When you get your kits, be sure to 
fills out a special order card (which 


: ; look for the Remington 22 rifle bar 
you give him) and sends it in the ee ee a 


self-mailer envelope with 50¢ directly ; 50 | 
to Remington Arms Company, In« a A 
Within a week’s time, his aluminum : assortment of Remington 22 rifles 


ner. And to get maximum sales ad 


vantage from the banner, display an 


‘ » plate wi > maile d tell ' 
name plate will be mailed to him Gute en tae yenrenmnman chest on the special 4-gun rack shown at 


Your Remington wholesaler will for 22 rifles 
supply you with all the information 
you need. Call him today or write Inc., Bridgeport 2, Conn. It means 
22 rifle business a gun rack and rifle assortment. Why 


upper left. Your wholesaler will be 


glad to assist you in procurement of 


directly to Sales Promotion Divi- more Remington 
sion, Remington Arms Company, | for you! not contact him right away! 
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with R, 


i ee ee aie 


[ ee 


HERE’S HOW 


to corral herds of customers! 





Stock Rubbermaid’s complete basic assortment— 


all items, all sizes, all colors. 


Display the complete Rubbermaid assortment 


out in front where your customers can see it. 





Promote Rubbermaid in your own store’s 
local advertising. Use the free material in the new 
Rubbermaid Sales-Maker Kit. 


Reorder often to keep your Rubbermaid stocks 


complete. 





BRANDED f- with the name women know 
and look tor »»+ Rubbermaid is the brand women look for 


when they buy rubber housewares. It's the brand they know—from 
experience, from seeing it in their favorite magazines and in their 
friends’ homes. And your store is on their shopping list if Rubbermaid 
is the brand you feature. 














Rubbermaid’s tremendous national 


advertising program rounds up 3) 
customers for you! 


This year you get the benefit of the 
biggest advertising program in Rubber- 
maid's history . . . more than 70 million 
hard-hitting color ads in these top 
women's magazines . . . 

















What an easy-to-work-in kitchen 


... thanks to fime-saving Rubbermaid 







































































where Rcd bormiait begins 


HOUSEWARE 





THE WOOSTER RUBBER COMPANY, aot teams © te ew ene as Cae 00 tenes 








ZiMormaud @ 


WOOSTER, OHIO 


























INCREASE YOUR HAMMER SALES 


with this kit of proven sales helps 


om <i (77a ie 


Sm, /RUE EMPER WS 


“ew fF, I ica 
Be 


Colorful, double sided counter 
display card, 13'2°° « 74" 


a 
QO mre prentere? Wipcureed 
Rar pecurae? 


Two eye catching display pennants 
that hang on standard wall rack 


“WRue Te MPE. 


xaown VALUE TOO 


Metal department sign for wall, 


3\4 x 10° 
+ ~ 


Newspaper 


one column x 3” 


advertisement mat, 





NO in one complete package you can get 12 of 
Ww America’s most popular hammers plus all of 
the free sales helps illustrated—everything you need for a 
hard hitting hammer selling campaign. The package in- 
cludes two No. 016 “Kelly Perfect’ double octagon nail 
hammers, four No. 16 “Kelly Perfect’ full polished face 
nail hammers, four No. 116 “Falls City” bell face nail 
hammers and two No. 116R “Falls City” ripping hammers. 


(Also available with two No. H16 Hexagon Hammers in place of No. 016.) 


IDEAL FOR NATIONAL HARDWARE WEEK 
The six True Temper “Falls City” hammers in the Sales 
Maker package are the same hammers that will be featured 
and promoted during National Hardware Week—it 
provides an ideal way to order your stock. So order 
now to take full advantage of the big sales possibili- 


ties of True Temper eeeeeeeeeeeeeeeeeee eeee 
owe . 
hammers! True , “® ‘7 pare 
Temper Corporation, . ( meena ) 

P agescoe HARDWARE WEEK! manowans 
Cleveland 15, Ohio. « 


eeeeeeeneeeeeeeeeeene e*eee 


TRUE TEMPER Corporation 





FOR OVER 100 YEARS MAKERS OF FINE TOOLS FISHING RODS GOLF SHAFTS 
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You don’t need a crystal ball to foretell the future 
of paint sales and profits under a BPS Franchise. 
Exclusively yours in your own community, a BPS 
Franchise provides you with a top-quality line plus 
protected territory rights. Do as thousands of other 
independent paint merchants have done. Look into 
the advantages of an exclusive BPS Franchise. 
You'll find it well worthwhile in terms of bigger 


sales and profits. 


THE PATTERSON-SARGENT COMPANY 
1325 East 38th Street 
Cleveland 14, Ohio 


I'd be interested in proof of how BPS can increase sales the very first month 


NAME 


ADDRESS 








Tow a NEW 


MOET; 


a 


“OUTING PAL” 


for Your Big Outdoor Market 
Meets the ever-growing demand of the 
great outdoor market for handy equip- 
ment that means ‘more fun” on outings. 


The 
Folding Canvas-Top 


Stools Extra 


on 


| Folding PICNIC TABLE 


. 
, 


@ This two-in-one Coleman product has DOUBLE sales 
appeal — (1) as an attractive, strong Picnic Table (folding 
stools extra)—and (2) as a handy Carrying Case. Sets up in a 
jiffy on sturdy steel legs. Big, smooth 28-in. square top with 


rounded corners and gleaming, green enameled surface. 


Folds Into Carrying Case with legs and Sells Itself —When displayed set up, customers 
stools inside —and with extra space for cating quickly see that the Coleman Picnic Table means 
and cooking utensils. Forms streamlined case 28- easier, cleaner meals for picnics, fishing and hunt- 
in. long, 14-in. wide, 6-in. thick. Carrying han- ing trips, vacations, motor trips. An ideal utility 
les and trunk latches. Takes up little space in car. 


“Way Pyotit with 3 “OUTING PALS” 


* 
6 3 Now the new Coleman Picnic Table-Carrying Case joins 
the famous, fast-selling Coleman Camp Stove and Lantern to give you 


table for the home. 


three Coleman “OUTING PALS” for 3-way profit. Sell them together! 


Coleman Camp Stoves outsell all others. Cook like a city gas 


range. Light instantly. Fold up and carry like a suitcase. Three 
models (2 and 3-burner) supply every outdoor cooking need. 


Coleman Model 200-A Lantern is most popular all-purpose out- 
door light on the market. Floodlights 100-ft. area. Lights instantly 
Sate; stormproof. Single and double mantle models. Big, powerful, 
dependable. Coleman REFLECTORS are available ‘ 

tor all models —a popular, extra profit accessory 

that makes a powerful Spotlight of lanterns 


Display ‘em together... demonstrate ‘em to- ~ 
gether... and you'll sell ‘em together. 
The Coleman Company, inc., Wichita, Kansas 
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“The enthusiastic response 


of our employees a 


ALDEN G6. ROACH 


President, Columbia-Geneva Steel 
Division and Consolidated Western Stee] 


Division, United States Steel Corporation 


“It is most gratifying to me that the employees of the Columbia-Ceneva 


Steel Division and the Consolidated Western Steel Division of United 


States Steel Corporation have accorded meaning to their belief that 


the security of our nation rests upon our cooperative effort. The enthu- 


siastic response of our employees made me doubly glad we conducted 


a person-to-person canvass for the Payroll Savings Plan for U. 8. 


Defense Bonds.” 


The experience of Columbia-Geneva and Consoli- 
dated Western Divisions of United States Steel Cor- 


peration ts not an isolated one 


Since January |. 1951. hundreds and hundreds of 
con panie- have conducted Per-On-lO- person CUNViasses 
of their plant- and offices. In every instance. ¢ mployves 
participation in the Payroll Savings Plan has increased 

sometimes from a low figure—to 60. 70. 80 In a 


number of plant- participation passe d the 90 mark 
Phe explanation is simple. 
| mplovees nanttlo provide for their future security. 


Given an opportunity to enroll in the Payroll Sav- 
ings Plan they respond immediately —as evidenced by 
the fact that more than 2.000.000 men and women have 


joined the Payroll Saving- Plan since January L. 1951. 


The monthly take-home savings of the 7.500.000 now 
in the Payroll Savings Plan totals S150.000.000) per 


month —and growing rapidly 


\s a step toward your personal security, and the 
security of your associates, bring this page to the atten 


tion of your top executive. Tell him that 


@ 4 person-to-person canvass of your plant can be eon 
ducted) without pres-ure prise iward or other 
stimulation le anny polant ' \ organiza 
tions have undertaken the actual distribution of 


Applic ation Blank 


Payroll Savin 


The Savings Bond Division. | S. Treasury Depart 
ment. Suite 700. Washington Buildin Washington 
1). ¢ will vlads help your company 4 ith <uewe 


tions posters envelope <tutles and other aids 
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Flite Waster 
Slide Unit 
$-8 
8 ft. slide 
5-10 
10 ft. slide 
$-136 
13/2 ft. slide 


Site Matter 


DX 36 
36” x 
DX 48 
36" x 
DX 60 
36” x 








36” 


48” 


60” 


OVERALL DIMENSIONS 


The Sandbox comes in three sizes and is constructed of selected 
woods, and has a bottom of ARMCO steel. It is finished in 





bright yellow and green outdoor enamel, with a vari-colored 


awning top. All bolts and screws are zinc plated. 


Plite aster 


FD 51-SRNT-2 
SUPER DELUXE 





The longest, sturdiest and the only all-welded steel slide on the 
market; features a slide bed of ARMCO ZINCGRIP, framework 
and ladder of heavy steel. Available in three sizes—8 ft., 
10 ft., and 131/2 ft. lengths. 


WE ARE COOPERATING 
itha 
HARDWARE WEEK! 


ice 
ty store “y 


























Illustrated is the ‘‘Flite-Master Super Deluxe,"’ the only complete play unit of its kind 
on the market. Flite-Master comes in many models with various combinations of play 
activities. Buy Flite-Master, America’s No. 1 Gym. 


PVite Master 





3601-R1 
Single Rocket 
3602-R2 
Double Rocket 
3603-R3 
Triple Rocket 


























Flite-Master Rocket Glider Sets have the same sturdy frame, 
with welded sleeve and welded top cross bar, as the Flite- 
Master Rocket Gyms. They are designed in single, double, and 
triple units. 


Sold through Wholesalers Exclusively 


CONSOLIDATED METAL 
424 E—E. PEARL STREET 








Fiite aster 


Playtime 
Table 
7436 


WIDTH — 40 in. 
SEAT LENGTH — 
36 in. 
HEIGHT OF 
TABLE — 26 in. 
OVERALL HEIGHT 
OF CANOPY — 
\ 58 in. 
Another Flite-Master sensation—the Playtime outdoor table. 
A beautiful, usable decoration for the yard. Sturdy Flite-Master 
construction— striking yellow and green outdoor enamel —with 
an adjustable vari-colored canopy. 


© Write for Free Colorful Catalogue 


PRODUCTS COMPANY 
CINCINNATI 2. OHIO 
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WALLET CLOSED 


NATIONAL 
HARDWARE WEEK 


SPECIAL! 


K-2 
Retail customer saves $1.05 on this attractive 
TOOL wallet of 4 midget tools. 


WALLET Specially packaged, specioily embellished and 
specially priced for National Hordware Week. 
An ideal set for every home owner, home work- 
shopper and hobbyist —as well as for thousands 
of mechanics. 


One #50-4” Side Cutter 

One #517-5" Slip Joint 

One #22-4”. Short Chain Nose 

One #US2-1%" UTICA Screwdriver—with matching red handle of TENITE I! 


Special wallet of handsome, durable gray Vinylite folds 
for easy currying in the pocket. Complete tool wallet 
packaged in “window” box with easel for counter display. 
Regulor price would be $6.70 
Special retail price during National Hardware 

Week only $5.65 


. 0. 


WALLET OPEN 


Retail price of $5.65 with customary } 
trade discount, on orders received at 
factory in Utica up to April 1, 1953 only. 


To be advertised in: 

SATURDAY EVENING POST + POPULAR 
MECHANICS «+ POPULAR SCIENCE K.2 Wollet is packoged in “window” box 
MECHANIX ILLUSTRATED and elsewhere. with easel for counter display 


Order from your distribuzor. If he does not have it, order direct, 
giving us name of distributor through whom you wish to be billed. 


DROP FORGE AND TOOL 
CORPORATION In Canada: ADLAM TOOL & SUPPLY CO., LTD 
UTICA 4, NEW YORK MONTREAL; WALLS-IRONS, LTD., WINNIPEG 
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ARDMORE, PA. 


L-0-F WINS AGAIN 


IN BLINDFOLD TEST 


Chester Swartz of Lyons Hardware, Inc., found: 


“On Brand ‘D’ the glass cutter went Try it Yourself 
Pd down easier and the glass broke clean - 
and straight. That saves a lot of waste And Start Saving Money! 


in cutting bigger lights of glass.” 
=z» Vi ce wl ou have fewer bad cut 


When Mr. Swartz ran cuts on four 
ingle-strengeth window elass, he im 
brand marked “D” easiest to cut 
‘DD’ was L-Ou ISINCSSINCN are ! under “Gla 
Its easier to cut L-Ork window elass into principal citi 
litthe pieces; angled and curved piece You « 
cut off thin strips close to the edge with a light stroke 


L.°C°F window glass cuts easier because it is annealed 


Sonu emammenenedl 


more slowly, more parte ntly Phat 


So its a sater Duy for your Customers 
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2 x 100! spools. Rock holds 
3x 4", 3 x%", and 2x" 
spools at one time. See your 
jobber for prices. 











offers 









SEE-AND-SELL 











The HandyPak 


Contains 13 attractively pack- 
aged individual coils, in 50' 
and 100! lengths. Provides ini- 
tial stock for the retailer 
whe has o steady but 
small demand, and 
wants to build volume 
in “impulse-buying™ 
merchandise. Designed 
to fill the universal de- 
mond for rope for + 


household needs, Re Pat 


q - & f ‘fas uD crn ¢& . 
ROF « Pik. Gee ears ISE oe Be 













Rope must move to make money, that’s why your \ 
best bets for better rope turnover are one or ‘\ 
more of Plymouth’s hard-selling rope displays. , 




















Plymouth’s 3 sales-getters—HandyPak, SalesRak 
and SalesMaker—comprise a convenient and 
complete system of handling many sizes of rope . 























. \ plocement coils aveil- | 7 
in any lengths ... by package, off the spool or 4 Ries ten ver Cs 
from the coil. jobber. —_ 





Set up one, two—or all three of these merchan- 
dising units in your store and get 

a good look at real merchandising 4 
in action. 4 


PLUS THESE PLYMOUTH EXTRAS 
B=:2 NEW NYLON MOTOR STARTER—SELLS ON SIGHT 


This replacement starter rope is just what owners of 











air-cooled gasoline motors have needed for years 







It's handy, smart looking, serviceable and at the sug 






gested price of 49¢ it's making quick profits for hard 







ware dealers from coast to coast 


CARTON-PACKED COIL ROPE 


Available in 












For use with the SclesMoker 






Ge half and full coils up to %" diameter, and 
(i 

“roe 
PLYMOUTH CORDAGE COMPANY 


Plymouth, Massachusetts 






in half coils only in 7 16" and Ya" diameters 






New Myers products 
you should know about 


Quality is the reason why 


More Buyers Buy Myers! 


Take full advantage of the Myers name by 
selling all these new Myers products. 








New Ejecto Jr. 

Lowest priced automatic water system ever of- 
fered by Myers! Compact: 11 gal. tank is only 24 
inches high. Traditional Myers quality; bronze 
impeller and wearing rings; stainless steel shaft 
For wells up to 40 feet deep. 


New 7 New 
Sump Pump “MHN” Ejecto 


Designed as a cellar drainer 
and for draining pits, boiler 
rooms, sub basements, el- 
evator shafts, etc. Centrifu- 


gal type pump. Base, pump 


This new Myers two-stage 
pump is designed to pump 
water from as low as 160 
feet at normal operating 
pressures. Quiet, efficient 


operation; no lubrication 





parts, strainer, column, are : 
bronze or brass. Continuous 3g ; required. Regular Myers 


duty electric motor. quality throughout. 


New Household 
Hand Sprayers 


New Tank Sprayers 
For Home Gardeners 


“Pestop” is the trade name of a new 
line of compressed air sprayers. Six 
different models from 1%4 to 3 gal 
capacity. Heavy duty galvanized tank 


Continuous and intermit- 
tent type hand sprayers are 
also offered under the 
Myers “Pestop” brand label. All are heavy tin plate. 


. ; : a : , 
and all-brass pump. Continuous type has removable brass nozzle and 


syphon tube. Capacities: 1 pt., 1 qt., and 2 qt. 














a 


YOUR MYERS DISTRIBUTOR bs ie t * P 
IS A GOOD MAN TO KNOW egy Li iL 


4 
Take advantage cf all the services Woter Water Water Weter Garden 
haa : Systems Softeners Nevtrolizers Purifiers ilter Sprayers 
he offers. Remember, he’s in business 


‘ ae 
to help you make more profit on the ; “— é , gs 


Myers equipment he sells. f Go 
& . 


Power Household 
Sproyers Sproyers 


THE F. E. MYERS & BRO. CO., 208 Fourth St., Ashland, Ohio 
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193 ways to build store traffic and make more money 


The RED HEAD line features your store as the place that has a complete 
line of hunting and fishing clothing, equipment and accessories. Sports- 
, ~~» men will prefer to buy in your store when you can sell them practically 

any piece of clothing and equipment they want. And, profit climbs 


high when your customers always find the complete RED HEAD line. 


pe eR ig ha a SHEP. 


you have a golden opportunity to sell RED HEAD GUN COVERS and 
CASES, RECO PADS and RIFLE SLINGS. The powerful profit maker, 


related selling, is only possible when you have the complete line to 





offer... RED HEAD of course, because quality, service and customer 
satisfaction are the best you can sell, the best way to build store 


traffic and make more money. 


13 HUNTING COATS 3 GAME CARRIERS 
12 HUNTING PANTS 2 LEGGINS 
18 HUNTING CAPS 1 SKEETRAP COAT 





2 GAME BAGS 1 SKEETRAP VEST 
4 HUNTING VESTS 2 FISHING COATS 
3 HUNTERS’ 2 FISHING VESTS 


PROTECTIVE CAPES 6 FISHING CREELS 
‘ 7 LEATHER GUN CASES 5 CREEL HARNESSES 
a 21 GUN COVERS -3 WADER SUSPENDERS 
6 SCABBARDS 3 REEL CASES 
A“ 5 CARTRIDGE HOLDERS 5 TACKLE BAGS 
6 HOLSTER STYLES 2 SPORTSMAN’S BAGS 
3 SHELL BELTS 6 DUFFEL BAGS 
13 CARTRIDGE BELTS 2 PACK SACKS 
7 RECOIL PADS TARPAULINS, PAINTERS 
18 RIFLE SLINGS DROP CLOTHS, ETC 
5 SHELL POUCHES ANY CUSTOM MADE 
7 SHELL BAGS CANVAS PRODUCT 











be 





| y 4300 West Belmont Avenue 
Chicago 41, Iilinois 


a ol 





The news is out... 


CARLON is in: 


News of a good thing spreads fast. . . 
that’s why home owners, farmers and 


others by the thousands are now clamor- 


ing for CARLON. This new plastic pipe 
is being widely acclaimed for its remark- 
able features — features never before 
available in a general-purpose pipe 

CARLON plastic pipe is flexible and 
curves to follow uneven ditch lines. . . 
guaranteed forever against rot, rust and 
electrolytic corrosion . . . lightweight 


(only Vath as heavy as steel). . . can be 


handled easily and installed fast . . . sup- 
plied in lengths up to 400 feet .. . re- 
quires fewer fittings . . . smooth walls 

. no interior build-up ever . . . handles 
a wide range of liquids, vapors and gases 

. costs less per installation than any 
other type of pipe! 


*The first real pipe that is plastic 


Write today for literature. 


Every foot of CARLON pipe is factory- 
tested at greater-than-working pressures 
for longer than 8 hours 


Buy the Pye uxth the Sdupe! 


SN 


%% €@@ 


CARLON PRODUCTS 
CORPORATION 


Pioneers in Plastic Pipe 


Canada: Micro Plastics, itd., Acton, Ontario 
Export: H. E. Botrow, New York City 
10300 MEECH AVENUE * CLEVELAND 5, OHIO 


52 


RLON | 


Tit PIPE 
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Retail Sales on High Level; 
Installment Debt Expanding 


FOLLOWING A Christmas 
which saw retail sales end up five 
to ten percent ahead, and with 
continuing strong industrial activi- 
ty, the nation’s independent re- 
tailers can look to equally bright 
prospects during the new year 

Though factory production con- 
tinues on a high level, inventories 
at retail are in good shape with 
little likelihood that they will 
greatly expand, for consumer 
spending probably will rise further 
during 1953 

Manufacturers of household ap- 
pliances, for example, look for 
sales to top those of 1952. and tele- 
vision production is expected to go 
beyond last year’s 5.8 million sets 
The automotive mayen’ has as its 
target the production of 5.3 million 
automobiles, conside teehen above 
1952’s 4.4 million 

Defense spending, meanwhile, is 
continuing to rise with no evidence 
of any sharp cut back for months 
to come. Expenditures by business 
for further expansion will continue 
high for the year’s first quarter, 
then probably will turn down 

With employment holding to a 
record level, no sharp diminishing 
in consumer demand is expected, 
though installment debt following 
the Christmas’ buying period 
reached its highest point in history 
Despite this, consumers continue 
to save, and in mid-1952 the rate of 
saving was the highest since 1945 

However, a major problem may 
face the new administration. Farm 
prices have been in a downward 
trend. Prices of meat animals and 
cotton are down _ substantially, 
while wheat and corn are below 
support levels. The dip in farm 
prices is reflecting the high vol 
ume of production and a reduced 
demand for farm’ products in 
foreign markets. 

There is no evidence, 


season 


however 
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that farm purchasing power will 
be allowed to suffer drastically. 
Still, with production costs holding 
steady and with prices down, the 
1953 may experience 
reduction in net in 


farmer in 
some further 


come 


° 


Construction Activity to 
Reach New Peak in 1953 


NEW CONSTRUCTION activity in 
1953 is expected to reach a new 
peak, about one billion over the 
32 billion indicated for 1952, ac- 
cording to outlook estimates pre- 
pared by the Labor Department 
and the Department of Commerce 

Private construction expendi- 
tures, supported by a continuing 
high level of housing activity and 
expansion in public utility plant 
and in commercial building, are 
likely to reach a new high. The 
number of private dwelling units 
started next year may be about the 


same as in 1952, when the million- 


unit mark was exceeded. But priv- 
ate industrial building is expected 
to drop about one-fourth as de- 
fense plant expansion programs 
approach completion. 


* 


Personal Income 
on High Level. . 


INCOME in October 
was at an annual rate of $276 bil- 
lion, or $2 billion higher than in 
the previous month. With the rise, 
the Department of Commerce re- 
ported, the income total was $12 
billion above the average annual 
rate of $264 billion prevailing in 
the first six months of the year 


+ 


PERSONAL 


Farm Marketings Increased 
in 1952; Prices Declined . . 


DURING THE FIRST eleven months 
of 1952, farmers received a total of 
$30.1 billion from marketings, 
slightly more than they received 
during the corresponding period of 
1951, according to the Department 
of Agriculture 

Prices of farm products averaged 
than in 1951, 
page 108) 


percent lower 
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Leading tax authority 
analyzes the problem— 


as a whole. But these brilliant 
gains can be wiped out unless 
there is a sharp reversal in 
the trend of Federal taxes." 


"NEW INDUSTRY in the South eo, 0 
is increasing at a rate 50%, 
higher than that of the nation 
By JOHN W. HANES 


Geevennannns can be proud that the recent indus- Unfortunately, we do net at present have a sound 
\/trial and economic growth of the South has out Federal fiscal policy. Excessive expenditure is one 
For the first time Federal shortcoming, but I am concerned here pri- 


stripped the rest of the ration 
Few people eem to realize that 


since the War Between the States, the South has be- marily with taxe 


total tax burden greater than the 


gun to assume its rightful place in the national econ- ) 
omy. The brilliant gains of recent year however wrld War II. In fiscal 1944, the Federal 
can be wiped out unless there is a sharp reversal in collected $44 billion. In fiscal 1953 
the trend of Federal taxes and tax policies t 

High taxes are always painful to ever) rr « — 
the essnetny but ther ave expecially deme Individual and Corporation Outlook 
and growing busine It is significant that 
dustry in the South is increasing at a rate 50 1 
higher than that of the nation as a whole. Hens 
South even more than the rest of the ni 


direct stake in Federal taxes and tax poli 


ll reach an e mated $69 billion 


liy 


1949 


hamper busine growth and activity 
Moreover, restrictive tax policies have 
regional interest. Admittedly, the big 
be faced by the new National Admini 
by President Eisenhower is the Korean r ar ing up 
general international situation. But it is likewi ru Federa 
that our national security depends on the productive liability 
strength that has won us victory in two World War $25,000 
Ih: other words, we must maintain the strong national ot includir 
economy which is essential to long-term victory ove! 
Russia in both the hot and cold wars. Sound fiscal 
policy in the Federal government will go a long way 


I f 
lv, a company with a net incon f a million « 

had a 35 percent incre; in tax hability, from 
$380,000 to $514,500—again not including EPT 

The so-called excess profits tax itself is perhap 


toward keeping our economy strong enough to meet 
the greatest single tax barrier to the kind of strong 


all aggressive threats 


Atianta, Ga 
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In this article—No. 3 in a series on problems of 
business and government, written exclusively for 
the W. R. C. Smith publications—a recognized 
leading authority on Federal taxes and tax policies 
outlines the opportunities for tax reduction and 
more equitable distribution of the tax burden. 





aX Reduction JOHN W. HANES. native of North Carolina, is one of 


the nation's most noted finance executives and tax 
experts. He is currently a chief executive of United 
States Lines Co., Olin Industries, Inc., Ecusta Paper 
Corp. and director in many other corporations. He 


Chairman, Tax Foundation wen Cnc Comatony of tip Senay Camp Srereves 


expanding economy we need to face up to inte aiuy corporation would provide no relief whatsoever 
national aggression. In this connection. it is im TI places the Southern company in a position 
portant to remember that not only the U. S. but the vhere it virtually imp ble for its new operatior 
whole free world depend largely on our prod ictive 1 Irvive mce ts competits were manufacturing 
trength thy ‘ Vise +} the er re base er 1 

Busine ha been operatir under the Execs nd therefore enyje i normal exce profits credit 
Profits Tax Act of 1950 for near] two veal Actu: Since the mequitte of tt exe t fits tax are not 
experience ha inderlined the validity of the stro limited to tl col u hat happet te 
i ment rY i¢ iwainst the ta when t | t he the I } nh ha ban 
posed. The maj i ent a t EFT. I ‘ ‘ t t) f 
| ! cast t ( that } evere!l 1 | ed ! i i! t 
mal ! ( i! t ne i b's ente t 
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He re 1 Cor I | t 
On“ re 1948 1 ( ‘ ri é 
field. Its ] ent ¢ ‘ tt I ( 
enter the new field Jove bye $ 1949 } hat cents ¢ 
legally-binding contract va issigned to the con eve | fit tf t esti | 
pany or March 6, 1950. Because of the w the EPI be tuker nt ( 
law was written, any profit n the new operatior Instead of the 3 | | ! t 
would be taxed at a rate of 82 cents on everv dollar elf in tw ‘ t e tna eleven 
The supposed over-all tax limitation of 70 percent on veal TI factor made eat because of 
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the possibility that a better process within three or 


four years would make the proposed improvement 
obsolete. Instead of paying for itself, the investment 
would very likely result in a substantial loss. At best 
it wasn’t worth taking the chance 

Thus the excess profits tax not only handicaps in- 


dustrial expansion but also places a great barrier in 
the path of industrial research and development. As 


one research engineer put it, “a research and de- 
velopment organization must be a bunch of magicians 
to overcome so serious a handicap as imposed by out 
income tax laws.’ 

The arguments against the EPT are endless. The 
tax strangles productive effort by effecting a tax- 
orientation of management. Removal of the profit 
motive as an incentive to cut production costs and 
avoid waste and extravagance results in managerial 
decisions not wholly based on sound business con- 
ideration. In other words, a company is inclined to be 
less careful about what it does with 18-cent dollars 
(after EPT) than it would if it could keep a larger 
slice of the profit dollar. At the same time, this facto 
contributes to inflation by exerting an upward pres 
sure on prices, stimulating competitive bidding for 
scarce manpower and materials, and encouraging 
debt 

Finally, from a purely mechanical standpoint, ex 
perience demonstrates that EPT is difficult to ad 
minister and does not provide adequate relief in in 
equitable cases. Besides increasing the accounting 
burden, controversy. litigation and cost of compli 
ance, EPT makes extensive research necessary in 
economics, business and related subjects in order to 
settle tax liability. The complexity of the EPT keep 
tax-writing committees of Congress busy making 
changes in the basic law. The Revenue Act of 1951 
alone made 23 technical and structural changes in the 
Excess Profits Tax Act without dimming the crie 
against EPT injustice 

The result of such patching and amending is not 
one broad excess profits tax law for the whole cor 
porate economy, but a series of individual excess 
profits tax provisions for specific industries. Every 
month that passes brings to light more and more EPT 
inequities. The eventual outcome can only be a law 
that is but a hodge-podge of special provisions 


Business Profits Declining 


Few people seem to realize that for the second suc 
cessive year, business profits after taxes declined in 
1952. In other words, while employment is at a peak, 
while individual incomes increase, while virtually 
every segment of the economy is increasingly 
prosperous, business and industry show declining 
profits. Here are the figures 


ANNUAL RATE OF CORPORATE PROFITS 


(Billions) 
Before Tax After Tax 


1950 39.6 21 
1951 42.9 18 
1952 (1st Half) 41.2 17. 
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When we consider that national securits 
pends on maintenance of our productive facilitie 
the decline of profits in our incentive economy be 


comes doubly dangerous 


Reductions in the Tax Load 


Since this is true, and since it is likewise true that 
the individual taxpayer is intolerably hard-pressed 
is there any possibility of tax reduction in the nea1 
future? I believe there is. An essential part of any tax 
reduction program, however, is a simultaneous effort 
to cut Federal expenditures, which are the long-run 
key to the tax problem. It seems fairly evident that 
the new Administration and the new Congress will 
labor this year to make sizable reductions in wasteful 
and unnecessary Federal spending 

On the assumption that expenditures will be re 
duced, I believe we can go ahead with a program to 
eese the unprecedented tax burden that is handi- 
cvpping the full development of our productive 
cupacities. It is my conviction that we should let the 
most recent tax increases die on their expiration 
dates something as follows 

The Excess Profits Tax Act should most certainly 
be allowed to expire when its current authorization 
ends on June 30, 1953. It is significant that many 
economists in and out of government see the possi 
bility of a recession beginning about the same date 
Nothing would give busine a better boost than the 
end of EPT 

The most recent 10 or 11 percent increase in the 
individual income tax is due to expire on December 
31, 1953. Since the individual needs as much tax re 
lief as corporations, we might let the individual in 
crease expire on schedule—or even better, move the 
expiration back to June 30 so that both the corpora 
tions and individuals receive relief at the same time 

Next recent tax scheduled to expire is the 5 pet 
centage point increase in the corporate income tax 
due to end April 1, 1954. That also should be allowed 
to die on schedule, along with the most recent in 
creases in excises which are due to expire on the 
ame date 

Expiration of these taxes would result in an esti 
mated loss of about $2 billion in Federal revenues for 
fiscal 1954. For a full vear the estimated loss of 
revenue might be about $8 billion. If the budget is to 
be balanced in fiscal 1954, these tax cutbacks mean 
that expenditures must be about $10 billion le than 
estimated for the present fiscal year (1953). Such a 
goal certainly is not too much to expect from an Ad- 
ministration and Congress elected at least partially 
because of its program of economy in government 

Moreover, in discussing estimated revenue losses 
from these tax reductions, we should remember re 
cent tax history which indicates that revenue losses 
Cue to tax reductions frequently are not as bad as 
they are painted. The Revenue Act of 1945, which 
was expected to reduce individual income tax collec- 
ticns by $2 billion in fiscal 1947, resulted instead in a 
$1.5 billion increase. The Revenue Act of 1948, which 
was expected to reduce collections by more than $4 
billion in fiscal 1949, actually brought individual in 
come tax collections down by $3 billion 
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The same thing seems to have happened in Canada, 
where there have been tax reductions in all the fiscal 
years 1946 to 1951. In many cases, actual receipts In- 
creased instead of going down, despite the fact that 
sizable reductions in rates were being made. In the 
other cases. the actual revenue reductions were much 
less than the anticipated revenue effects of the tax 
reductions 

It seems evident from this recent fiscal history in 
the U. S. and Canada that the mild tax reductions 
here proposed may well have the long-run result of 
increasing revenues rather than reducing them. I 
emphasize that “mild” cutback because the relatively 
minor tax reductions listed here are only the begin- 
ning of what must be done to ease the present in 
tolerable tax burden. As soon as humanly possible, 
these first tax cuts should be followed by others 
across the board to enable the U. S. economy to op- 
erate with a minimum tax burden and thus produce 
al] the wonders of which it is demonstrably capable 

Accompanying this general reduction in the tax 
lead should be a careful program of tax revision. Im- 
bedded in the present hodge-podge of tax statute 
and regulations are provisions that strongly hamper 
capital formation by weakening the incentives of po- 
tential investors. A man is unlikely to risk his savings 
in a new business if the tax laws seem organized to 
teke away most of any profits he happens to make 
He is more likely to put his money in “safe” bonds or 
imu a savings bank. He doesn’t gain much but he 
doesn’t lose either, he thinks. On the other hand, the 
national economy suffers because the U. S. needs 
these savings to start new businesses, expand produc 
tien, and make jobs 

An average of $11,000 of capital investment is 
needed to create a single industrial job. Since some 
800,000 young people enter the labor force every 
year, we can get an idea of the new investment 
needed annually 

There are many needed revisions in the tax laws 
to encourage risk capital but here are several that 
stand out: 

“Section 102” of the Internal Revenue regula- 
tions. This section imposes penalties on corporations 
found to have accumulated reserves in excess of 
“reasonable” needs of their business. Many cor- 
porate managements are in constant turmoil over the 
uncertainty of a large penalty tax under Section 102, 
should they be unable to prove to the satisfaction of 
the internal revenue agent the propriety of their cur- 
rent dividend policy. Moreover, many corporations, 
attempting to avoid trouble under Section 102, feel 
impelled to pay such heavy dividends that adequate 
reserves for ordinary business precautions are dissi- 
pated. 

The minimum that should be done with Section 
102 is to shift the burden of proof so that the Treasury 
m.ust prove that the dividends are “unreasonable” 
rether than force the taxpayer to prove they are 
“reasonable.” Another good change would be to per- 
mit profit from capital gains now included as in- 
come for purposes of Section 102, to be exempted 
from the penalty tax if they are long-term gains 

There is a second and very important way in 
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which tax revision can generate new capital. This is 
the matter of depreciation. Everyone admits that the 
present method of dealing with depreciation is un- 
satisfactory. Treasury policies on depreciation are a 
direct handicap to new risk capital. The tools of in- 
dustry are wearing out at a greater rate than they 
are being replaced because corporations must follow 
restrictive and archaic depreciation schedules. Cor- 
perations tend to keep their older facilities in opera- 
tion instead of modernizing them, since they cannot 
afford to discard older tools and facilities until they 
are completely depreciated 

At the same time, the whole process is wasteful 
because of the tremendous sums the Bureau of In 
ternal Revenue spends checking depreciation allow- 
ances to corporations 

There is a relatively simple solution which would 
bring up to date the depreciation practices of the 
Bureau and cut down the waste motions of its engi- 
neering division, not to mention the annoyance and 
expense to the taxpayer. That solution is to permit 
corporations to set their own depreciation rates, with- 
in, limitations. The limitations would be two: first, 
that depreciation rates be no higher than 20 percent: 
and, second, that corporations stick to their sched- 
ules, once these are established 

This solution would have the additional merit of 
not only dispensing with a large part of the engineer- 
ing division of the Bureau of Internal Revenue, but 
would save a huge amount of time as well as legal 
end accounting expense to the taxpayer 

Should we adopt this broad principle of dealing 
fairly with depreciation, neither the Treasury no! 
the taxpayer will be the gainer or loser in the long 
run, but the economy as a whole will gain tremend- 
ously. Management will then be free to use its own 
judgment and initiative in expanding production and 
creating more jobs 

Finally, a prime area for tax revision is the most 
important deterrent to the formation of new venture 
capital, the double taxation of dividends. Perhaps be- 
cause it is so basic, the problem of double taxation of 
dividends is more difficult than most. Nevertheless, 
it must be the long-term aim of any adequate tax re- 
vision program for the encouragement of risk capital 
that double taxation of dividends—once in the form 
of a tax on corporate profit and again when the stock- 
holder pays his income tax—be eliminated 

Apart from these specific tax revisions, there needs 
to be a restatement of the entire tax law in shorter, 
more intelligible terms. For all the predictable future 
we shall need relatively high taxes to pay for national 
defense expenditures. A new Congress should seize 
the opportunity to overhaul the tax system and put 
ic in shape for the heavy costs ahead. Taxes will al 
ways be painful for the taxpayer. But they need not 
be as destructive to economic expansion and to in- 
dividual incentive as the present tax system 

The demonstrated demand of the American people 
for lower taxes and less wasteful Federal spending, 
plus the great need for extensive tax revision, is a 
great challenge to the new Administration and the 
new Congress. This challenge can be met if the South 
and the rest of the nation insist that it must be met 
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Leichliter Promoted to 
Executive Steel Post. . 


VAN H. LEICHLITER has been 
named vice president of operation 
of American Steel & Wire 
ing to Walter F. Munford 
dent of the United State 
Division, Cleveland 13, Ohio 

Mr. Leichliter, 46, has been as 
sistant vice president of operations 
since February, 1950, and succeeds 
Mr. Munford, who 
presidency of the Wire Division on 
January 1. Mr. Leichliter 
American Steel & Wire in 


accord 
pre ] 
Stee! 


assumed the 


joined 
1930 


. 


Wickwire Spencer Names 
Two to Managerial Posts 


H, C. ALLINGTON, general man- 
ager of sales, The Colorado Fuel 
and Iron Corp., New York, N. Y 
announces the appointment of 
William B. Kempton as sales man- 
ager of the Hardware Products 
Department of the Wickwire 
Spencer Steel Division, and of 
Gerald D. Fisher as assistant sales 
manager 


William B. Kempton 


Mr. Kempton, prior to joining 
The Colorado Fuel & Iron Corp. as 
a salesman in the New England 
District sales office, was associated 
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Gerald D. Fisher 


with the U. S. Steel Corp. and 
served 412 years in the Air Force 
during World War II. He has been 
assistant hardware 

manager. He 


serving as 
products sales suc 
ceeds C. P. Harlow, who has been 
appointed New England District 
manager. Mr. Kempton will 
to be located in the sale 
Hardware Products 
corporation 
Wire Fab 
Wolf, Penn 


sales 
continu: 
office of the 
Department at the 
subsidiary, American 
rics Corp. in Mount 
vivania 

Mr. Fisher the 
since 


joined corpora- 
1945. and that time 
has been responsible for the 
motion of hardware sales in the 
Chicago district. He will be 


at Mount Wolf also 


tion in 
pro- 


located 


e 


J. Kuhn Named to 
Atkins Sales Post. 


J.C. (Jack) KUHN has been ap- 
pointed vice president, sales, of the 
Atkins Saw Division of Borg- 
Warner Corp., according to an an- 
nouncement from Stanley J 
Roush, divisional president 

Mr. Kuhn formerly was 
president and director of sales of 
Morse Twist Drill and Machine 
Co., New Bedford, Mass. 


vice 


SOUTHERN 


H. A. Brown Promoted 
by Remington Arms. . 


c. & 


eral 


DAVIS, president and gen- 
manager, Remington Arms 
Company, Inc., has announced the 
appointment of Harold A. Brow: 
to the president 
succeeding J 
deat} 


as assistant and 
manager 

whose 
recently 


general 
Frank sudden 
occurred He 
that position for eleven years 

Mr. Brown joined Remington i: 
the spring of 1932 as works man 
ager of Remington's Ilion, N. Y 
arms plant, acting in that capacity 
In April, 1939 he 
the Development Divi 
Technical De 
managed un 


Craig 


erved 


for seven years 
organized 
sion of Remington’ 
which he 


1945, when he was 


partment 
til May 


trans 


H. A. Brown 


the Lake City (Mo.) 
government owned 
small arms 


served as 


ferred to 
Arsenal, a 
Remington-operated 
ammunition plant. He 
works manager until operations at 
the Arsenal were discontinued 
and returned to the Bridgeport 
Works as manager of the De 
velopment Division 

In April, 1946, Mr. Brown was 
again assigned to the Ilion Works 
as manager, arms division, Tech- 
nical Department. Late in Novem- 
ber, 1948 he returned to Bridge- 


(Continued on page 64) 
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A SSirco Salesman is a lot of things. He’s a build- 
ing materials specialist . .. a man who keeps up 
with the building materials and metal products 
market... one who knows consumer needs. But 
most important is his willingness—as a friend— 
to help you in any way that he can, 

Whether it’s information about products, the 
latest dope on market trends, or setting up effee- 
tive displays in your place of business, your 
SSirco Salesman is happy to give you the benefit 
of his knowledge. He wants to do everything in 
his power to help you do a better job in your 
business, because his success depends on yours. 

You'll find the traditional SSirco helpfulness 
whenever you write, ‘phone, or visit one of the 
16 SSirco warehouses located throughout the 
South. The folks there—like your SSirco Sales- 
man—are anxious to serve you. 

Your SSirco Salesman and the warehouse folks 
are mighty proud of the cordial quality of their 
contacts with building materials dealers all over 
the South. They are eager for new opportunities 
to lend a hand with product information and in 
giving you prompt delivery of the top-quality, 
nationally-advertised products that make up the 
well-rounded SSirco line — products that leave 
you a good margin of profit. 


IN FRIENDLY SERVICE 
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THESE FAMOUS PRODUCTS MAKE UP 
SSIRCO STOCK 


Reynolds Aluminum 
Building Products 


follansbee Terne 


Corey Asphelt and 
Asbestos Products 


Certain-teed 
Asphalt Products 


EZ-Wey Steirwoys 
Miami-Corey Cabinets 


Celotex Insulation 
Board Products 


insulite Insulation 
Board Products 


Flintkote Products 


Nu-Wood Insulation 
Boord Products 


Masonite Hardboords 
Upson Panels 


Asbestone Asbestos 
Products 


Dural! Screens 
Georgia-Pacific Plywood 
lo-"K" Cotten 
Insulation 
Columbiae-Motic Screens 
Shakertown Ceder Shingles 
General Flush Doors 
Atlas Fiush Doors 
Milcor Steel Products 
Veri-Pitch Louvers 
Hamlin Ventilators 
Anaconda Copper 


SSirco Steel Roofing 
and Building Products 


Barclay Plastic-Coated 
Paneling 

Superior Metal Trim 

Leslie Louvers 

Alsynite Translucent Panels 


FOR A NEW HIGH IN ALL 3—QUALITY, PROFITS, AND DELIVERY 
—WRITE OR CALL YOUR NEARBY SSIRCO WAREHOUSE 


SOUTHERN STATES 
IRON ROOFING COMPANY 
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INDUSTRY NEWS 


port general headquarters as 
special assistant to the vice presi- 
dent and assistant general man- 
ager, a position he has held until 
his new assignment. 


° 


Barton Heads Red Devil 
Sales in Southwest... . 


Rep Devi. Tools, Irvington, N. 
J.. announces the appointment of 
Clifford F. Barton, Jr. as district 
sales manager of the Southwest. 
He will cover Louisiana, Texas, 
Oklahoma and Arkansas. 


Clifford F. Barton, Jr. 


Mr. Barton recently held the 
same position in the Mid-West 
area, working out of the Chicago 
office. Previous background _in- 
cludes district manager in 
New England and salesman in the 
Middle Atlantic States for this 
company. 

Mr. Barton will make his head- 
quarters in Dallas. 


sales 


. 


G-E Announces New 
San Antonio Office . 


GENERAL ELEcTRIC Supply Co., 
570 Lexington Ave., New York 22, 
N. Y., announces the establishment 
of a new district office at San An 
tonio, effective January 1. Berl M. 
Raborn has been appointed 
trict manager for the branch. 

According to Charles R. Pritch 


dis- 
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ard, president, the Supply Com- 
pany will now have 45 district 
offices. The San Antonio office 
formerly was part of the Houston 
district. It will have a local office 
at Corpus Christi. 

Mr. Reborn has been connected 
with the sale of General Electric 
appliances since 1929. For the last 
14 years, he has been manager of 
major appliance sales for the G. E 
Supply Co. at Houston 


Schmauch Appointed to 
Rockwell Tools Post... 


J. E. ASHMAN, executive vice 
president, Rockwell Manufactur- 
ing Co., Pittsburgh, Pa., has an- 
nounced the appointment of A. P. 
Schmauch as general manager of 
Rockwell Tools, Inc., Columbus, 
Ohio. 

Mr. Schmauch succeeds E. W. 
Ristau, who was recently ap- 
pointed director of sales and ad- 
vertising of Delta Power Tool 
Division. He was formerly chief 
industrial engineer for Rockwell 
and more recently has served as 
manager of the 
Tupelo, Division, one 
of the newest plants 
now producing power tools. Prior 
to joining Rockwell, Mr. Schmauch 
was a consulting production and 
industrial engineer for Albert Fa- 
mond and Associates. He also has 
been associated with Armco Steel 
Corp.. Republic Steel Corp., and 
Pharis Tire and Rubber Co. 

He will assume his new 


general 
Mississippi 
company's 


assistant 


duties 


ih 


A. P. Schmauch 
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(Continued from page 62) 


immediately and make his head- 
quarters at Columbus, Ohio 


4 


Colorado Fuel Names 
Coburn to New Post. 


APPOINTMENT of Fordyce 
burn as Gistrict manager in charge 
of operations for the E. & G 
Brooke, Claymont and _ Buffalo 
plants of The Colorado Fuel and 


Co- 


Fordyce Coburn 


Iron Corp. is announced by J. J 
Martin, vice president in charge of 
operations, at the executive offices 
of the Corp., New York City 

Mr. Coburn is a graduate of 
Massachusetts Institute of Tech- 
nology. From 1927 to 1944 he 
worked with the Wisconsin Steel 
Division, International Harvester 
Co. He served as vice president of 
the E. & G. Brooke Co. and the 
Richard Ore Co. from 1944 to 1952 

Mr. Coburn will continue to 
serve in the capacity of general 
plant manager of the Corporation’s 
E. & G. Brooke Plant, and as vice 
president of Richard Ore Co. His 
headquarters will be located at 
Birdsboro, Pa. 


* 


Great Neck Acquires 

SoHi Tool Company .. 
GREAT NeEcK Saw Mrfrs., Inc., 

Mineola, New York, announces the 


completion of negotiations with 
(Continued on page 66) 
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REPUBLIC UPSON 
HEX HEAD CAP SCREWS 


You can confidently pull Republic Upson 
Hex Head Cap Screws up full tight... heads 
are square and strong to avoid slip... 
shanks ace tough and sturdy... threads are 
clean, sharp and accurate. 


More than 20,000 types, sizes and shapes 
of bolts, nuts, cap screws and rivets make 
the Republic Upson Line a good source 
of supply for all your fastener needs. 


a5 


REPUBLIC STEEL CORPORATION 
Bolt and Nut Division 

CLEVELAND 13, OHIO *« GADSDEN, ALABAMA 

Export Department: Chrysler Building, New York 17, N.Y. 
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INDUSTRY NEWS 


Tool Co of Osh- 
kosh, Wis., for the purchase of the 
SoHi Co.'s machinery, inventory 
jigs and fixtures, for the manufac- 
ture of circular saws and 
heads. All the SoHi equipment has 
been moved to Great Neck’s mod- 
ern Mineola plant, and machinery 
is now being set up at the Mineola 
New York plant for the production 
of both circular and dado 
heads 


the SoHi 


dado 


Saw 


Charleson to Manage New 
Y&T Tennessee Plant..... 


YALE & TOWNE Manufacturin; 
Co., Stamford, Conn., announces 
the appointment of John E 
Charleson as plant manager of the 
company’s new Lenoir City, Tenn 
now 


plant where a new factory } 


under construction 


John E. Charleson 


Mr. Charleson will direct all op- 
erations at the City plant 
with the exception of sales and ad 
vertising. The marketing of all 
Yale lock 
pumps, produced here and at the 
plants located at Salem, Va 
Stamford and Gallatin 
Tenn., will be directed by the 
staff of the management 
group of the Lock & 
Hardware Division located at 
Stamford 

Mr. Charleson 
Towne 30 years ; 
ing as superintendent of the finish 
Stamford be- 


Lenoit 


brand hardware and 


Conn.; 
ale 
central 

new Yale 
now 


Yale & 
serv - 


joined 
Lo, and wa 


ing departments at 


66 


advanced to plant 


City 


fore he 


manager! 


Was 
at Lenoir 


. 


Rockwell Tools Names 
Miller Sales Manager . 
RICHARD E. MILLER ha 


pointed sales manager of 
well Tools, Inc 


been ap- 
Rock- 


Columbus, Ohio 


Richard E. Miller 


the Rockwell 


manufacture 


Thi ubsidiary of 
Manufacturing Co 
full lines of hand 
saw blades and band saw 

Mr. Miller, a 


saws, circular 
blades 
wartime Marine 
pilot graduate of Duke Uni- 
versity the Rockwell 


inization in 1947. He wa 


and 
joined or- 


former- 


(Continued from page 64) 


ly assistant to the vice president 
of the Rockwell Manufacturing 
Co. before coming to Columbus as 


assistant to the general manager 


© 


Black & Decker Opens 
New Charlotte Plant . 


Biack & DecKeR Manufacturing 
Co. held and formal 
opening of its new Carolinas head- 


December 22 


open house 
quarters on 

During the 
ernized quarters were inspected by 


afternoon, the mod- 
and customers of the com- 
buffet dinner that 
approximately 300 persons 
ham, turkey 
according to 


friend 
pany, and at a 
night 
were 
and all the trimming 
George Southerland 
rhe 
ovel 


erved country 
local man- 
company’s distributors 
the Carolinas 
pecial guests 

Black & Decker, with head- 
quarters in Towson, Md., is de- 
cribed as the world’s largest man- 
ifacturer of portable power equip- 
ment. Its new Charlotte office con- 
tains more than 4,000 feet 
of floor space and is entirely ade- 
juate for Carolinas 


age! 


from were 


square 


the company’ 
operation, according to company 
official 

The new plant ts loc 
College Street, but 
on Ninth Street. G. C 
s branch 


ted on N 
formerly wa 
Southerland 


manapetl 
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Now You Can Do Something About Taxes 
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Tax 
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sociates 








SOUTHERN 


HARDWARE for FEBRUARY, 1953 





Quality and dependability are built right 
into Hodell Animal Chains. You ean order 
cow ties, tie-out chains, halters, as well 
as kennel and exerciser chains, anti-cow 
kickers, dog couplers and chain choke 
collars... sold) through leading hard- 


ware distributors. 


.are strong and light. available in either welded or 
weldless types. in most popular styles and lengths. Com- 
pletely assembled. prac hed 6 or 12 to a carton, according 


to size. Also in assortment~ with display hanger. 


. in the fast-selling Bulldog pattern are available for 
immediate delivery. Packaged ina neat, colorfully -labeled 
carton, each of these Y-TPype Porch Swing Sets is com- 
plete with a pair of hooks... ready to hang a swing. 
Anticipate your demand... order your supply... and 


display them for quick sales, 


Hodell Chain available in all types and patterns: Jack, 
Sash, Safety, Ladder, Sprocket, Pump, Liberty Machine, 
BBB Coil, Proof Coil, Liberty Coil, Passing Link, Bulldog, 
Samson, Flat Link, Register. 


HODELL CHAIN COMPANY 


Cleveland 3, Ohio 
Division of The National Screw & Mfg. Co. 


| 

~~ Valion al. “. 

Porceerrsd FASTENERS ~ HODELL CHAINS fy CHESTER HOISTS 
/, 


fj" 
j 
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PEERLESS 


Offers "See-the-Action" 
Cut-away Can Cover 


Helps Make 
Sales and Profits 


This cut-away can cover, when 
substituted for the regular one on 
freezer enables the customer at a 
glance and a turn of the crank to 
see the action of the fast freez- 
ing, triple-action, super-value 


PEERLESS FREEZER. 


Made only for our 3-qt. size 
freezer, this proven sales aid is 
now available upon request free 
of charge. Make this a Peerless 
year for faster turn-over and 
greater profit. Write today. 


PEERLESS FREEZERS 


Household Sizes, 2, 3, 4, 6, 8 and 10 
quart 


Hotel Sizes, 12, 15 and 20 quart 


Easy Selling 
PEERLESS FEATURES: 


dasnee with 


cant 
ADJUSTABLE SCRAPERS @LAALESS oP 


GEAR FRAME 
GEARS INCLOSED 


tasy & asstmout taSy f TAKE Apart 


raRd WOOO 
SCRAPER = 


STULL CAN BOTTOM 


OftpeR TUB 
and CAN 


The PEERLESS FREEZER CO. 


WINCHENDON, MASS. 
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1. W. Phillips Announces 
New Staff Appointments 


SEVERAL CHANGES in the sales 
and administrative staff of I. W. 
Phillips & Co., hardware whole- 
salers in Tampa, Fla., have been 
announced by Walton Hicks, Sr., 
vice president and general man- 
ager of the company. 

John S. Collar, who had served 
previously as a salesman in the 
Florida east coast section, has been 
appointed sales manager. 

Walton J. (Skip) Hicks has 
been appointed assistant general 
manager. Mr. Hicks formerly was 
manager of the Building Material 
Division 

Murray Pascual who will serve 
as the new manager of the Build- 
ing Material Division, previously 
has worked as Sales Assistant and 
in the Floor Covering Division 

Lee Nash has been named sales- 
man for the Florida east 
territory 


coast 
. 


Cari B. Park, Foster- 
Thornburg Executive, Dies 


CaRL B. PARK, secretary-treas- 
urer of the Foster-Thornburg 
Hardware Co., Huntington, West 
Virginia, died suddenly at his 
home on November 14, 1952. 

Born in Sandyville, West 
ginia, Mr. Park had been 
nected with the company 
1918. 


Vir- 
con- 
since 


Passing of W. S. Pinder, 
V-C Hardware Executive 


WALTER SPEARS PINDER, chair- 
man of the board of the Virginia- 
Carolina Hardware Co., hardware 
wholesalers in Richmond, Va., 
passed away January 8 in a Rich- 
mond hospital. Mr. Pinder was 77 
at the time of his death 

Mr. Pinder, in association with 
Henry G. Ellett and his late 
brother, J. B. Pinder, founded the 
concern which later became the 
Virginia-Carolina Hardware Co. 
He had been active in the firm un- 


SOUTHERN 


til his death in January. 

Surviving are his wife, 
Mary Collins Locke Pinder, 
two sisters. 


Mrs. 
and 


* 


Honors C. R. Bottorff, 
Belknap President... 


CHARLES R. BoTTorFr, president 
of Belknap Hardware & Manufac- 
turing Co., Louisville, Kentucky, 
and a long-time leading figure in 
the wholesale hardware industry, 
was designated as “Hardware Man 
of the Year’ by the Hardware 
Merchants and Manufacturers As- 
sociation of Philadelphia at its an- 
nual banquet in January 

The association, which was 
founded in 1886 and which in 
cludes in its membership hard- 


Charlies R. Bottorff 


ware manufacturing and whole- 
saling companies in all sections of 
the country, has for more than 20 
years given an Award of Merit 
annually to an industry leader. 
Mr. Bottorff’s association with 
the hardware industry dates back 
to 1907, when he joined Belknap 
as a wrapper of packages in the 
cutlery department. He _ served 
later in the cutlery buying depart- 
ment and as a special cutlery and 
sporting goods salesman, traveling 
in most of the territory covered by 
the company. In 1918 he was 
named buyer for the cutlery de- 
partment and in 1921 was elected 
to the board of directors, serving 
(Continued on page 108) 
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-W Garage Door Operators |: rzscseat™ 


For every need—two R-W controls, designed 
and engineered for smooth sure performance 





aiid| 2/2 
¥ 











No. 1251 Standard Control 


—operates from drive-side 
key-switch. 


And... R-W 999 


Radio Control Garage Door Hardware 

—battery operated radio Complete overhead garage door hardware conveniently 

with dash control button packed in one box! 999-1 for single doors up to 9 ft 

opens and closes doors wide weighing not more than 200 Ibs.; 999-2 for double 

within 75 feet. doors up to 16 ft. wide weighing not more than 375 Ibs. 
Write for folder giving full details. 


No. 1504 





Check these important R-W features! 


J Easy to install— Completely assembled, including track, in a single 
carton at the factory. 


Vv Easy to service—Simple adjustments requiring no special tools, 
keep the doors working smoothly. 

Jv Safe—A large friction clutch prevents operational failures with For complete information on 
resulting damage to property. In power failure, doors may 0.W AaT-aDel tes at 


be operated manually. your jobber or write for 
catalog number A-87 


Richards-Wilcox Mfg. Co. 


ee ee eee ee ee 2 ae ee ae oe 
AURORA, IL.INOIS, U.S.A. Branches in all principol cities 


re Reg. U. 8. Pat. OF pitle lemeele] Bll. le) bi Mal tle Gee) | melee). Mail (+ memer | Piel eels) bm Mle ik 
j OVER 73 YEARS INDUSTRIAL, CONVEYORS & CRANES + SCHOOL WARDROBES & PARTITIONS 

Bis : a7 te] Melele) Melt tem ses 

mete Pee a 
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Everybody 
needs nails. 


DISPLAY THEM WHERE | 
THEY'LL BE SEEN... .} 


DIXISTEEL NAILS 
ARE MADE TO SELL 


| Dixtsteer Nails have maxi- 
\ mum strength and greater you are keeping your nails where customers 
bend resistance. Heads are 
accurately centered, won't fly off. 
P » nla: . P . roe 
Points are clean cut and sharp— Put some cartons of Dixisteet Wire Nails 
penetrate easier. That’s why they 
sell better. 
Full range of sizes and finishes them and they will buy them on the spot. 


available. an 
The red, yellow and black Dixtsteet pack- 


You may be letting extra profits slip by because 
can’t see them. 


and Brads out where your customers can see 


ages are real eye-catechers—natural reminders 


LEAD HEAD NAILS to buy. 
his Mees Deed Baad Order a supply of Dixtsteet Wire Nails and 
Nail is the ideal roofing Brads from your wholesaler and watch your 
nail to sell. It builds cus- profits grow! 
tomer satisfaction; builds 
profits for you. 
The Dixisteet Lead Head Nail 
never loses its head! It won't fly off y . ST . 
when driven or as a result of con- , ls ee 
traction or expansion of the roefing. 
Order from your wholesaler now. ¢ 
Free samples on request! 


ATLANTIC STEEL COMPANY 
ATLANTA, GEORGIA 
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h a weekly advertising campaign 














1M. Newso 











A’ THE RESULT of a well-planned = diversify their operations by oper 
advertising campaign consist ing a large new hardware tore 
ing primarily of weekly ads in’ with special emphasis on builder 
local newspapers, the separate hardware and home-owners’ main 
hardware business operated by the tenance supplies. They also went 
Rose-Saxton Lumber Co., Miami in strongly for tools, paints and 
Fla., has shown a 35 percent in general inventory of shelf hard 
crease 1n sales during the past two ware 
years Today. the store carries 30,000 
While the store uses virtually all items in 2,500 square feet of space 
tvpes of advertising media, Gen and the hardware busine now 
eral Manager Robert N. Turner carried ©n as a separate operation 
gives most credit for expanding, After more than a year of gal 
ales to newspaper advertising ng experience under Store Man 
In 1948, after 20 years in busi ager Bob Jackson, it was decided 
ness, the company had established that the all-too-frequent haphazard 
a substantial volume in building hardware promotion wa 
supplies. Looking forward to the enough to develop the ne 
eventual leveling off of South hoods full sale potential 
Florida’ amazin construction over, because of the 


boom, company owners decided to 





BRUSHES 

. " : a _ : 
eettWi nit iver errived va baw) 
TTI LENT idea : wf -acal or cwa 


rr t 3 
et tra 























Annual advertising budget of 

$14,000 enables store to give at- 

tention to specialty lines as well 

as standord lines such as paint. 

Gross volume hes increased 10- 
15 percent annually 
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RIN: 


ROSE-SAKQM \MBER CO 
oa 


was felt that trade would have to 
be attracted from other areas 
The answer appeared to be a 
continuous, well-balanced adver 
which has been 
steadily for the 
And it has steadily 
vol- 


tising program 
improved upon 
past two yea! 
produced an expanded sale 
ume over this period. 

They use some radio, direct mail 
and experimental TV programs, all 





GRILLES 


a ee 
‘arenes 








with results, but have con 
centrated 65 percent of their out 
once-a-week, 10-14-inch, 
display ads in the 
About 60 per 
more, is de 


good 


lay in 
three-column 
two local 

cent of the 
voted to hardware and associated 
and substantial in- 
have followed in 
pro- 


dailies 
space, or 


merchandise, 
quiries and sale: 
direct proportion to the line 
moted 

The ad budget at present runs 
$14,000 annually, which is more 
than one percent of the gross, In 
addition to the healthy 10 to 15 
percent yearly sales increase, the 
firm feels the outlay is much less 
than the additional rental over- 
head would have been for a down- 
town retail location. Additional 
benefits of their present neighbor- 
hood site are the ample warehouse 
space and close purchasing tie-in 
of builders hardware with lumber 
and millwork. Sound advertising 
did the trick of drawing the retail 
trade to a unified store in a low 
overhead area. 

Ad insertion days have been 
periodically shifted from Sunday 
or Monday to Thursday and back 
again, on the theory that results in 
any static pattern have a 
saturation point. Recreational and 
reading habits vary both among 
individuals and with the seasons, 
and Rose-Saxton figures to give 
everybody a play. No clear-cut ad- 
vantage has been shown for any 
one day, nor any marked dis- 
advantage. In the annual totals, 
more space has been used around 
the week-ends in the traditional 
pattern of other industries. 

Turner has an over-all plan 
which calls for general subjects to 
be treated on radio, in the five- 
minute spots just before football 
games or other stand-out pro- 


one 


ty 
ats 
~ a ae x 


include budgeting, 
home mainte 


grams. These 
expert advice on 
nance, etc 
“In other 
door by planting an _ idea, 
creating a general background of 
confidence,” Turner said 
Newspaper ads, supplementing 
the foregoing, always offer specific 
items and either seasonal 
goods, bargain leaders or new 
products, all with a money-saving 
angle. TV time has been limited so 
far to big ticket such as 
power mowers or custom-built mill 
and cabinet work, and is con- 
sidered suitable for other major 
(Continued on page 90) 
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This year-'round 


Lay-Away Plan 


increased sales 50 percent 


YEAR-ROUND lay-away plan, 
drawing peak sales in the 
spring and at Christmas time, has 
proven successful in selling high 
priced items at Hardware Inc., 
Takoma Park, Maryland. Promi- 
nently marking and displaying 
items suitable for lay-away, the 
store reports a 50 percent increase 
in sales of such items as lawn 
mowers, power mowers, power 
tools, kitchen furniture, and a 
number of other more expensive 
items 
Comprising eight percent of the 
store’s gross volume, lay-aways 
offer the customer easy terms and 
ample time for payments. Ten per- 
cent of the list price of the item is 
deposited by the customer, and the 
merchandise is withdrawn from 
stock and placed in the stockroom 
No carrying charge is made. 
“Lay-aways are the answer to 
the new home-owner’s need for a 
large number of items he cannot 
afford at a time when all his 
heavy bills are converging on him 





at once,” said 
President Fellows 
who expects even 
greater volume 
from his lay-away 
plan “We have 
been tremendous- 
ly successful with 
lay - aways and 
budget plans. Of- 
ten customers will 
come by weekly 
and pay a little at 
a time, to be sur: 
of the item the 
want and need 
We have had no 
trouble whatso 
evel with mer 
chandise pur- 
chased on either 
the lay-away 01! 
budget plan.’ 

A customer in 
terested in a $100 


item, say, will ask 


about the store's 
and the amount 
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quired. At this time the budget 
plan is talked up, and the cus- 
tomer who accepts and proves 
his credit standing may pay one- 
third down and contract to pay in 
three installments within 90 days, 
making the second payment in 30 
days, the third in 60 days 

Proof of credit may be charge 
accounts with local department 
stores, or a check with the credit 
bureau. Often the customer will 
pay one-half down on an item. Of 
those credit customers, over 50 
percent will pay up in advance of 
90 days. while about 20 percent 
will fall behind time. But there 
has been no actual loss in the three 
years the plan has been used 


Above, a customer selects a 

floor polisher, deposits 10 per- 

cent of its list price, and picks it 

up later. Below, President Fellows 

discusses a payment plan with a 

prospective lawn mower cus- 
tomer 


“Important to the success of any 
lay-away plan is the record-keep- 
ing,”’ said Fellows, who believes 
his system solves the customer's 
problem and thegsalesman’s prob 
lem with a minimum amount of 
clerical work 

In a sale man’s order book, four 
copies of a sales ticket are made 
out simuitaneously. The original 
is filed with the customer's ac 
count. A pink ticket goes to the 
customer, the yellow ticket is tied 
to the merchandise, and the fourth 
carbon copy remains in the book 

The original, which is filed with 


(Continued on page 94) 





Facts that will help you sell 
ASPHALT ROOFING 


\) AND MORE dealers are This is the second of three ar- known to man, asphalt has been 
i finding that asphalt roofing ticles designed to help hardware used for more than 5,000 years 
enten aoe refitebie wert of retailers and their salesmen do Noal 
procucts are & prottanie pal a more effective job of selling wo . 
the hardware business. In 1940 roofing products. The first article Ark, and ancient Egyptian arti 
the last pre-war year, more than in January dealt with asbestos an used it to embalm the 
44,000,000 squares of asphalt roof roofing. The accompanying ar- pharoah 
2 om eohd the United State ticle, and a third to appear in T} ; bili ; 
ing were sold in the United state Morch, were prepared specially 1 weathering ability of a 
In ten year total sales came to for SOUTHERN HARDWARE at phalt roofing is related directly t 
87,000,000 squares—almost double the direction of the Asphalt how it is made. Manufacture be 
Roofing Industry Surece gins with a tough felt. This 3 


ised it to waterproof the 


According to the Department of 
Commerce, 85 to 90 percent of all saturated with a carefully selected 
the roofing sold today is asphalt free-flowing, hot asphalt called 
roofing. The market exists, and the saturant” and then the saturate: 
opportunity for alert hardware ell. Prepared asphalt roofing felt is covered with a heavier 
dealers is obvious hingles and roll roofings—have harder “coating” asphalt. Next 

As with any other product, the ix basic advantages. These are with shingles and some roll roof 
more a dealer knows about asphalt the “selling points’ with which ings, mineral granules are firm] 
roofing, the easier it is for him to alesmen ought to be familiar in pressed into the surface. The en 
order to meet cus-_ tire process is based on continu 
tomers’ needs for in- ous research. Tests control manu 
formation facturing operations at ever 








The six basic ad- stage 
vantages are weathe! Versatility. A permanent struc- 
protection, versatili ture, such as a home, require 
ty. beauty, ease of roofing that will give long-time 
application, economy protection with minimum mainte 
and fire-resistance nance cost. A temporary building 

Weather Protec-_ such as a contractor's field office 
tion. The high degree = shack, might be built to last only 
of weathering ability a season or two. Yet there is ar 
found in asphalt economical type of asphalt roofins 








roofings springs from to suit both of these divergent re 
the fundamental quirements. At least one type o! 
qualities of asphalt asphalt roofing is made for an 
itself The best possible style of roof—for reroo 


waterprooting agent ng as well as new construction 


Ado 


iMustrated above are the three- 

tab, square butt, strip shingle 

and two and three-tab strip 
shingles 


‘ 








Right: Locking devices of inte 
locking asphalt shingles. 
row: Outside lock and 
lock. Bottom row: inside an 
outside lock; and side lock 
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tical windtight 
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Mineral-Surfaced Roll Roofing 
Smooth Roll Roofing 
Pattern Edge Roll Roofing 


19 inch Selvage, Double 
Coverage Roll Roofing 











MODERN NEW STORE 


in the wide open spaces 


Space no longer is a problem for this new 
store. Built beyond the suburbs, there is 
ample room for storage, display and parking 


By 
Robert Latimer 


()*' SOLUTION to parking and 
space problems in hardwart 
merchandising calls for moving 
far outside of the city limits. and 
constructing a store so outstand 
ing that custome: will drive 
extra miles to visit it, according to 
Albert Cro merchandising man 
ager of Cogdell’s, Waco, Texas 
The Cogdell organization, head 
ed by Leo Bradshaw, has ex 
pressed its faith in the trend to 
ward “suburban merchandising” 
with its attractive new $200,000 
West Yiew-Suburban,” which 
was opened to the public or 
November 3. During the five day 


Sixteen island-type displays such 
as those shown here are used 
throughout the store. Note how 
gift goods are displayed with 
no crowding of individual items. 
They are constructed of blond 
hardware with a projecting strip 
beveled around the edges to re- 
move sharp corners. Displays at 
right are partitioned as a means 
of keeping display shelves 
orderly 
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following, more than 25,000 peo 
ple visited the tore, and voiced 
appreciation for the elimination of 
downtown shopping problem 
Cogdell’s, currently operatins 
three additional store in the 
downtown Waco area, has been 
aggressively merchandising hard- 
ware for more than 38 year ince 
founder Robert Cogdell bought the 
Herrick Hardware Co. in the cen 
tral Texas citv and changed thé 
name. During the past five year 
the company expanded in several 
directions, constructing a modern 
new appliance store in residential 
Waco, out of the downtown di 
trict, and considerabiy enlargin 
the original hardware store onl 
1 few steps from the heart of the 
crowded shopping area 
As Waco experienced a popula 
tion increase similar to that whic! 
has occurred in other citi« Brad 


haw and his wife, daughter of the 


Store has parking area for 500 
cars. Paint display, above, covers 
42 linear feet of wall space, has 
12 shelves in graduated sizes. 
Open wall displays below en- 
courage self-service 
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Posing for their first picture in 
the new store, left to right: Al- 
bert Cross, merchandising man- 
ager; Walter M. Colbert, ap- 
pliance salesman; Mrs. E. 8B. 
Chatham whose specialty is 
housewares, and Tom Martin of 
the hardware and sporting goods 
department 


fron composed of 
pane ef gla Iran 

trips of polished wal: 

With a ale tal 

tore teature an 1 
bled in almost every department 
plus the addition of a new con 
temporary furniture department 
which is the rsonal interest of 
Cro The najor hardware de 
partment 


creased by ome 


cent of glass panels from sidewalk The entire left side of the y while the ay 


pliar ce 


to marquee, for a clear view of the’ is viewed through ; 8 -CTE (Continued o7 


interior, and powerful chains of 
fluorescent lighting fixtures have 
been “boosted” to provide 60-foot 
candles over-all. As a result, the 
tore rise uddenly out of th 
Johnson gra fields as a distinct 
hock” to new-comers and “get 
all the attention which exist 
Merchandising Manager Cross ex 
plained 

The store is finished throughout 
in bright pastel color including 





the use of a dusty rose brick ove 
the upper facade, for a huge block 
tower in the center, and for office 
walls and certain panels along the 
interior walls. The building itself 
is of cement block construction 
stained in pastel shade Light 
green has been used primarily 
with asphalt tile flooring of gray 
and green, and contrasting natural 
finished hardwoods in all cabinet 





and display tables 
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100% increase each 


year in sales of 


arden Supplies 


By B. Miller 


George H. Dewey, owner of the 

Dewey Hardware Co. helps cus- 

tomer select garden tools. To 

- REASE garden supplies volume home-owning, family mer who assure customer service, he em- 
100 percent each year for three have fine lawns and vegetable and ploys salesmen in the department 
who are avid gardeners them- 


- 9 
years flower gardens of their own,” said 
selves 


George H. Dewey owner of Dewey, whose experience in farm 
Dewey Hardware Co., Arlington ing supplements that of his garden 
Virginia did it, and here's hi supply salesmen, “They enjoy di 
formula: Staff your garden sup cussing gardens and can advise our n mid-April the Dewey Hard 
plies department with personnel customers on almost any garden val a aise the pla fronted 
who enjoy gardening themselves problem. I think that thi plu doo! if it (0 x 40 foot garden 
and have on hand the merchandise having on hand the gra and hop and puts out it tands of 
a customer wants when he want flower seed and tools when the young vegetable and flower plant 
it customer needs them, accounts fo that have been in greatest demand 
“We were fortunate to have the 100 percent yearly increase we if various type of hand and 
among our hardware salesmen two have had.” power mowers, a few pieces of 
rarden furniture, clay pottery, and 
a child gym set. Situated on a 
-- iy well-traveled highway, the hop 
attracts its many neighbors from 


lf | : , ‘ , Arlington and Fairfax count 

; | i 2 vho have come to know the Dew 

Pn ; Hardware Co because of it 
" , 7 Es 


vell-stocked garden hop 
We do an exceptionally fine 
arden tools of all 
know how these 
u ed and what al 
th area 
rthermore 


mie 


The garden shop carries quality brands of grass seed, as well as both pack- 
aged and bulk vegetable and garden seeds in four different lines 
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How a Missouri store built a 


$100,000 Annual Gun Volume 


He: DO YOU go about building 
$100,000 yearly volume in 
guns? 

We maintain a selection with 
an appeal to every type of gun en 
thusiast,” answe1 Newton Hat young and old 
field, co-owner with his brothe: ness for gun 
Harold, in Hatfield Hardware & “It is interesting to 
Sporting Goods, St. Joseph, Mis Newton. “that nine ou 
our) who spot the big new 

The Hatfields have attained thi rack are impelled to 
volume by bringing in buyers from the fixture and take 
au trade territory stretching from model off the rack for foot Ww -f 
60 to 80 miles in all direction tion around 165 model 
from thei tore. Though thei: There are 1 f Daniel rif The tore-ownt 
tore offers a complete inventory Soon iInued chained li ! displayed at 
of hardware products, 65 percent to office ks who ldom hav age inspection by 


field believe 


of the total volume is In sporting the oportunity to fire ; kind foreig 


goods. And the gun department i till like the idea of ow g one mak high-powered models, et 
the top traffic-buildet They may fire only an occasional ‘ luded the $30,000 new 
Both Newton and Harold Hat round of ammunition now and f nventory. Guns aren't merel 
nal proposition here the 
new gun display occupies the same 
Sales of ammunition to new and used gun buyers boost individual pur- trategi 
chases. Some purchase by the case, a $40 to $60 sale for the store 


h 
, 
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A 25-foot fixture, which displays 
merchandise at eye-level and 
holds about 160 guns, affords 
easy inspection by customers. 
The store's $30,000 gun inventory 
provides customers with un- 
usually wide selection 
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Both the 
collect 


n 


lection 


come then 


‘ ho 

wi own col 

A dis} 

maintain in i rival 

al ith prospect 
irbance The 


the Hatfield 


‘ 1e pl 
que gun 


that 


Antique guns are exhibited in a private office. An avid gun collector, 
Newton Hatfield, left, finds that hobby attracts prospects to the store 
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After a gun has been sold, store 
salesmen then try to interest the 
customer in a gun case. If the 
customer does not buy, however, 
the store gives him an inexpen- 
sive case as a friendly gesture 
and also to encourage the cus- 
tomer to take care of his gun 
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Using rentals and a free-trial 
plan as a lure to customers, this 
dealer is winning substantial prof- 
its from sales of power mowers 


By George Statler 


Demonstrations That Sell 


300 power lawn mowers a year 


|] O SELLING FORMULA beats dem- 
especially the 
cus- 


i onstration 
kind of demonstration the 
tomer can give himself, according 
to A. B. Goff, owner of Goff Hard- 
ware in DeLand, Florida. So suc 
cessful has been his demonstration 
plan for selling lawn mowers that 
he can depend on selling between 
250 and 300 units during the 
March to October lawn-cutting 
season 

“We go after lawn mowe! 
in two ways,’ Goff pointed out 
“On a rental, and on a free-trial 
plan.’ 

His electric mowers rent for $4 
per day or $2 per half-day. If the 
renter likes the machine and 
wishes to keep it, the rental charge 
applies cn the purchase price. O1 
if a home-owner wants to try the 
mower on his own lawn to see how 
it reacts to particular problems in 
his lawn, he is permitted to take 
the mower home with him. If he 
is not satisfied with its operation 
he can bring the mower back to 
the store, with no obligation. This 
practice builds goodwill, as well as 


a) 
saie 


sales, Goff said 

“Also, time a 
comes in to purchase a weed cut 
him over to the elec 
tric mowers,” Goff said. “To prove 
that our machine is an efficient 
weed cutter, as well as lawn 
mower, we switch the mower on 
and then slide a piece of board into 


every custome 


ter, we stee! 


82 


A. B. Goff, in top picture, uses 
piece of board to demonstrate 
cutting power of an electric 
mower to a housewife. Goff says 
the mowers are easy to demon- 
strate, not difficult to repair 


There's a racket like a 
chips fly, but the 
harmed. The cus 
tomer himself that the 
mower has the ability to tackle 
The demonstration 
just as it con 


the blade 
machine-gun 
mower 1s not 
sees fol 


Ww eeds 
them 


tough 
convinces 
vinced me!” 

The demand for electric mower 
has followed in the wake of recent 
housing developments in the De- 
Land area. As 
vears ago, large lawns were tended 
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recently as five 


with large mowe! 
pring up 
size, the 


by caretaker 
When 
with 
need for a 
and a 


houses began to 
smaller 
mower was 


market 


lawns of 
smaller 
created whole new 
mushroomed 

Goff considered’ the 
mower the ideal unit for these 
uburban homes. He thought pro- 
customers would be im 


once the unit dem- 


electric 


pective 
pressed were 
onstrated 

“The electric power mower 1s 
just about the ‘hottest’ item to 
come along for hardware dealers,’ 
Like the pres- 
new lightweight 
power mower fills a definite and 
widespread need. It is 
demonstrate and not difficult to re 
pall 

Aiding Goff in promoting lawn 
chool 
boys, who sell on commission and 
the sale of 25 to 
season. The 


Goff pointed out 
sure cooker, the 


easy to 


mower sale are six high 


who account fo! 
30 mowers every 
store’s sales personnel and the six 
outside salesmen are given instruc 
in the proper use and main 
of this particular electri 
power mower unit. One salesman 
is in charge of the repair depart 
though very few of the unit 
This 


mostly 


tion 
tenance 


ment 
sold are 
department is 
with keeping the rental machin 
in working order 
The substantial 
built 


returned for repair 


occupied 


sale 


little 


volume of 


has been with very 
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pecia] promotion and advertising 
At the beginning of the lawn 
mower season, Goff fills one win 
dow with mowers to illustrate 
their wide range of uses and to 
display their component parts, 
especially the rotary blade that 
can be sharpened with a file 
Newspaper advertisements are 
conservative and usually are in 
the form of weekly 6-inch by 3- 
column insertions. However, radio 
pot announcements are timed t 
coincide with baseball game broad 
casts, every other night during the 
eason. These are given during 
every broadcast of an away-from- 
home game of the DeLand profes 
ional team, and thus have served 
as an important sales-booster for 
Goff 

“We advertise only modestly 
Goff said. “We just invite people 
in for a demonstration. Then the 
mower sells itself.” 


+ 


Their Spot Campaigns 
Cut Advertising Costs 


WHEN NILE D. BURDINE and 
Clyde Q. Sheely began consider- 
ing radio advertising for thei 
hardware store three years ago, 
they carefully explored every fea- 
ture of this broad promotional 
field, and then developed a plan 
which they believe is giving them 
the most for their radio advertis- 
ing dollar. Called “spot cam- 
paigns” by these Starkville, Mis- 


sissippi hardwaremen, the scheme 


calls for groups of three to 10 
daily radio spots, used in six 
“campaigns” yearly 

Burdine & Sheely’s spot cam- 
paigns plug a wide cross-section 
of the store’s merchandise, alway 
concentrating on seasonal items 
Thus, they feature lawn mowers 
electric fans and fishing tackle 
during the summer; paints during 
the spring; ammunition, house- 
wares and minor appliances dur- 
ing the fall and winter, and Christ 
mas gifts at Yuletide. The most 
extensive campaign is used to an- 
nounce the store’s participation in 
the annual “Home Week” spon- 
sored by Starkville applianc 
dealers. 

The spot campaigns have an 
average tenure of six days. Bur- 
dine and Sheely have set aside one 
percent of their gross profit as an 
advertising budget, and a con- 
siderable portion of this allotment 
goes for radio spots. No special 

(Continued on page 107) 





Fireplace Fixtures Prove 


a Profitable Summer Line 


WHO WANTS to buy fireplace 
fixtures in the Summertime? 
According to George F. Bai 
ley, owner of Parker-Sledg« 
Hardware + @ Montgomery 
Alabama, a lot of people buy 
them in the Summertime, a 
well as year-round, and they're 
a steadily profitable line for h 
tore 

Of course, the fixtures sell in 
greater quantity during fall and 
winter months; but even durin: 
the hottest weather, prospec 
tive custome! are availabk 
provided you go after them 
Bailey said 


Prominent Display 


Andirons, hovel-and-brusn 
sets, fireplace kettles, and other 
allied items are displayed prom 
inently the year-round at 
Parker-Sledge Hardware Co 
The display occupies a spot in 
the center aisle of the store 
where it will be noticed by 
every customer who ente! 
Items on display range in pri 
from approximately $10 to $60 
with the medium priced item 
being the most popular 

Bailey does not resort to 
markdown sale to move the 


nerchandise durin umm 
month Instead, he vigorously 
advertises them at their regulat 
price Newspaper advertise 
ment are his most ucet ful 
‘an of promoting fireplace 
fixture during both the wintet! 
and summer month 
Summe! advertisement 
he said, “are important. Special 
ty item need to be promoted 
the year-round, if you are tu 
make them a profitable line 
You've got to make the cu 
tomer, or prospective custome! 
aware of your merchandis 
Other = store in Montgomery 
carry fireplace fixtures, ol 
course, and if we are to com 
pete with them, we must keep 
the public aware of our wide 
election in thi lime During 
the summer months, even, when 
other store place their fire 
place fixtures out of sight or in 
iInconspicuou place we di 
play ours as though they were 
the most popular items for sum 
mer months. We advertise our 
line, too. When fall and winte! 
month come, the customer 
naturally thinks of us when she 
need something in this line 
has seen it on display all 


(Continued on page 105) 


Prominent display brings year-‘round sales of fireplace fixtures 
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Here are some timely security coverag 


Tips at Tax Time = 


- Pyarne THE IDES OF MARCH—come 
Aalso federal 

Do you know your federal taxe; 
what they can do to you 
what you can do to them? Try thi: 
three-minute tax (Editor's 
youre an 


income tax time 


and 


quiz 


note: three minutes if 
expert.) It is based on 
furnished by the American Inst! 
tute of Accountants, the 


profes sional oclety of 


material 


national! 
certified 
public accountants, Answers ar 
viven at the bottom of the page 


Don't Peek! 


1. Your son worked for 
the business last summer, and you 
paid him a total of $591. He also 
won $10 in an advertising slogan 
You can 
a full $600 depend- 
for him 
b. Take a half exemption 
c, Take no exemption. 


you in 


contest 
a. Take 


ency exemption 


2. While on vacation with 
wife last 
several men you do business 
Is this 

a. Deductible as a busines 


Vou! 
ummer, you entertained 
with 


expense’ 


b. Not deductible ince 


you 
were vacationing 
c. Deductible only if you and 


your Wife file a joint return? 


3. You made a non-business loan 
of $2,000 to a friend last March, 
and he promptly disappeared, lea\ 
ing absolutely no trace. You can 
probably 

a, Deduct the full amount 
as a bad debt on your 1952 re- 
turn 

b. Deduct only half of it 

c. Take no deduction at all 


4. You earned more than $3,600 
in your business 
ity tax Is 

a. Not 

Income 

b. $81, 
come tax return 

c, $54, paid to the Social Se 
curity Board 

d. $54, paid 
come tax return 


The social secu 


levied on your own 


paid with your in- 


with your iIn- 


5. Which of the following con 


84 


whether 
want 


choose 


lon not 


pent $1,00VU 
and wall-to- 


for the office 


In December you 
built-in shelve 
floor covering 
which youl 
You can 
a. Deduct the $1,000 on your 

1952 return. 
b. Amortize the 

¢ 


the next three years 


c. Depreciate it over the life 


lease 


cost ovel 


tributions is not deductible? 
a You! 
Chest 
b. The American Legion 
c. A_ political 
d. The YMCA 


local Community 


of the furnishing 


leak n the 


9. There at 
roof of your store building 
] 


party 
hinge 


constr tile 


you! Taxwise, the cost 
1950 Deductible as a 
Deductible in the 


6. You failed to take all 
allowable deductions on your 
return. You can 


a. No longer file a claim for year as an 
Depreciable a portion 


improvement 

a refund . 
b. File a refund claim a: deductible each year of Its ust 

1954 ful life 

c. Stop worrying 


late a 


ince you 


0 determining taxable 
will get refund automatically 10. In determining axable 
income, which of the following tax 


7. Your wife a de- 
She 


a. Is required to pay 


work or Vo in es you pay is not allowed a 
duction? 

Real estate tax 

State income tax 
ocial c State inheritance tax 


d. Motor vehicle license fee 


your busines 
ocial a 
ecurity b 

not subject to 





Here Are the Answers 
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Active promotions help dealer 


SELL MORE FISHING TACKLE 


a TACKLE, aggressively By Ss. W. Ellis 
promoted, can be a majo: 
source of volume for the small- 
town hardware dealer. Proof of 
this is the Prince Hardware Co continuously 1 | notions thi ranged aroun o that the 
DeQueen, Arkansa where total kee; porting good custome an make selections and 
porting good ales exceed $20,000 coming te } Lol \ mo i ven lee of the bait ai 
yearly ir a town of no more thai of the 
3.000 people easol 

H. C. rince, owner of the store pecial 


Panels with exten- 
sive displays of lures 
attract fishermen. H 
C.Prince, left, makes 
@ specialty of large 
size frying pans, a 
natural for  fisher- 
men who like to eat 
what they catch 
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tackle. He might 
to bait, rods, poles, and other sup 
plies during the peak of the fish 
ing season, but he does not let hi 
forget that he usually 


ubordinate gun 


customers 
has 100 gun 
a broad 


inventory of gun acces 


orie 


‘Fishermen buy a lot more than 


artificial bait minnow 
buckets and other supplies 
usually go with a fishing trip 
Prince said. “Take big frying pan 
that are used for frying fish 
They're a 
carry the biggest ones made. They 
hold a dozen fish. We also have a 
fine stock of cast iron dutch oven 
with feet. Camp 
ers aren’t the only ones who buy 
our old-fashioned hearth skillets 

the kind that pioneers used ove 
with a flat lid for baking 
hearth. Camper 
fishermen are the best cus 
these, but people with 
fine homes who are lucky enough 
to have outdoor barbecue pits also 


poles, 


and camp ovens 


coals, 
biscuits on the 
and 
tomers for 


‘ for them.’ 
The cast killets 
are carried in the housewares de 


iron normally, 


during the fishing 
eason thev are displaved 
with the tackle 
window 
Prince added that the 


partment, but 
along 


and placed in the 


fisherman 


Displays of picnic and camping 
supplies have an especial appeal 
for women shoppers. Such mer- 
chandise is carefully displayed 
among items of sporting goods 


or more in stock, plus 


that 


specialty with us. We 


himself. He might 
draw the line on fanc’ 
kitchenware; but when he is in a 
tackle-buying mood start 
wapping fish stories with Prince 
he is open to the suggestion that 
fish cannot be fried well without 
the right skillet 

“When a customer is interested 
in artificial bait,’ Prince said, “I 
consider myself a poor dealer if I 
don’t turn his attention to the 
many other items that make fish 
ing one of the enjoyable 


never “stint 
buying 


and 


most 
pastimes.’ 

The sporting window 
stops both men and women. In 
addition to being filled with sup 
plies for the fisherman, it also 
photographs of outstand 
and promotional mat 


goods 


contain 


ing catche 


down to 
and the 


Guns are not overlooked in this 
store's promotional plans—even 
during the warm months. Here, 
Prince persuades customers to 
“get the feel" of a new shot gun 


regarding the 
People over a wide area ] 
pate in the contests. When new 
pape! 
dow 
it is for the biggest fisl 
st gar bill or the 
crows and hawk 


ads and the display wi 
innounce the contest, wheth 


number of 
terested participant 
coming to the tore 
tackle and guns and amn 
Prince ell 
rods, reels, complete 
outfits 
equipment, on an i 
He carries his 01 
justs terms to 
quirement A large 
always required, usually 
one-half. The balance i 
in weekly or monthly payments 
“A substantial down-payment 
aid Prince, “influences the cu 
tomer to payment 
promptly port 


porti 


gu and campu 


tallment plan 
vn paper and ad 
fit individual ri 
down pay 
ment 1 


arranged 


make hi 
People who buy 
ing goods on _ installment ar 
among our promptest 
If the reference 
at the time of the 
that the risk is a 
don’t have to worr: 
ments.” 

Prince keeps a mailing li 
customers 


custome! 
make 


how 


check we 
purchase 
good one, we 
about the pay 


t of hi 
broker 
indicate the fisherme: 
hunters. “At the begin 
page 9?) 


porting good 


(Cont nued on 
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Pets etioter 
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ow 
Ae 
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_ 


(100 FEET _5/IG INCH 

*ACCO - PAK, 
BBB 
COIL CHAIN © 


Aue _ . MADE NUBA cant, 
pen SHAIN ANO CABLE COM™ 
ERICAN Crain Division ---TO"* 


a. y . yt . 
ad ae 
Witt ttyg) tye 

Rss ft bate 


SESE SE SESE AT AE | 


SVSitisrsisisciat 


AMERICAN Favorites 


@ These popular AMERICAN chains are bread and 
butter items. There is a demand for them every day 
— particularly now. 

Chain is easy to sell if you show it—get it out 
where customers can handle it. The acco Chain 
Sales-Maker and ACCO-PAKS are dandy display pieces 
that will definitely increase your chain sales. 

Order these ‘American favorites"’ now from your 
AMERICAN CHAIN wholesaler. 


: ‘4 e 

Caer American 
‘m AMERICAN CHAIN DIVISION Ch : 

ire AMERICAN CHAIN & CABLE ain 


reaoe WO } York, Pa., Atlanta, Chicago, Denver, Detroit, Los Angeles, New York, 
mann Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn 
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the most spectacular 


PROFIT-MAKING COMBINATION 


Super Kem-Tone 


The de luxe, latex-base wall paint 
that’s super washable and super 
durable. It’s ready to use and easy 

to apply. $5.19 a gallon retail, fair- 


traded to insure your profit. 


order now— FROM ANY OF THESE SEVEN 
LEADING PAINT COMPANIES OR YOUR KEM-PRODUCTS JOBBER: 


Acme Quality Paints, inc. W. W. Lawrence & Co. The Lowe Brothers Co. John Lucas & Co., Inc. 
Detroit Pittsburgh Dayton Philadelphia 


The Martin-Senour Co. Rogers Paint Products, Inc. The Sherwin-Williams Co. 
Chicago Detroit Cleveland 
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NT IN PAINT RETAILING ! 


Kem-Tone The resin emulsion 


wall paint. It's America’s top value 


in thrifty home beauty ... con- 
sumer’s cost $2.73 a gallon when 
mixed, ready to apply. $4.10 a gal- 


lon retail, paste form. Fair-traded. 
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KEM-GLO rhe miracle alkyd 


enamel that gives walls and woodwork 
a finish that looks and washes like 


baked enamel. $2.49 a quart retail, 


we fair-traded to insure your profit. 





35% Sales Increase 


7 pyY/ (Continued from page 72) 
Ri ‘ 


$ FOR THE Handbill tuffers”’ are inserted 





item 


with all bills and communications; 
$ PROFIT and direct mail, carefully printed 
PAR ADE or lithographed to re emble pel 
onal letters, and promoting sea 
onal item uch as screens, doo! 
WA L L closers and paint, pull well when 
ent to special lists of home-own 

e! 

It is Turner opinion, after 
what he calls “merely scratching 
the surface of possibilities,” that 
all these media are valuable; and 
READY TO SOLDER that as time goes on, each can be 
IN SECONDS further developed to do its in- 
; dividual part in an_ integrated 
long-range promotional plan 

A rough check-up, on customer 


response to each ad, is made by 
A joy to “han 
dle both for 
dealers and users by the sales force. This can be ex 


the switchboard operator, and also 


Sells itself on touch"! tended as time is available. to per 
Heats QUICK —at the touch of the trigger! mit concerted studyv bv the whole 
Heats RIGHT Heat Control thermostatic taff of the relative pulling powe! 
Galen ends Hp Gurning—wihew! Ge wie of different ads and items. Both 
of transformers or fragile thermostats! & pret 
Turner and Jackson are keenly 
Heats LONG Thermostctic action guar - : 
antead tor Ute of icon! aware of the value of timing in 
SPOTLIGHT — switches on for interior advertising, and they hold fre- 
soldering! quent conferences to plan cover 
Sells QUICK — with a neat profit! Self age of all suitable items in turn 
display box is a real eye-catcher! at the right time and price, and 


SUGGESTED LIST PRICE $11.95 ea. with the right kind of functional 
copy. The latter is short, simple 
and based on common-sense 
knowledge of their lines and their 
trading area 


Drawing Ad Layouts 


Every family is a prospect for Stanley 
A local advertising agency takes Closet Bars, tenants as well as home 
these basic facts and figures and owners . and these “solid sellers” meet 
works them up into attractive every buyer's requirements. Sturdily con- 
well-spaced layouts, using manu- structed of two telescoping tubes, they 
; : . ; are made in 4 sizes: 18” to 30°, 30” to 48", 
facturers’ cuts or their own draw- "e790" F08 
f ‘Nustrati Diff t 48" to 72", 72" to 96". Largest size extends 
: wos ae 
ings Ol itustration itreren to 120° with center support. See your 
sizes of type and adequate white wholesaler. Display prominently for best 
space make the display easy to results. The Stanley Works, New Britain, 


The perfect production-line soldering iron read Connecticut, 


Designed to take punishment, so it appeals “An ad,” says Turner, “must 
to all industrial users who are economy look right to represent you well 
minded. exactly the same as any other sales 
® Thermostatic action prevents tip burning! aM : pen ; 

© Built to withstand continuous heavy duty! representative. 

® Heats 4 times faster than most other Standard goods, like tools and 
irons! © No radionic interference while in hinges, are seldom advertised, un 
vsel © UL and Canadian Standards ap 
proved! ® Successfully passed the 65 be 
low zero test! © Precision wound on pure 
mica sheet! © Heat-Contro!l means greater items’ often overlooked in selling 
= © Complete size range . . . 20 to home-owners. Examples are ae a 
t ne 

‘© 1000 watt! Operates on 110-120 volts, sponge rubber floor mats for swing on Stonley hinges 

AC or DC! 
OVER 70,000,000 SOLDERING fatigue prevention, pest control The Stanley Works, New Britain, Connecticut 


PRODUCTS SINCE 1864 . > kits, thermal guard automatic doot 
> bottoms screen door closers, ST. N LEY 
drapery hardware, rental sanders A 

and polishers, and metal clothes fee Os Peon 


MANUFACTURING CO. poles. Relative novelty, plus need HARDWARE © TOOLS © ELECTRIC TOOLS 
ORME CETY 2 Perera vRy Awe and price, puts the spark in ads STEEL STRAPPING © STEEL 


less a short sale is run on them 
The main emphasis is on specialty 
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HERE'S A SALES TIP- 


HE label on a rollof U-S-S American Fence indicates 
the manufacturer's guarantee that each roll is a 
quality product, “full gauge with medium hard line wires, 


accurate dimensions, full number of stay wires and full 


length rolls.” 


But the American Fence label is more than that. 


It is, In effect, a tence erection manual contaming 26 
drawings and explanations on how to erect a strong, 
sturdy fence, and so get long years of service from every 
roll of U-S-S American Fence. This set of erection in- 
structions on the label is unique with American Fence: 
and they are the only set of directions on the labels of 
fence sold in the South. Tell your customer about them 
They show how interested the manufacturer of U-S-S 
American Fence ts in helping your customer get the long 
est possible service from the fence he buys 

The U-S-S Label on American Fence can Win you 
friends and help you make sales 


TENNESSEE COAL & IRON DIVISION, UNITED STATES STEEL CORPORATION, GENERAL OFFICES: FAIRFIELD, ALABAMA 
DISTRICT OFFICES. CHARLOTTE ~- FAIRFIELD - HOUSTON - JACKSONVILLE - MEMPHIS - NEWORLEANS - TULSA 


U°S°S AMERICAN FENCE 
U-S°S TENNESEAL V-Drain ROOFING 
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for a 
neater 
lawn 
with 
less 
effort 


G0-Klip 


_ HEDGE 
SHEAR 


Scalloped 
Cine | Blades cut 


. clean...don't 
rv bunch or 


™~ tear! 


 Oa0-Klio 


LAWN and GARDEN TOOLS 


| 000-Klio 


LAWN and GARDEN TOOLS 


Companion 


10 060-Alip's 


Pruning Sheer 


THE Lewis 
ENG. & MFG 
co 


ALLIANCE OMIO 


and Hedge Shear 


rolls Glong « Hort eS) 





Once a year, on anniversary 
day mall gifts are presented to 
every visitor whether he buys o1 
not, and other specials continu- 
ously draw new prospects into the 
store to observe the other displays 
and build future sales. Forty 
times in two years the store ha 
offered specials on metal clothes 
poles, and has yet to have a fail 
ure. People even buy them for 
houses under construction, or still 
on the drawing board. 

When the store manager is oc- 
casionally stuck for an idea, he 
sometimes asks his customers if 
there is any household item they 
have trouble in getting. From thei: 
answers he places orders, then 
frames an ad that always pays off 

On the other hand “sleeper” 
items that are in stock all over 
town, start to move when effec 
tively promoted. Customers will 
drive past a dozen other stores 
carrying the same items, to follow 
up the idea planted in their minds 
by the ad. Many come in carrying 
the clippings in their hands, and 
when they have gotten the habit 
of following the weekly ads, the 
benefit to the store is constantly 
expanded by the addition of more 
and more regular buyers 

Sales are run on_ shopworn 
goods or lagging inventories, and 
in every case special displays o! 
all goods advertised that week 
are built up in the front of the 
store. The sales force is primed on 
all pertinent points on new items 
and some of the staff even try 
them out at home first, to be ready 
for all questions. A copy of the 
current ad always is up on the 
bulletin board, and important in 
quiries are followed up by an out 
side salesman 


* 


Sell More Fishing Tackle 


(Continued from page 86) 


ning of the fishing season we 
distribute appropriate printed mat 
ter furnished by the manufactur 
ers. We use these pieces also a 
envelove stuffers with state 
ments.” 

Prince finds that active demon 
stration of sporting goods pays. He 
urges his customers to try the feel 
of a rod or boat paddle 

Because most fishermen in this 
section also are hunters, Prince 
keeps the customer's attention on 
guns at all times. Many guns are 
sold during spring and summer to 
fishermen. He likes to sell guns in 





You Make 
More Money On 


CASTERS 


when you 
carry the 


FINEST! 


Today more people are caster-con- 
scious than ever before 

This TV age makes it essential that 
furniture be easy to move. More and 
more people want furniture that can 
be easily rearranged. These are just 
two of the reasons for the increased 
caster demand 

So make sure you have the easy-roll- 
ing, quiet Bassick “Diamond-Arrow”™ 
and “Diamond-Dart” Casters on hand, 
They're sure to satisfy because 
they're the most efficient ball-bearing 
swivel casters made. 

Get the full advantage of today’s big 
demand by displaying Bassicks on 
your counter. Ask your jobber for 

this Bassick Display 
(HD-10) if you're not 
already using it. 

THE BASSICK COM- 
PANY, Bridgeport 2, 
Conn. In Canada: 
Belleville, Ont. 


Bassick 


A DIVISION OF 
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SAVAGE 


4 Store 


* SAVAGE ATTRACTIVE FEATURES 


turn prospects into customers — fast! 
Reel-type power mowers with pro- 
tected chain drive, finger-tip controls, 
tough “Sta-Temp” blades, “no-clog” 
grass guards, shock-absorbing adjust- 
able handle, simplified adjustments, 
dependable Briggs & Stratton engine, 
conveniently located oil cups and sealed 
Timken bearings. A powerful rotary 
mower with balance-poised engine and 
extra large rear wheels for easy ma- 
neuvering, safety-slip clutch and supe- 
rior belt drive to prevent damage to 
blade and motor, permanently sealed 
bearings, special design that mulches 
grass perfectly and cuts wider than the 
wheel tread. 


CHAIN prive for safety | 


yance of grass 
—— cutting 
positive apjustmENT of 
EASY, a 
poner H AND speed 
TP cuTc 
FINGER, the handle: " 
ies Ask your deale 


You'll he convince 


s real 
“og? oad 


ration ’ 
Div. 8 
Chicope* 


1 Broodwey: 
Falls, Mass 


The 21" 
Also mode 


to demo 5 
i that Savase * 


* SAVAGE GUNSMITH CRAFTSMANSHIP 


has been famous throughout the world 
for nearly a century. When you sell 
Savage power mowers, you capitalize 
on this reputation for precision quality. 





* SAVAGE 


xtra years wi 
;mum of ser 


bration 
ag cuts ¥! 
me epee height. permits 


ye rson of a 


process keer 


EN BEARINGS: ‘ 
vere BRIGOS 


tures 
hese fea u. 
asire arate mower for yo 


° 1 90 
« YARD CHIEF”, — 

"Model 75: the Se 

1" « 20" 


in 1 de 
ers inclaenel €F cont type. 


w 
- Savane MOM A 
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NATIONAL ADVERTISING 


pre-sells your customers, directs them 
to your store for a look at your Savage 
mower display. Here is one of the in- 
formative Savage ads, appearing this 
Spring in: The Saturday Evening Post, 
Better Homes and Gardens, House 
Beautiful, House & Garden, Sunset, 
Popular Mechanics, Mechanix Illus- 
trated, Popular Science, Country Gen- 
tleman, Farm Journal, Home Garden 
Guide, Flower Grower and Popular 
Gardening 


THE SAVAGE COMPLETE LINE 


4 POWER MOWERS 
21” Savage YARD CHIEF*, Mode! 90 (pictured) 
18” Savage POWER CHIEF*, Model 75 (reel type) 
20° Savage ROTOR CHIEF*, Model 81 (rotary) 
18" Savage DYNA CHIEF, Electric, Model 70 


reel type) 
4 HAND MOWERS 
Savoge SUPERCHIEF*, Mode! 60 (also 18") 
Savage LAWNCHIEF*, Mode! 55 (also 18") 
Savage ONEIDA, Mode! 45 
PAWNEE*, Mode! 35 


Savage also 14") 


Models 90 end 75 available with retriew 


able starter at slight additional cost 


Get the 1953 Savage Mower Catalog! 


—8 illustrated pages in color — detailed 
specifications of the beautiful new line of 
Savage power and hand mowers. Get yours 
from our nearest wholesale distributor 


SAVAGE ARMS CORPORATION 


Lawn Mower Division, Chicopee Falls, Mass., U.S.A 
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THE NEW 


EAGLE 


SAFETY CAN 


LISTED AND LABELED BY 
UNDERWRITERS’ LABORATORIES, INC. 


+ 


practical 
PROTECTION 
for plant and 

personnel 


JS RU cat minimizes 
tacie SAFETY f " 
Nees a fire hazard 


This brand new, modernly designed EAGLE Safety 
Can is a boon to every industry where flammable liquids 
must be handled, transported and stored. 


EXCLUSIVE EAGLE FEATURES 


Guard Cap—protects and Cam-Acting Connecting Arm— 

seals the valve cap—elimi- tightens seal on pouring spout 

nates spilling. if can is upset or bumped... 
prevents spilling or leakage. 

Breast and body welded to- 

gether electrically under elec- 


tronic control, Combination Free-Swing 
Carry and Operating Handle 


Reinforcing Bottom Band of —Lies flat, ovt-of-way when 
16-gauge steel—for extra not In use. To pour, engage 
strength. handle notch and press down. 


Three sizes available UI-50-—5 gal. cap., Ul-25——2'/2 gal. cap., Ul-10—1 gal. cap. 


Order now from your nearest distributor or write manufacturer for further detoils. 


MANUFACTURING COMPANY: > -WELLSBURG, W.VA. 





off-seasons, when the customer 
has the time to make a careful 
selection Often he takes the 
prospect to the edge of town and 
lets him shoot a few rounds 
There’s no better way than 
that to sell a gun,” he said 
Even when a window is devoted 
exclusively to fishing tackle or 
camping items, guns have a place 
in the display. With 100 guns in 
tock even during fishing season, 
Prince has acquired the reputation 
of having the largest stock of guns 
in the area 
The man or woman who stops 
to look at or handle artificial bait,” 
aid Prince, “is going to see plenty 
of other seasonal items for anglers 
that we want to be seen 
“That sporting goods is our best 
traffic builder is the result of care 
fully planned promotion through 
out the year. Planning ahead prods 
a dealer into doing what is needed 
make the current sporting 
ason pay the most profits.’ 


o 


Lay-Away Plan 


(Continued from page 73) 


accounts receivable in the cus- 
tomer’s ledger account, is the 
record on which all payments are 
posted. When a customer comes in 
with her pink ticket to make a 
payment, the store records the 
amount and balance on the store’s 
white ticket and on her’ pink 
ticket 

The yellow ticket serves as the 
alesman’s signal that the mer 
chandise has been sold. Keeping 
the item off the sales floor and 
tagged with the vellow ticket as 
sures the customer she will get the 
item she has set aside 

“We have even had new home 
owners ask us to put away a 
quantity of items on lay-away 
terms that they themselves have 
prescribed,” continued Fellows 
“One home-owner collected $75 
worth of garden tools, paid a 10 
percent deposit about four months 
before he was ready to occupy his 
new home, and came out here 
every week to pay a few dollars 
By the time he moved into his 
house, he was ready to take his 
garden tools from our storeroom.’ 

The system also has proven 
satisfactory for inventory  pur- 
poses, Fellows added. A $50 item 
on which there has been a $5 de- 
posit, is still $45 inventory. Such 
information is quickly available 
from the original white ticket in 
the accounts receivable file 
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. say dealers all over the United States when 
they see the new carton coils of Columbian Pure 
Manila Rope. 


A survey among hardware dealers determined the new Colum. 
bian Rope package design. Marketing and merchandising were 
considered. Result: three Carton Coils, printed in stciking colors 
—containing about 20 Ibs. of rope in these sizes: ',” aw 


diameters. (Three cartons are packed in a shipping container.) 


Trial orders were then sent out without any promotion. Cealers 
bought, and followed up with enthusiastic repeat orders. And 
for good reason! Rope can be sold in any lengths from these 
cartons by pulling it out through hand hole in the top 

easily displayed on counter or shelf . . carton protects 
against dust and handling. This combination of features is 
sure to make you say, “The Columbian package is what I've 


been waiting for.” Order from your jobber 


COLUMBIAN ROPE COMPANY 
440-70 Genesee St 
Auburn ‘The Cordage City New York 


Branches in 
New York Boston Chicago New Orleans 





Columbian 


Sold in three-coil shipping cartons as follows: 
carton coil — ‘4” dia. — approx. 20 Ibs. — 1000 fr 
carton coil — %” dia. — approx. 20 Ibs. — 490 ft 
carton coil — ‘2° dio. — approx. 20 Ibs. — 265 f 
This assortment In 3 carton coil s 


tainer v mbination of 3 « 
carton coils can be furnishedin a shippi 








PORE MANILA ROPE 
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(Advertisement) 


HOW TO GET 
YOUR SHARE OF 
SCYTHE SALES 


You, too, can be one of the 
many hardware dealers who are 
making extra sales and profits 
from scythe sales by making use of 
the 3 basic retail sales principles 
effective display—a quality prod- 
uct—the right price 


Effective Display 


You don’t have to remodel you: 
store to build an effective display 
Put scythes on a rack, counter or 
cabinet with other garden cutting 
tools where they can be easily 
seen and handled. Such displays 
encourage pick-up sales and that’s 
what you want. 


Quality 

Of course, for repeat business 
you must display a scythe of 
known quality, one that is guar- 
anteed to satisfy your customers 

Little Giant “ALL DAY EDGE” 
Scythes have long been recognized 
as the “best buy.” That’s because 
they are Maine-made from 3 types 
of finest quality carbon 
scientifically welded together to in- 
sure a blade that gives perfect sup- 
port, resists breaking, and makes 
possible a long lasting, tool steel 
cutting edge. This, together with 
Little Giant's exclusive MONITOR 
HEEL, let’s you guarantee your 
customers a scythe with perfect 
hang and balance that meet their 
every requirement. 

To further stimulate sales, Little 
Giant Scythes are also factory 
ground sharp, beautifully polished 
and finished, packaged in display 
cartons, and attractively priced 

They are available in plain set, 
half set and single or doubie bead 
in assortments of: Grass 26”-30” 
to 34”-38”; Bush 14”-18” to 20”- 
22”; Weed 20-24” to 28”-30” 
Order From Your Wholesaler 

WRITE TODAY for colorful 
catalog giving complete details on 
“Little Giant” Scythes and many 
other garden cutting tools which 


it's FREE 


FREE SHIRT 


We wonder if Mr. R. W. Morgan of 
the Morgan Hardware Co., Camden, 
Arkansas, will read this advertise- 
ment. If he does and will write us 
on his business letterhead, giving his 
shirt size, we will send him, without 
charge, a famous Hathaway shirt, 
which, like the Little Giant Scythe, 
is Maine made. No strings attached 


North Wayne Tool Co. 
Ocklend 2, Malne 


steels, 


build sales 


96 





Promotion of the lay-away plan 
is carried out by signs in the store, 
by prominently tagging high- 
priced items with lay-away sug- 
gestions, and by promotion in per- 
sonal contact with the customer. 
No newspaper or direct mail ad- 
vertising is used to increase lay- 
away business. 

“Plans of this kind operate suc- 
cessfully only so long as you can 
control credit,” Fellows pointed 
out. “If we advertised these plans, 
we would run into a lot of bad 
debts. This, I believe, is strictly a 
neighborhood deal for home-own- 
ers, and not for apartment resi- 
dents. Transiency and credit risk 
might be too great with any but 
the home-owning group.” 

Signs around the store read, 
“Lay-Away—Small Down Pay- 
ment Until You Are Ready to Pick 
It Up.” Signs also mention the 3- 
payment budget plan. 

Where a deposit has been made 
on merchandise and the customer 
fails to call in three months, the 
item is put back into stock. If at 
any later time the customer comes 
to claim his item, it is replaced if 
it is still in stock. Otherwise, he is 
given credit for other merchandise 
No refunds are made. 

A 30-day allowance period is 
made after the due payment. Then 
a statement is sent. A second state- 
ment follows, if there has been no 
response. There are no ‘phone calls 
or personal calls to harrass the 
customer into payment 

Hardware Inc. is doing a $2000 
yearly volume in lay-aways and a 
$6000 volume in budget plan pur- 
chases 


. 


Modern New Store 


(Continued from page 78) 


jumped by 150 percent. The new 
custom furniture department 
which Cross believes ties in neatly 
with the appliance and hardware 
merchandising experience of the 
Cogdell firm, is alone larger than 
any of the three previous Cogdell 
tores High-styled, “advanced 
modern” furnishings are featured, 
including plastic, spun wire, 
wrought iron and unusual design 
in wood 

Some 120 feet of wall cabinets 
plus 16 block tables, 10 feet long 
comprise the hardware, house- 
wares and sporting goods depart- 
ment. The block tables are 4-tier 
pyramids, with adequate space to 
show bulky items without fear of 
damage or over-crowding. Each is 


SOUTHERN 





FROM handles to wheel, Buch Bar- 
rows incorporate superior construc- 
tion. For example: Longer handles 
(61) provide easier ‘‘lift'’, prevent 
user from kicking plank rest. Made 
of carefully selected hardwood, they 
are shaped to fit the hand and de- 
signed for perfect balance. The Buch 
wheel is grommeted and riveted— 
not bolted—to insure extra strength 
Tires are the best money can buy 

top grade, nationally known 
and advertised ... guaranteed 

In addition, we firmly and ir 
revocably believe in the sale of our 
products through wholesalers only 
You can depend on Buch to main 
100°% Wholesale 
Policy because we base our success 


tain its Sales 


on the success of our wholesalers 


The Quality of a Buch Barrow 
Is Always Higher than Its Price 


BUCH MANUFACTURING CO. 


ELIZABETHTOWN, PENNSYLVANIA 
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—~?p rofits that 
follow Profits 


Sell the only complete line of > 


KITCHEN HELPS 


Consistent National Advertising 
Presells the DAZEY Line for You 


wee 
Dvol Electronic 
Con Opener 


women know 
»»- women want 


DAZEY Kitchen Helps 


Dazey Kitchen Helps are universally known and housewife 
accepted as the finest quality of their kind—when you sell Dazey Ss” 
c 
you build customer good-wiil and repeat sales for your store. : 
Pe, é “DAZEY, the original / A 
7 wall-type can opener” 


SX 
DAZTEY CORPORATION ©§ ST. LOUIS FJ, MItESSOUWRE 
Manufacturer participating in IRHA Hardware Week April 17 to 25 
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Wherever they piay sai-— 


You'll have a steady repeat business 
if you recommend Springfield Ofh- 
cial League Baseballs. Regulation in 
every respect, the standard of play 
for years in organized leagues, 
j schools and sandlot baseball. Per- 
AMERICAN FAST BALL J. fect balance, cushion cork centers, 
LEAGUE full yarn wound, scuff resistant, gen- 
uine alum-tanned horsehide covers, 
hand-stitched with 5-strand waxed 
thread. Built to take punishment. 


The Springfield Official American 
Fast Ball League Softball is the only 
officially adopted ball of the Ameri- 
can Fastball League. 


ft Springfield's Little League Baseballs 
OFFICIAL are officially approved, bear the sig- 
Little League nature of Carl E. Stotz, League 
Gal # Sich rons President. Tell and sell the League 


sys eo and team managers in your city! 


of°-7 


wt alae For more than 50 years Griffin 
: Wood Baseball Shoes re- 
t flect the superb work- hinges have been known for their 
’ manship learned from 90 
years of manufacturing fine materials and workman- 
athletic footwear. Every 
one, from the profession- ship. Griffin hinges are 
. c 
ally-preferred Blueback 
Kangaroo to the Little 
part of a wide variety o t 
League with rubber F y of ligh 
cleats, is designed for fit, , 
pa lightness and durability. builder's hardware 
ao Models in every price lit Reseed tae 
OFFICIAL range (to attract every - yous Powe 2 
buyer. ” ; 
LEAGUE y ; Griffin 
SOFTBALLS r fi » 
ae Every DOOR NEEDS THREE 


rine, Cnn -( ;RIFFIN- 


anufacturing Company 





UNION HARDWARE CO. & sristoi HORTON, INC. RAIN-BEAU PRODUCTS CO 
THE SPRINGFIELD CO. a JOSEPH T. WOOD CO. THE T. H. WOOD CO 


For NEW 1953 ERIE +» PENNSYLVANIA 
<a THE B. S. ALDER COMPANY 
Catalog seein = z . 45 Warren Street 
New York 7, N.Y 
Mail coupon to: SEALAND, inc., Torrington, Conn. HARVEY D. RUSH & SONS WALTER S. JOHNSON 2 SONS” E. H. FARRAR 
4638 Nichols Porkwoy 917 St. Charles Avenue 6637 Golf Drive 
Kansas City, Missouri Atlanta, Georgia Dallas 5, Texas 
WILBUR H. DAVIS H.C. GLOVER CHARLES L. LEWIS 
1639 W. Forgo Avenue 2611 Garrison Bivd 1355 Market Street 
Chicago 26, Illinois Baltimore 16, Moryland San Francisco 3, Colif. 
GEORGE A. GREGG ROY L. ROGERS RF. BEVERS 
17134.6 Wyoming Avenue 1620 Garfield Street 4524 East 60th Street 
Detroit 21, Michigan Denver 6, Colorado Seattle, Washington 
AUSTIN & EDDY INC. W. C. MEIBAUM & CO L. G. FULLER, @ 
115 Brood Street 6954 Oleatha Avenue 644 Wellington Rood 
Boston, Massachusetts St. Louis 9, Missouri Jackson 6, Mississippi 


Please send me the 1953 catalog for Springfield Softballs, 
Baseballs, and Joseph ’. Wood Baseball Shoes. 


NAME 
CONCERN 
STREET 
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constructed of blonde hardwood 
with a projecting strip beveled 
around the edges to remove sharp 
corners 

Outstanding is the separated 
housewares department, at the ex 
treme rear, and the paint depart 
ment, with one of the largest re« 
tail paint inventories offered any 
where in Texas. The towerin 
paint aisplay fixture, 12. tie 
high, covers 42 linear feet of wall! 
space 

The hardware departments, a 
well as all others in the store, areé 
designed for free flow of traffic 
high visibility, and comfort. There 
fore, aisles are at least six feet 
wide between all fixtures, and no 
display is built up higher than 
chest level, so that any particulai 
display can be seen easily over it 
neighbor. Here and there com 
fortable lounge are potted 
through the store. An air condi 
tioning system will provide com 
fort cooling during Waco’'s torrid 
summer months 

For the grand opening, which 
was heralded by a special news 
paper section, the store offered 
$2,000 in prizes, plus a “closed 
circuit” television demonstration 
which drew maximum interest. On 
the opening day, some 8,000 peo 
ple jammed the store, taking up 
every inch of the parking lot, ex 
claiming over the store’s unusual 
arrangement and _ location, pat 
ticipating in prize drawings, and 
seeing themselves” on the screen 
of 12 television sets, connected via 
closed cable to a TV camera at the 
entrance 

“Of course, most of our cu 
tomers will have to drive several 
miles to visit us,” Cross explained 
“but we believe that we have ex 
actly the combination to brin; 
them around.” 


. 


Garden Supplies 


(Continued from page 79) 


Pointing out that it was his ex 
perienced personnel who intro 
duced home-owners to the right 
kind of tools for a particular job 
Dewey suggested that in the ab 
sence of experienced garden pe 
sonnel, store salesren could get 
much information by reading the 
labels on the packages of seeds 
fertilizers, and insecticides and by 
listening attentively to customers 
who do understand gardening. I 
fact, Dewey believes that supplie 
these days are doing a fine job of 


Belmont 
- te — ee Quem, 
x17 8 OwR*OLE TiTamwm 


THAMELWARE 


= -r Us ead 1 Path Vr Gee 
Tie adi .2 saGishitee ona As. mR ie | 








..-.-dothese 4 things 
and you make money 


Display a complete line: Carry all 20 items that 

housewives want 80% of the time. Nothing dis- 
courages a customer like not finding a utensil she 
reasonably expects you to have. You lose sales. Write 
Belmont for this list. 


Keep display neat and clean: You kill sales 

when you show mixed odds and ends, jumbled 
sizes and colors of ware, dust covered pieces she's 
afraid to touch with her hands. 


Put display where she can reach it: Give ita 

location where your customer can see it and 
handle the ware easily. Enamelware pays off well per 
square foot on good location. 


Concentrate on 1 popular brand — Belmont: 
4 Offers you sales-proved Belmont black-trim and 
Sanitare red-trim lines in whitest of white extra dur- 
able titanium enamel; modern designs, craftsmanship 
and quality second to none—but at popular prices. 


Write today for the new story of the 

new super-white super-durable Belmont 

Titanium Enamelware — now vour best 
bet for volume and profit! 


Top Quality, Popular Priced ENAMELWARE 


“wy Gelmout Stamping & Enameling Co. 


111 Belmont Street « New Philadelphia, Ohio 
Division of The Ridge Tool Co, Elyria, Ohie 
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3. New nose design for gripping 
‘small objects. 4. Patented design 
| of tension edge eliminates stress 
' concentration at channels. §. New 
linterlocking design minimizes 
stress on joint bolt. 6. Precision 
machined interlocking surfaces re- 
sult in perfect fit, distributing 
pressure evenly. 7. ‘‘Rite Angle" 
teeth guarantee maximum bite 
and minimum wear. 

Here is a plier that will last for 
years! Channellock Pliers—made 
only by Champion DeArment Tool 
Co., Meadville, Pa. 


Send for your Catalog today. 


Channellock pliers are listed in 
the Yellow Pages of most Tele- 
phone Directoriesunder ''Tools"’ 


£S10N 
et vo "Har Os ote 
¢ SOveres Att *, 


CHAMPION DeARMENT makes 


CHAMPION DeARMENT TOOL CO @ MEADVILLE, PA. 








simplifying instructions for the 
suburban gardener, even to telling 
him the soil conditions that call for 
specific tools 

The Dewey Hardware garden 
shop carries quality brands of 
grass seed, as well as both pack- 
aged and bulk vegetable and gar- 
den seeds in four different lines 
Special seeds of prize flowers and 
vegetables also are handled. Power 
and hand mowers in various sizes 
are always in stock 

A substantial volume in garden 
accessories, such as aluminum and 
wooden chairs, globes and pedes 
tals, bird baths and clay pots, has 
been a direct result of customers 
visiting the garden shop primarily 
for seed or tools. 

Promotion, for the most part, 
takes the form of personal contact 
with customers, When a custome! 
comes in and complains of his poor 
lawn, every effort is made to sell 
him the proper fertilizer and grass 
seed. The store also attempts to 
learn the types of tools which the 
customer is using with the idea of 
suggesting others which will help 
attain better results. 


Advertising 


During the spring, summer and 
fall, the garden shop and its serv- 
ices are advertised in the weekly 
“Shopping News.”’ Supplementing 
this, direct mail, reaching about 
1,000 persons, reminds customers 
of such services as soil analysis, 
and mower repair and sharpening 

“We employ a man full-time dur- 
ing the summer months to sharpen 
and repair lawn mowers,” said 
Dewey. “Since we offer a pickup 
and delivery service, we try to 
confine the service to customers 
living within a 15-mile radius.” 

For the hardware dealer who 
wishes to expand sales of garden 
supplies, Dewey advises close 
study of the economic level of the 
neighborhood to determine the 
type of tools most likely to be in 
demand. Stock only quality, na- 
tionally advertised brands of mer- 
chandise, for the public is wary of 
off-brands. Staff the garden shop 
with personnel who can enter into 
discussions of garden problems. 

“And above all, don’t be afraid 
to be helpful,” Dewey emphasized. 
“If you don’t have the solution to 
a customer’s gardening problem, 
call on your supplier for help. Call 
on the Department of Agriculture 
the state university’s agronomy 
department, or the nearest county 
agent.” 





here’s why 
it pays 


to stock 


STAR 


blades... 


Stock STAR Blades and 
you're stocking a line 
sold only through rec- 
ognized Distributors. 


Stock STAR and you're 
stocking a line which 
is nationally adver- 
tised, year after year. 


Stock STAR and you’re 
stocking a line with 
proved, established 
quality. 


Yes, when you sell STAR Blades, you're 
selling the line that’s profitable, the line 
that makes repeat sales easy because 
STAR Blades cut right. @ 1829 


LEMSON BROS., Inc. 
MIDDLETOWN, N. Y., U.S.A. 
Makers of Hand and Power Hack 
Saw Blades, Frames, Meto! Cutting Bond 
Saw Blades and Clemson Lawn Machines. 
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Business Executives! 


VW Check These Questions! 


If you can answer “yes” to most of them, 
you and your company are doing a 
needed job for the National Blood Program 


Have you given your employees 

time off to make blood donations? 
3 ] Has your company given any rec- 
, : P ognition to donors? 
“He never was much for letter- I'm not taking any chances. That’s ——s 

: , Ti Ps < 
writing when he was in college. why I'm giving blood | : Dm have a Blood Donor Honor 
ol in your company 


But he must know how anxious oa 


Mother and Lare... now that he’s | Yes, all kinds of people give blood Have you arranged to have a Blood. 
: mobile make regular visits? 
off in Kerea. Haven't heard from for all kinds of reasons. But 


him in six weeks. Of course, they 9 whatever your reason, this you can [ 


Has your management endorsed 
the local Blood Donor Program? 


say ‘no news is good news’... but = be sure of: Whether your blood 


I wonder. Maybe he can’t write... 9 goes to a combat area, a local hos- Have you informed employees of 
your company’s plan of co 


because ... maybe he’s in a hos- — pital, or for Civil Defense needs operation? 


Was information given through 
Plant Bulletin or House Magazine? 


needs blood. I don’t know... but some day save an American life! 


Have you conducted a Donor 
Pledge Campaign in your company? 


Have you set up a list of volunteers 
so that efficient = can be made 


Give Blood Now : for scheduling « 
—- . . 


Remember as long as a single pint of blood 


CALL YOUR RED CROSS TODAY! | a may, mean the diference between if an 


de ath See any American 


NATIONAL BLOOD PROGRAM blood is urgent! 


pital somewhere. And maybe he — this priceless, painless gift will z 


o.worse? 
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LL) I a National Ads 


are bringing the 


p : a” “Leader” to the at- 
tention of millions 
es of consumers—and 
r directing them to 
te your store. 


When your customer wants the steel measuring tape that will 
last longest and give him the best service, sell him the 
Chrome Clad Lufkin “Leader’’—the quality leader in the 

steel tape field. 


The line in the “Leader” is extra strong because 
it is made of the finest tape steel further 
strengthened by multiple electroplatings. 
The result is the most durable line— 

all metal —rust and corrosion proof — 

with a hard metal surface that will 

not crack, chip, or peel. Figures 

and graduations are bonded to 

the steel line and won't wear off 

as they do on soft-coated tapes. 

Markings stand out sharp and 

clear on the chrome-white surface. 


Rust-resistant welded case of heavy 
steel is covered with tough maroon- 


colored vinyl for extra long life. 


EASY TO READ 
MARKINGS 
THAT ARE DURABLE 


SELL JEJE ACA tarts « RULES © PRECISION TOOLS 


THE LUFKIN RULE CO., SAGINAW, MICHIGAN 





132-138 Lofayette St., New York City + Barrie, Ontario 208 


SOUTHERN 


$100,000 Annual Gun 
Volume ........ 


(Continued rron page &] 


ise they have a thorough 
knowledge of guns, they can look 
at a used firearm and tell what 
kind of condition it is in. Used 
fPuns are reconditioned and cov- 
ered with a new-gun guarante< 
against mechanical break-downs 
The store is a clearing house « 
information on places where qua) 
rabbit and other game can ls 
found. Information obtained from 
conservation agents, who make 
the store a regular “port of call 
is passed along to the customer 
Advertising has been made ar 
integral part of the operation of 
the gun department. Per dollar i 
vested, best results have come fron 
newspaper advertisements whic! 


, 


appear twice a week in the loca 
daily. Keyed to seasonal buyin 
trends, the campaign reache 
peak in the fall 

Major emphasis in advertisin 
copy is placed on the fact that the 
firm deals in used guns. Excerpt 
from copy: “Wildest Gun Trader 
in Northwest Missouri,” and “We’l 
Trade Almost Anything.” “A 
Friendly Place to Trade,” is a lin 
tagged on all ad 

Promotions which spotlight 
number of related lines of me: 
chandise are frequently used, the 
dealer said. ““We also like to inject 
a local flavor into ads by tying ir 
with various community events 

“When the American Legior 
sponsors a trap-shoot, we run 
full-page ad to plug the event and 
list equipment needed by partici 
pants. The response to this type of 
layout is consistently good. Legion 
members and their friends express 
their appreciation for the publicity 
by coming in and trading with u: 

“Each item mentioned in ad 
vertisements carries a price,” he 
emphasized. “We believe that if a 
reader spots a gun in an ad he'd 
like to own, he wants to know in- 
stantly whether he can afford it 
or not.” 

A projector and movie screer 
also have proven a profitable in 
vestment Regular showings o 
film furnished by manufacturer 
have had a good effect on sales. A 


‘ 


recent screening of a duck and 
zoose hunting film, which was su} 
plied by a gun manufacturer 
brought in hundreds of potentia 
customers for the gun department 
A series of six, 2-column, 5-inct 
newspaper ads _ publicized the 
movie 
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is CTT will build 
evel Higger CeMand for fence posts 


pressure -creosoted 
with 
U-S'S Creosote Oil 


NARMERS will find just the information they've been 
k looking for in this new guide. It describes in full 
detail approved methods of fence construction using 
pressure-~<« reosoted wood posts as res ommended by lead 


ing agricultural authorities 


And—most important to you—it recommends that 
wood fence posts should be pressure-creosoted for maxi 


mum economy and not set in the ground untreated 


This guide is another part of the big promotion pro 
gram that United States Steel is conducting to help 
dealers sell more pressure-creosoted posts. Extensive 
advertising in leading farm magazines has been telling 
farmers about the savings that are possible when wood 
posts are pressure-creosoted with US'S Creosote Oil 
And now, this new guide, ““Fences That Pay,” is being 
offered to farmers to assist them with their fen ing 


It will pay you to look over this guide. See how it 
can fit into your fence sales program. Just fill out and 
mail the card below to order your sample copy and to 


inquire about a pressure-creosoted post dealership 


- MAIL THIS CARD TODAY—WNO STAMP NEEDED! 


United States Steel Corporation 

Room 2809-S, 525 William Penn Place 

Pittsburgh 30, Pennsylvania 

PLEASE SEND ME A SAMPLE OF YOUR NEW GUIDE, 
“FENCES THAT PAY.” 


I'm presently handling pressure-creosoted fence posts. My 


supplier is 


I'm interested in handling pressure-creosoted fence posts 
Please send me more information and put me in touch with 
pressure-treaters who produce this product 


Name 
\ddress 


Coity 





Don't pass up this opportunity 
to build volume and profits in 


PRESSURE-CREOSOTED 
FENCE POSTS 
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Fireplace Fixtures 
(Continued from page 83) 


“Also,” Bailey continued, “there 
are lots of new home-owners in 
the spring and summer, and 
naturally they will buy their fire- 
place fixtures as soon as their new 
homes are completed, or when 
they move into a new residence.” 

Being a moderately-priced item 
sales involve no extensive pay- 
ment plans or long lay-aways. The 
store offers the customer a 90-day 
charge account, so that a customer 
of almost any means feels that he 
can afford the fireplace equip- 
ment 

During summer months, when 
sales begin to slack off, Bailey is 
not bothered with re-ordering 
items in the fireplace fixture line 
But during fall and winter months 
he places numerous orders to re 
plenish and add to his selection 

But, summer or winter, fire- 
place fixtures are a profitable and 
steady vear-round proposition 


° 


Asphalt Roofing 


(Continued from page 75) 


Shingles and roll roofings are 
the two broad categories of pre 
pared asphalt roofing. Roll roofing 
is either mineral-surfaced or 
mooth-surfaced: mineral-surfaced 
roofing is available in a_ wide 
range of solid and blended color 
Some tvle of oll roofing at 
furnished in split rolls and give a 
pattern edge when applied Shin 
‘le all of which are mineral 
urfaced, ; available in in 
dividual uni rv in 36-inch-wid 
trips. Strip shingles and some in 
dividual shingles (both rectangu 
lar and interlocking) are intended 
for both new construction and re 
roofing. Some lighter weight in 
dividual shingles are intended for 
reroofing. Some individual shin 
‘les have interlocking devices for 
ecuring each course to the course 
below, and others are stapled for 
tight anchorage 

Data for typical asphalt roofing 
products are given below. This in 
formation is representative, al- 
though variatior will be found 
among the products of different 
manufacturers. This is particularly 
true for individual shingles and to 
a lesser extent for strip shingle 

Three-tab quare butt, strip 
hingles: Weight varies from 210 
to 325 pounds to the applied 
square (enough material to cover 
100 square feet of roof area): 
there are 80 strips to the square: 


Cash In 
On The 
TREND... 








The COMPLETE Line 

machine—belt driven—!.5 HP 
machine—belt driven—2 HP 
machine—direct drive—2 HP 
machine—belt driven—2.5 HP 


machine—belt driven—3 HP 


Plus 2 New 
Self-Propelled Models. 





NOTE: A specially designed Clark Rotary 
sales feature is the one piece, vacuum litt 
blade—no breakage, no retrimming— 
easily removed for sharpening 


CLARK MANUFACTURING CO. 


3024 Melville Rd., S.E., Decatur, Georgia 


Please send literature and franchise information 


Please send name of my nearest jobber 


NAME 


The consumer 
trend is to 
easier-operated, 
fool-proof, 
one-job 

power mowers. 
The hardware 
trend is to faster 
sales, greater 
profits. 

The mower trend 
is to Clark 
Rotary. 





DEALERS: 


Clip coupon for 
literature and 
names of your 
nearest jobber 


JOBBERS 
Clip coupon 


for franchise 


information 


ener AC Tag, 


» a 
MODEL 20 











ADDRESS 





CITY 
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JOHNSTON'S 


at Brookhaven, Miss. 


It's in production! One of the 
most modern and efficient power 
lawn mower plants in: America 

manufacturing the complete 
Johnston line of precision-built 
reel and rotary power mowers 
The new Johnston plant at 
Brookhaven is your assurance of 
continued quality and service 
that has made Johnston a leader 


in the field 


Get ready for spring sales with a com- 
plete stock of popular-priced, profit. 
making Johnston reel and rotary mowers 


Order from your wholesaler now! 


JOWWSVTOW 
LAWN MOWER CORPORATION 
BROOKHAVEN, MISSISSIPPI 








each shingle is 36 inches long by 


12 inches wide; headlap is 2 inche 

and shingle tabs are exposed 5 
inche If the tabs of 210-pound 
exposed only 4 inches 
to the 


4 inche and weight i 


trip ire 
there are 100 strip 
headlap | 


262 pounds per 


square 


quare 

Two-and-three-tab hex 
quare; 86 strip 
per square long by 111% 
wide; 2-inch headlap, and 


strip 
167 pounds per 
36 inche 
inche 
+ 2/3 inch exposure 

Individual interlocking shingles 
The different manufacturers make 
these in a great many styles. They 
are available in single and double 
coverage types, for both new con 
truction and reroofing. (A varia 
a lighter weight interlock- 
a shingle which ha 
device but is 


tion of 
ing shingle 1 
no interlocking 
tapled instead) 
Giant individual shingles, Amer 
method of application: 325 
quare; 226 shingles 
16 inches long and 12 
6-inch headlap, and 


ican 
pounds per 
pel quare 
inches wide 
5-inch exposure 

Giant individual, Dutch lap 
method—162 pounds per square 
113 shingles per square; 12 by 16 
inches; 2-inch headlap, and 10 
inch exposure. (The American 
method and the Dutch lap method 
use the same giant individual 
shingles. Only the 
methods differ.) 

Mineral-surfaced roll roofing 
Weight is 90, 93, or 95 pounds per 


¢ 


applic ation 


ex ac 


Fach 


» 2 
2 1 


depending upon the 
application method used 
course laps the previous one 
or 4 inches. Nails can be either ex 
posed or concealed. Each roll is 36 
feet long and 36 inches wide 
Smooth roll: Weight is 45, 55, or 
65 pounds to the square. Dimen 
sions are 36 feet by 36 inches 
Headlap for all weights is 2 inches 
Nineteen-inch selvage. double 
coverage roll roofing: Weight is 
approximately 140 pounds per 
quare, varving according to man 
ufacturer and exact application 
method. Rolls are 36 feet by 36 
inche Headlap is always 19 
inches, and exposure is 17 inche 
Pattern edge roll: Weight is 105 
pounds. Dimensions are 42 feet by 
36 inches. or 48 feet by 32 inches 
Headlan is 2 inches, and exposur: 
16 inches for the wider sheet 
and 14 inche for the narrower 
ones 
Cements: “Roofing 
generally called “plastic cement.” 
It is suited for use in flashing 
around chimneys and other roof 
openings and for cementing down 


square 


cement” is 
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CHENEY 


Tell Muted fellate: 
hammer y 


Take Advantage of 
The New Cheney 
Sales Maker Deal! 


Get the popular, profitable Cheney 


Sal 


es Maker. It does a real job selling 


Cheney Nail Holding hammers. Send 


tod 


10 
1 


ay for new 1953 package offer. 


No. 938 hammers 


6 oz 
2 Ne. 937 hemmers ar—~.., 
20 oz CREMEY MAILE 


1 No. 938 hammer 16 


z. tor display use 


At half price 


1 Sales Maker dem- 


ons 


troteor and sign 


free 


Hammers sup- 


plie 
bell 
gon 


d in either 
or octa- 
face. 


Soles Resreceatetives 
JOHN HK. GRAHAM & CO, INC 
New York, N Y 
SANFORD BROTHERS 
Chottancoga. Tenn 





fitast. tarde 


WENRY CHENEY "Cou: 


Rettae Faris. w F vt.a 


1953 





roofing along valleys and rakes 

“Lap cement” is used to make a 
watertight bond between laps of 
roll roofing 

“Quick-setting cement” is used 
for sealing laps on concealed nail 
roll roofing and for sealing tabs of 
hingles and split rolls. It should 
not be used where it will be ex 
posed to the weather 


7 


Their Spot Campaigns 
Cut Advertising Costs 


(Continued from page 83) 


hours are scheduled for the spots, 
their timing being left to the staff 
of WSSO in Starkville, over which 
the commercials are broadcast. 

The spot campaigns are tied in 
closely with the firm’s news- 
paper advertising whenever 
sible, in order that both advertis- 
ing media may receive the fullest 
benefits For instance, a 
spot campaign featuring electric 
fans may be run the same week 
that mats bearing a picture and 
description of the fans appear in 
the local newspaper. Occasionally 
allied newspaper advertising may 
precede or follow a radio promo- 
tion. 

“Our form of 


pos- 


possible 


radio advertising 
was a necessity,” Burdine ex- 
plained. “Our advertising budget 
does not permit us to use a regulat 
radio program or even make con- 
sistent use of Therefore 
we decided that when we did uss 
spots, they would have a bette 
chance of being heard if they were 
brief period 
mes 


spots 


during a 
with several of these 
interspersed during each 
believe that the law of 
will result in some of 
being heard by the right people i 
our community.’ 

The intensive use 
by this store offers another ad- 
vantage. A single newspaper ad o1 
radio spot may attract momentary 
attention and then be forgotten 
When several similar spots 
broadcast in a single day, 
than one of them is very 
to be heard by some listeners 
repetition of the spots will 
an impression on a certain per- 
centage of persons hearing them 
thus offering the overall campaign 
a better “batting average.” 

“We are going to continue our 
present radio promotions for the 
time being,” Burdine said. “They 
seem to be best bet in the 
radio line.” 


grouped 
ages 
day 
average 


our spots 


of spots used 


are 
more 
likely 
The 
make 


our 
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FAMOUS IMPORTED SWEDISH HARDWARE 


America’s No.1 
at 


From < 


- yw the 
saw the one ind 
in They ce the 
the 


sale displays back- 


" wt 


of saw types 
and point of 
] efforts. If 


disit 


ing 


m 


v 


— 


stock 
should 


sell r 


price 


ore saws 


oast to coa 


Bowsaw... 
SoBUSHMAN” 


q iality of Ar 


ind sizes 


only 


wide 


tow Saws 


to please every 


Write f 


customer 


w literature 


t, Hardware Dealers 
nerica § leading 


“Gensco 
range 


merchan- 


you don't 
now, you 
and 


and 


FREE POINT OF SALE MERCHANDISER 


Swedish 
Wood Chisels 


11 sizes of the 

finest Swedish 
chisels with du 
Fenite II handles 
Blades are protected 
with strip-off 
Free display with only 
lo chisels. Write for 
literature 


1 
plast 


This display 


8 saws and 6 replacement blades 


free with purchase of only 


Three 


colors, made of wood and duron. Order 


this starter today 


Builders’ Hardware 


Fan 
Sten 


o 


nan Swe dish 


Butts, 


Hasps, 
other 
builders 
Write 


standard type 


Swedish 


st,ensce 


ees 


and 


Straps 
Bolts 
s 
hardw irf¢ 


cataloe 


for 


’ 


i. > 





Swedish Mora 
Hunting Knives 


Swedish 


Wood Screws 


Swedish, 

Brand slot 
in flat, ro 
style . 


Gensco-( rown- 
ted wood screw 
ind and oval head 
Made in bright steel 
and bras 
Write for 
prces 


GENSCO TOOL DIVISION 


GENERAL STEEL WAREHOUSE CO., 


1806 North Kostner 


1953 


Avenue 


Chicago 39, 


INC. 


Illinois 








WHCLESALER NEWS 


fifth ident of 


jottorff ha 


pre 


been 





(Continued from page 68) 


for the automob 
accessory department 
In 1925 Mr. Bottorff 
pointed sales director for 
tucky, Alabama 
Missi: elected 
istant treasurer of the 
He wa 


company in 


also as buyer 


Tennessee 
Ippl and Wa 
compat 


1930 ucceeding W 


elected president of the 


Dusine civit 


nthroptl uc 


r iY 
sit iti 


ile 


¢ 


Wa ap 
Ken- 
and 


Stevens Joins Peden 
Wholesale Sales Staff 
has joined 


Peden Iron & 


ordin 


a 
y ; * STEVENS 


i] ( ) Texé . ace 





Sensational 


SALES SUCcESs 


of 


4 complete 


EY STITT S 
line of 


OUTDOOR FLY TRAPS 


BIG STINKY Fly Trap 


1 gal. size 


with 8 oz. bottle of Control Fluid in 


dividually packed and shipped 12 to master ship 


ping carton 
gal 
individually 


size 


shipping carton - - 


LITTLE STINKY 
Little Stinky Fly Trap 

with 3 oz. tube of 
Control Powder 
without jar indi 
vidually packed and 
shipped 48 to master- 
shipping carton 


retail price $2.95 


° as - : retail price $4.95 
bottle of Control Fluid 


master 


with 8 07 
shipped 12 to 


price $4.49 


packed and 


retail 


WEE STINKY 
Wee Stinky Fly Trap 
— with 1 oz. tube 
of Control Powder 
indi 


without jar 


vidually packed and 
shipped 72 to master- 
shipping carton 


retail price $1.69 


Plas Universal Control Fluid and Control Powder Re-orders 
4 Nationally Advertised in 27 Leading Publications including: 


Saturday Evening Post 
Parade 
American 


Time 


ORDER NOW! 


DIOPTRON CO. B0X 1313 tuntucky for flies) MILWAUKEE 1. WISCONSIN 


108 


Better Homes & Gardens 


Popular Science 


Country Gentieman 
Farm Journal 
Outdoor Life 


SOLD BY LEADING 
JOBBERS EVERYWHERE 
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and 
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the 
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Sales Promotion Manager 

Bryan 

the wholesale sal 
Mr Steven 


and will dev 


known 
W ide 


of 


throughout the area, has a 
and 
having 


this field over 


experience knowledge 


houseware been 
ated with 


of many veal 


a perl 


Norge Names Moore-Hand- 
ley Nashville Distributor . . 


the Moore 
Inc., Nash 
of 
inced 
Clary 
sales 
the 


APPOINTMENT of 
Handley Hardware Co 
ville distributor 
Norge 
recentiyv 


Tenn., as a 
apphance was ann 
by H. L. (Red 
vice-president in charge of 
for the Norge Division of 
sJorg-Warne! 
W. P. Wilson is manager 
L. Davis is appliance sales man- 
of Moore-Handle The com 


] ] 
pany W i] distribute Norge proa 


Corp 


and L 


agel 


uct I! central Tenne ont 


oe 


Accetta Aopoints Morris 
Southern Representative 


Morris & 
Hou 
repre- 
Accett 
veland 


of Cecil 


Poulevard 


APPOINTMENT 
\ ociates 
ton 5. Texa 


Rice 
as southern 
made by Tony 

140th St. Cle 


entatives | 
& Son, 890 FE 
10. Ohio 
The Morris organization’ will 
cover the tates of Texas, Okla 
homa, Arkansas, Mi ppi, Geor 
a Louisiana Alabam: Florida 
North Carolina, South Carolina 
Tennessee for th 
\ccetta 
fresh- and 
Pet Spoon, Jigit, Jigi 
Dodger. Jigolet and 
1953 Accetta 
ivailable 


and Kentucky 
which such 
alt-water lures as the 
t-Eel, Weed- 
other The 


catalog is cul 


line include 


new 


rently 





BUSINESS TRENDS 





(Continued from page 54) 


but the volume of marketings wa 
percent 

paid by farmers for 
items during the f1 
11 months of 1952 averaged three 
higher than in 1951. Al 


though farmers’ total gr income 
I 


up five 
Price all 


production rst 


percent 


was setting another new record in 
1952 t rf 


higher cos ( production 


1953 





ire holding their realized net in- 


come at or a little below the 1951 When they SEE 


level of $14.3 billion 


os 


Farm Prices Received 
Continue to Decline . . 


FoR THE FOURTH consecutive 
month prices received by farmer 
have declined. In late January, the 
Department of Agriculture re 
ported that the Index of Price 
Received during the month ended 
December 15 declined eight point 
(three percent). At this point the 
index was 12 percent’ below ‘ 
December 1951, and the lowest in 
more than two years. Declines in You SELL IT! 
prices received by farmers for cat 
tle, cotton, eggs, hog and milk Display 
were largely responsible for 
decrease in the index dur 
last month 


BRAND 


Employment Hits WIRE N ETTI N G & 
All-Time High 


EMPLOYMENT IN nonagricultura 
industries moved sharply upward 
ill-time high in Novembe 


Don't lose sales by keeping stock 
out of sight! Put Cortland Brand 
Netting out front where customers 
can see it—and you'll make many 
a ‘reminder’ sale. 


a million above 
of 900,000 
cons iat rabl 
arger than usual, according to the = 
Department of Commerce Cortland Brand Wire Netting satisfies customers becouse it's 
Increased employment it ‘ extra strong and uniformly woven. It's easy to handle, heavily 
rk and In service ; vi galvanized, gives years of service because it's made from finest 
ble for tl corrosion-resisting steel. Meets U.S. Department of Commerce 
National Bureau of Standards’ specifications 


, DISPLAY THESE (Geese BRANDS 


Increase in Sales of @ HEXAGON POULTRY NETTING 
Appliance Specialties Finest poultry netting made! Comes in $4", 1 


h. 20 gauge wire. Standard widths 


SALES OF ELECTRIC appliance e” supplied in 150 linear ft. bale 
pecialti« by the Westinghouse ontinuc twist ¢ k-twist type Galvan 


ving 


Electric Applianc Division fo 
1952 will be 33.7 percent ov rs ) ANIMAL PEN NETTING Heavy grade 


9° TT ’ xagon netting, galv ed after weaving. In 
1951 and wi i recor? I I 

pe Munk x ind Cra Trap Netting 
doll olu » | ! thn * pro E ; ’ 
dollar volume sales in these prod at ae’ 1”. 2 ; Wise meunes: $4 
ucts, It was reported recently by to 18. Standard wide B” to Supplied 


R. M. liver, manager of appliance in 150 linear ft l tir wist type 


spec ialties ae HARDWARE CLOTH - ail le in stand 
The products covered in this ard and heavy grades ly woven and 


group are electric houseware heav ily vanized. Standard “ widthe 24” to 


fans, vacuum cleanet €,.ectric 48°. Mesh Supplied in 100 linear 
{t. 1 ts All wel lec Wire Cloths also available 


bed coverings. Among | ariou 
in ',", 44" and 1” mesh 








products sales increase } rds in 
clude, fans, 24 perce: electric WIRE SCREENING 
houseware 27.6 vacu clean 

NAILS & BRADS * WIRE 


ers 429 por cent and « ect, yet BRAND 


coverings, 72.4 percent 


Mr. liver leo predicted th WICKWIRE BROTHERS, INC. 


sales in appliance specialties for 


1953 would be approximately 12 CORTLAND, Peo 


percent higher than 1952 
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Irwin Features Special 
Profit-Maker Package 


Irwin Auger Bit Co., Wilmington, 
Ohio, offers as its Hardware Week 
Special, a new Profit-Maker package 
(62RB5) consisting of 30 %-inch 
electric drill bits in nine popular sizes 


for open sales, plus two display box 
sets of five bits each—making a total 
of 40 bits in all. This package sells to 
dealers for $23.87 and has a retail 
value of $37.02. It also includes a free 
counter and window display, open 
stock self-selling container, 2 empty 
bit rolls with a retail value of 50¢ 
each and a generous supply of hand- 
out felders, The 62RB30 Thrifty 
Special package includes the free 
self-selling open stock container and 
30 high demand electric drill bit 
sizes, The 62RB30 sells for only $18.41 
to dealers and has a retail value of 
$27.42. Both merchandising packages 
are packed in one shipping and stor- 
ing container 


° 


MIRRO Announces Slight 
Price Increases ...... 


The Aluminum Goods Manufactur- 


ing Co., Manitowoc, Wisc., manu 
facturer of MIRRO aluminum ware, 
has announced new prices effective 
January 15, 1953, in accordance with 
the recent OPS Regulation GOR 41 
The prices on some feature items 


110 


remain the same. Among the MIRRO 
that did not increase are the 
4-qt. MIRRO-MATIC pressure pan 
and the MIRRO-MATIC electri 
percolators. Price increases range 
from 3 to 7 percent, Practically all 
the items in the Comet and Worth- 
more lines have been increased 


items 


° 


Fuller Tool Announces 
Hardware Week Specials 


Bernard H. Fuller, president of 
Fuller Tool Co., announces that the 
company's special Hardware Week 
offer includes Fuller's Four-in-One 
screwdriver, reduced from $1.35 to 
89 cents a set, and Fuller’s 4-piece 
screwdriver set, reduced from $1.40 
to 99 cents per set 

The Four-in-One screwdriver 
sists of the following Hi-carbon 
Cadmium stecl blades: No. 21 re 
cessed; 44” diameter; 3/16” diameter 
14” diameter. It is made with a heavy 
aluminum chuck to take all blades 
and two-tone unbreakable ambe: 
handle. The for Hard 
ware Week $7.20 per 


dozen sets 


con 


dealer’s cost 


only will be 


The four-piece screwdriver set, 
packaged in a handy plastic roll kit, 
includes one pocket, one cabinet, one 
regular, and one No. 2 recessed. All 
drivers have Hi-carbon cadmium 
steel] blades, unbreakable amber 


handles and the new _ blister-proof 


SOUTHERN 


Hardware 
Free 
both 


dome. Dealer’s cost for 
Week only is 
dealer mats are 
items 

Complete details are available from 
Fuller Tool Co., 3522 Webster Ave 
New York 67, N. Y 


. 


$8 per dozen sets 
available on 


Bassick Offers Stainless 
Steel Furniture Glides . . 


The Bassick Co., Bridgeport, Conn., 
rubber-cushion furni- 
stainless steel base 


ss steel through- 


is offering a 
ture glide with a 
Made of solid staink 
out, the base is said to retain it 
istance to rust permanently 
eliminate stains tl 


re- 
and 
thereby at damage 
floors and discolor rugs 

The base is broad and flat, to pro- 
tect floors floor coverings 
against permanent scars and indenta- 
tions. A rubber-cushion attached to 
the metal base, which rests under the 


the glide is in 


and 


furniture leg when 


statled cushions the furniture’s 
wcight and makes moving easier and 
quieter. The glides are available with 
attaching devices for all types of 
wood and metal furniture, it wa 


nounced, 
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Western Tool Offers 
New Riding Mower . . 


Western Tool & Stamping Co., Des 
Moines, Iowa announces a new 30” 


reel-type riding mower pulpwood contractor 


Mr. Forbes knows 
his Bow Saws! 


After 28 years as a 





MR. S. D. FORBES 
Pulpwood Contractor 
Charlottesville, Virginia 





Featured in this new Homko 
Mower is ample horsepower to cut up 
to “an acre an hour,” making large 
lawns easy. For complete ease of op 
eration it has forward-reverse and 
neutral with variable riding speeds, 
operated by a hand throttle, which 
allows the operator to control the 
direction and rate of cutting. Trans 
mission and differential are the same 








Votrusry 29, 1963 


< , Sentvik Saw ent Tool Corp. 
as in an automobil yy hey AA 


The short wheel base makes it Hew York, Sew York 
highly maneuverable Gent lemon: 
This mower is said to be complet I think you wil) be interested in knowing thet for the pest 
+ severe) years your bow cewe howe beer woe’ to thie section SANDVIK FISH a HOOK 


ly engineered, tested and built ) Gf Cleginin, Gar the gregareticn of gulgmect, ont thet thay ove 


give years of trouble-free service eS Saar Gray vee AN 
Further information i availabl My reseon for making the abowe stotement is thet I am « pulp- BR D BOW SAWS ARE 


from Western Tool & Stamping Co., Gesot tn the most efficicmt en? ecorwnical mervar, em since TODAY THE NATION'S 
2725 Second Ave. Des Moines 13, Sunauaeheg Mead tee Gane @ ter teas Ub ake Ween he NUMBER ONE SELLERS! 


bletese ere kept in preper working con¢itien there ie aothing 


low: thet wi beet the Seacwik bow sew. 
. iti ™ 7 STOCK, DISPLAY AND 
o JAA“7 SUGGEST SANDVIK . ., 
, IT’S THE PROFITABLE 


Stanley Offers Closet Bar THING TO DO 
Hardware Week Special . 


As a special for Hardware Week, 
The Stanley Works, New Britain, shipped 1500 carloads of pulpwood. That’s a lot of wood... 
Conn., is featuring the No. 7020 ad 
justable closet bar. Made of telescop 
ing steel tubes finished in bright give him that kind of production! 
durable nickel plate, bars are made 

) sizes: 18” (extend: 30”), 30" ° 
ae on ate dee Ge as what does he think of SANDVIK bow saws? 
and 72” ‘extends to 96°). A cente! “. ,. there is nothing that will beat the SANDVIK Bow 


support bracket, recommended for 
the longest bar when fully extended, Saw,” he says. 


is available on order. A permanent 

type metal merchandiser is free when World famous SANDVIK Swedish Steel used for both 
specified with each order for on blade and frame ... made with all the skill and care of 
dozen bars of one size or one-half 





Last year, Mr. Forbes’ organization cut, corded and 


and you can bet that only the very finest Bow Saws can 


dozen bars each of two size Swedish craftsmen ... this is the combination that produces 


In addition to this item, The Stan a saw of vastly superior quality and unequalled performance! 
ley Works is also featuri the fol 
lowing hardware from it creen 


hardware line for Hardware Week To 
No 1280 screen and storm door fandvik faw a oo/ 47 WARREN STREET 


latch; No. 210 screen door “Snappy NEW YORK 7. N. Y. 
Catch”; No. 1738 screen door brace; Division of Sondvik Steel, Inc. : 

and No. 1736 adjustable screen doo 

guard \ssmeenetennieneinememenemmmemneed 
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Eagle Rule Special for 
Hardware Week... . 


“Seven Feet Of Rules For The 
Price Of Six Feet” will be the feature 
of Eagle Rule’s promotion for Hard- 
ware Week. Eagle wil! offer a 6-foot 
Royal Eagle rule with the new Coil 


¢ 


Spring Joint, plus an extra one-foot 

t folding rule for pocket, wife, or child, 

| ‘a ex | Sq AS neatly banded together with a two- 

| RR color sleeve bearing the sales mes- 

sage. Both rules together will retail 


8 8 for $1.50, the regular pr of the 6 
wi é | foot rule alone. The pri will be 
lightly higher on the We ‘oast 
cana mentee 
SER AL) ROVAL EAGLE murs 
these reatures ihe 
. 1 FOOT RE Sry ONG 


| 2.x.) a) 


Just a glance at a Green 
immediately tell y 


sold to build big 


UNIFORM HIGH QUALITY... the finest of mater: anc A special display ige, contain- 
manutacture for day-in, day-out depe ing I lozen banded unit » tw) 

rules, will feature the offer on a dis- 
PRECISELY MADE with unusual « accurately sized, play card designed to be set up at the 
pertect itting edge Cwist-grout ° back of the box, The Ss} ecial will be 
Means clean, quick action identified by No SP-672W for 

regular marking rules and No. SP- 


“INDUCTION HEAT-TREATED" to assure uniformity, 672WF for inside marking rule 
long life 


“PLASTIC SEALED” with heavy protective coating to ° 


climinate costly stock maintenance, prevent rusting, keep e 
bits ‘factory sharp.”’ Atkins Offers Duel 
Purpose Saw Display 


IN SALES-MAKING NEW SETS... plastic rolls, met 


boxes, metal holding pat els... all designed to incr A dual purpose saw display in four 


colors is being supplied dealers for 
National Hardware Week by Atkin 
Saw Division, Borg-Warner Corp 
Indiananolis, Indiana 

The display is designed to feature 
a combination of two sizes of No. 65 
Silver Steel hand saws, offered to 


of $1 


“set” business for you. 


customers at an actual savir 
After Hardware Week uW nsert 





WAT \ONAL HARDWA 
WEK SPECIAL 


Savef” 





E—=, —- 
GREENLEE - 


= 
r 





Write today for facts on Gaventrr Auger Bits, Greenlee Tool Co., 1822 Herbert Ave., Rockford, Ill 
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removed to make the display a 
permanent merchandiser for the two 
saws 

The featured No. 65 saws are the 
26-inch eight-point and the 16-inch 
eleven-point, whose list prices total 
$11.25. During Hardware Week the 
pair sells for $9.95, the $1.30 saving 
to the customer being made possible 
by reducing the regular price of the 
smaller saw 

Both Atkins Silver Steel saws are 
full taper ground, with Perfection 
handles to eliminate wrist strain. Th 
16-inch saw is an exact scaled down 
counterpart of the larger model, i 
designed for home craftsmen use, a 
well as finishing purposes, and will 
fit in most tool boxes 

Four saws of each length, together 
with the easily set up display, are 
packaged together 


° 


New Aluminum Ladders 
Announced by Oro.... 


A new line of aluminum ladder 
called Oro-Lite, is announced by the 
Oro Manufacturing Co., 20 N. Wacker 
Drive, Chicago 6, Ill. The Oro-Lite 
line includes: extension ladders from 
16 to 40 feet; window cleaner ladder: 
in 6-foot sections: straight ladder 
from 6 to 20 feet; estimators’ ladder 
in 4-foot sections: and orchard lad- 
ders in sizes from 16 to 24 feet 


rhe extension ladder is made of 61 
ST aluminum throughout. Side rail 
are 242 x 34 x .065 inch wall tubing 
rectangular extruded and drawn 
Rungs are 1l-inch in diameter, ribbed 
for safety and added strength. Joints 
are of special design and have no 
bolts, rivets or welds 

The orchard ladder, shown here, j 
not affected by rain or temperature 
It is said to be warp-prool, safe, 
strong and durable, and falls will not 
splinter or break it. 

Prices on all models will be sent 
upon request to the manufacturer 





You’ll ~ SELL ’em 


Pemseos NEW | Pemscos NEW 


All-Purpose Mao-Rack 
Foon °2°Ter- compinaTiON - 
Cover 


Pemsco’s ALL-PURPOSE Food Carrier-( 
combination keeps pastries fresh for day ) The Pemsco Mag-Rack will give you an item 
vides an easy way to carry pies, cake ‘ with volume sales and year-round appeal. Every 
wiches, hot dishes and many other food ite family will want one or more. An inexpensive 
to parties, picnics, etc. Beautiful Hand Deco- : zine rack, expertly made from heavy gauge 
rated Flowercraft Design and sparkling « rs aterials and velvet ebony finibh with beautiful 
add beauty to any kitchen, and its ALL PUR Hand Decorated Flowercraft Design 

POSE uses gives this item year around appeal 


Large au tight compart 
ment for cakes or hot ; 

dishes High enough t ' C b d 
accommodate large size an e use 
angel food cakes. May be 


ceed as a separate unit — in any room 
in the house 


The Pemsco Mag-Rack 
fits well into any room 
Not too big for crowded 
bathrooms, yet is large 
enough to hold sufficient 
number of magazines. The 
Pemsco Mag-Rack is at 
tractive and rich-looking, 


Separate pie section has 
tight ‘itting cover, keeps 
pre fresh and delicious for 
days 


will blend inte any living 
cover fits snugly over room decorative scheme 
© making @ neat single Sturdily built, the Mag 

tment for pie . T Rack can stand heavy use 
of basement play rooms, 
dens or outside patios 


¢ 


Co) ES |B 





Each Item $9.95 Order Today 


Retails for Only From your Jobber 


PEORIA METAL SPECIALTY COMPANY 


2505 S$. Washirgton St., PEORIA, ILLINOIS 
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COMPLETE LINE of Widow fx 
at Sensational New LOW PRicts! 


20” CABINET MODEL WINDOW FAN... CR-20 


Sleek cabinet design means sales to decora 
homemokers and . it's priced 
with an eye to their budget. 
2 speed motor exhausts up to 3500 CFM 


cools 2 or 3 average rooms in minutes. Easily 


tion-wise 


Powerful, 


installed in windows up to 44”. 


NEW 20” BUDGET PRICED WINDOW FAN... LC-20 


Specially priced to the volume fan market, 
without sacrifice of power and efficiency. 
Dependable 2 20” 
clover-leaf blades move up to 3500 CFM 
fit any standard 


speed motor and full 
Expandable metal sides 


window. 


NOW... A 20” NO DRAFT REVERSIBLE FAN .. . RS-20 


International's exclusive new swing-around 
construction permits use as an intake fan 
without annoying direct drafts. Air stream 
can be directed in more healthful, 
efficient, circular stream. The NO DRAFT fan 
pivots easily to any position desired, without 
removing fan unit or screen. Full power 2 


more 


speed fan. 


New, Exclusive NO DRAFT reversible Fan by Ynlernalional 








: | 








a 


Direct droft ony 2 ete 
annoylag, inefficient 
circulation. cirevlar 


DOUBLE 12” NO DRAFT REVERSIBLE CASEMENT WINDOW FAN . .. DL? 


For the great and growing casement window market, 
the new NO DRAFT fan is available in a handsome 
12 


easy to install, cabinet model 
3 speed fans ir a safe, attractive mounting 


»national OIL BURNER CO. (Fan Division) 
3840 Park Avenue « St 


1ou $ 


Southern Sales Representatives 


ATLANTA 3, GA. 
Mr. A. H. Patton, 709 Walton Bidg 
NORFOLK, VA. 
Mr. Bill Webster, Webster Corporation, 
2300 Colley Ave 


PITTSBURGH 22, 
Mr. H. M. Mason, 207 Investment Bidg. 


Full 180° directional intake 
oa most effective 
movement. 


Two complete 


PA. 


Lovis 10, Mo 


WASHINGTON 20, D.C. 
Mr. Jack Reynolds, Box 6966 


HOUSTON, TEX. 
Mr. S. R. Perkins, 1803 Cleburne 


BLOOMINGTON, IND. 
Mr. Alan Dunlap, 709 Atwater Ave. 





SOUTHERN 


Red Devil Announces 
Hardware Week Special 


Red Devil Tools, Irvington, N. J., 
as its Hardware Week Special for 
1953, offers its FP-33 floor condi- 
tioner and a Sessions electric “prefer- 
ence” kitchen clock for the price of 


the floor conditioner alone 


Normally, the clock retails for 
$6.00, including tax, and the floor 
conditioner for $67.00, including tax 
As its Hardware Week Special, Red 
Devil offers both items for $67.00, re- 
tail, or $44.67 to the dealer. This al- 
lows the normal 50% markup 

The floor conditioner is a 
twin-brush model, the brushes spin- 
ning in opposite directions to elimi- 
nate side slip. Different attachments 
enable the machine to be used for 
polishing, buffing, scrubbing, o1 
sanding. The unit polishes a 12-inch 
path with each forward stroke. It 
weighs only 19 lbs., is powered by a 
44-hp motor, and has Underwriters 
approval 

The’ self-starting wall-clock i: 
74” in diameter, a polystyrene 
plastic case and a Cordclamp feature 
which hold wire behind the 
clock and prevents it from dangling 
ilong the wall 


new 


has 


excess 
¢ 


North Bros. Announces 
Push Drill Special ..... 


North Bros Mfg Co., 
Pa., announces the new 
kee-Handyman Push Drill as a 
special for Hardware Week. This 
popular-priced push drill is designed 
for quick boring of small holes in 
wood or plastics. It has the “Yankee” 
chuck for insertion of drill points— 


Philadelphia, 
No. 46 Yan 
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points are held positively, cannot pul! 
out while in use. 

The magazine handle of tough red 
plastic with black cap contains four 
drill points—5/64, 7/64, 9/64, and 
11/64 inch sizes. The cap unscrews, 
revealing drill points in full view of 
easy selection. Overall length with 
drill point in chuck, 10% inches. For 
Hardware Week, dealers are offered 
No. 46M Merchandiser containing 
four “Yankee-Handyman” No. 46 
Push Drills—a colorful compact unit 
that points up drill utility. Retail 
price is $2.98 each 


+ 


Monark Introduces 1953 
Rotomatic Lawn Mowers 


A complete new line of 1953 Roto- 
matic power lawn mowers has been 
announced by Monark Silver King, 
Inc., Chicago, Illinois. 

According to William J. Harris, 
MSK vice president in charge of 
sales, the line has been expanded to 
six gasoline and two electric models, 
starting at $54.95 (retail) for the 16- 
inch electric model, to $139.95 for the 
deluxe automatic § starter 22-inch 
machine 

A new mulching blade, plus added 
engine power, is said to adapt the 
gasoline-powered models to any lawn 
mowing or grass trimming Job where 
a lawn mower can be maneuvered 
regular grass cutting, weed cutting, + Inside and out, the three outstanding 3 GREAT LINES GIVE you ALL THE 
trimming around flower beds, trees, lines by Metal Industries have everything FEATURES YOUR CUSTOMERS WANT! 
and walks your customers want—styling . . . finish 


Attractive, steel handle with red, plastic grip, Practical 
. design and construction advantages 


Streamlined 
. variety of liners . .. a price line for Wide 3'" ope for easy loading or cleaning 
every demand! Each a leading seller for Butted alu 


years, each priced for profit, too. Note es dotnet dhnninn i per tor greater tempers 


especially the famous Sportsmaster, with ture retent 
the exclusive, double-coat, white, porcelain Aluminum nee ' td freeze 
enameled, steel liner—the de luxe line of thread 

the year! Gives maximum discounts and teel case a 


and best appearanc 
profitable price-maintained plan. enegheagnigehctedine 


trength 


A 


high te perature 


ugs finished 


tachyu 


Low ¥ 


Sportsmaster: Desert Tan: 1 gal faucet, | gal. spout in shoul 
der, 2 gal. faucet, All-American and Champion: Harbor Blue 


‘ b ‘ 


_— cau TODAY FOR FULL INFORMATION! 


Champion: New )2 gal. with replaceable 


The new Monark leaf mulcher, 
which attaches to the underside of 
all Rotomatic lawn mowers, is of- 
fered as optional equipment on all 
1953 models. The device traps and 
grinds leaves before returning them De Luxe Dowble-Coot White Porceleia Serle ete tanto ies » Stenenees bless 
to the turf as fine dust Enamel Steel Liner Series B ngle-Coat Porce 

A new rewind starter that operates Enamel Steet Lines 
on the recoil principle, similar to the 
automatic type starter used on out- TH ERMIC JUGS 
board motors, assures easy, fast 


METAL INDUSTRIES DIV. « COLUMBIAN EWAMELING & STAMPING CO. INC. + TERRE HAUTE | 
Starting. A choice of the automatic 





SOUTHERN HARDWARE for FEBRUARY, 1953 





or conventional rope starter is of- field, Ma: offers the No. 2370 Nest 
fered in the company’s 1953 17, 19 of Saws, a brand-new tool with three 
and 22-inch gasoline models only blades and a younger brother of the 
Other features include: a flip-over No. 725 Nest of Saws 
handle that folds back over the ma- The new No. 2370 measure ap 
chine when not in use and a % h.p proximately 94%” overall. Its sturdy 
electric motor with an “on-off” safe- pistol-grip handle gives excellent con 
ty switch mounted on the handle for trol. Blades are quickly interchange 
finger-tip control able and may be placed in the handk 
in the usual way or with the teeth 
° up, thus making it easy to saw int mounted on a 
. corners and right up to walls, ceil 1314” by 6%” 
Millers Falls Announces ings, or other obstructions. Three sists of 12 cards to a | 
Nest-of-Saws Special - blades are supplied: medium and fin Regularly priced 
tooth for cutting metal, coarse tooth 2370 is being offe 
As its special for the 1953 Hard for woods, lead and soft materials Week only at 69¢ 
ware Week, Millers Falls Co., Green- The complete Nest of Saw . 


/¢ Pays to Handlg 





yielding profit of $2 


Hardware Week S; 





* 


New Ruberoid Bitumen 


| Replaces Coal Tar Pitch 
To offset an acute hortage of roof 
ing pitch, used in applying built-uy 
\. ~ 


roofs of coal tar pitch, tarred felt 


and with gravel or la urfacing 
The Ruberoid Co 00 Fifth Ave 
New York N to 2 introduced 
Ruberoid Special Roofing Bitumen 

he product, a proven alternate for 
coal tar pitch, not a ibstitute, wil 
permit the completion of many larg 
built-up roofing jobs on which coal 
tar pitch has been specified, it wa 
innounced sased on old product 
formulae and performance record 
duplication of waterproofing agent 

MANUFACTURERS used in fine, permanent built 

/ roofs of vesterveat W I 1i]) 

N AMERICA fected, it was announces 
ufacturer 

Since it is not a sub 
pany spokesmen pointe 

O.: popular “Chain-Pack,” : be applied in rict 

shown above, is the all-steel “Chain. methods and specific 


tainer” with the handle. It contains 100 the application of 


Ibs. of any one of the four fastest-selling ASK YOUR JOBBER oar — ‘ to the 
sizes of PROOF or BBB Coil Chain. FOR THESE ITEMS pe Seay 


Further information 


trom The Ruberoid Co 
“Chain-Pack” is a strong, attractive, Proof and BBB Coil Chain 1 1 The Ruberoid ¢ 


all-steel container that's ideal for re-use ' 
Steel Loading Chain 


High-Test Steel Chain 


It's sealed to fully protect the chain + 
against rust. And it’s easy to handle — 
Boomer Chains 


Coil Leg Chains New Shakespeare Catalog 
Offers Anglers Help ..... 


stock — display — sell 


All Kinds of Welded and Weldless 
Chains—Check List at Right... 


Elephant Brand Chain is always uniform 


Trace Chains 


Anti-Spreader Chains A new tackle catalog is now beings 

distributed to consumer and the 
tackle trade by the Shakespeare C 

Liberty Coil Chain The 52-page color and rotog: 


Machine Chain tackle book i ectionall) 
according to: tackle for 
Passing Link Chain tackle for fly 

Weldiess Coil Chain : light sait water 
information on 


Repair Links 
— tested — high quality. It is standard, 


full size, and meets all Government and 


Railroad specifications. 





Tire Chains for Passenger Cars, einen f) 
Trucks and Farm Tractors a ; , = = " 
oted anglers wh 


NIXDORFF-KREIN MFG. CO., Wagon and Truck Hardware different tackle 
: iné on ofl ne 
916 Howard St., St. Louis 6,Mo., Wire Products ee 
stem ing I mn ne u I 
Est.1854 ing, fly or spinning tackle 
Author include Ver! Gadabout 
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Gaddis, one of the foremost rod ing rail has a natural grain-lac- 


anglers in the country; U. S. Casting 
Champion Ben Hardesy; Henry 
Shakespeare, designer and inventor 
of the new American-styled spinning 
reel; and Bob Grant, an experienced 
Florida fisherman and tackle author- 
ity. 

A copy of the new catalog is avail- 
able upon request to the Shakespeare 
Co., Kalamaza Mich i are available through distributors 


° « 


Shakespeare Offers Rod 


Rack with Wonderods.. Eagle Announces New 
oanapiog ee Stow-Away Filler Can 


quered finish 

The rod rack and the assortments 
of six Wonderods are packaged as a 
unit. The carton, measuring 2 inches 
deep, 1042 inches wide and 56” long, 
wa designe: for easy handling 








warehousing and merchandising 
The No. 1000 and No. 2000 assort 
ments with the free Wonderod rack 








The Shakespeare Co.,. Kalamazoo, 
Mich., announces the development of 
a permanent rod rack for the fishing 
tackle trade, available at no charge ry il 
with the purchase of either the No ih ee ou ee: Re ise primarily 
1000 Wonderod assortment (six : fa and power-driven garden implement 
Wonderods: list price $57.60) or the ek: Vile This newly designed can is approved 
No. 2000 DeLuxe Wonderod assort- : ‘ *) listed and labeled under Re-examina 
ment (six Wonderods: list price : é tion Service by Underwriters’ Lab 
$96.20) f : P sd 7 = oratories Inc., and includes both 

This Wonderod rack was especially es. | 4 afety and convenience feature 
the : It has an automatic shut-off valve 
that prevents spilling or splashing 


A new stow-away filler can is in 
troduced by Eagle Manufacturing 
Co Wellsbursg West Virginia fo 
with outboard motor 





designed as a merchandiser at 
point of sale and also as a permanent 
rod rack that would attractively dis- The rack holds 21 bait castins Gasoline flows by gravity through a 
play rods easily and in a minimum pinning and fly Wonderods that can bra win round vivel pout 
of space. Only 24 by 91% inches, it is be hung either by a guide or by the vhen the pout valve is pressed 
easy to mount on the wall or at a tip. The display is constructed of against the tank opening and the ait 
strategic spot in the tackle depart- Masonite and wood attractivels vent opened manually 

ment; mounting screws are provided finished in four color red, yellow The ving-around wivel pout 
in the »ackage black and white. The front rod hang- rests on the top of the can when not 





Dick Sells ROOT-LOWELL... ~ , 
Rick A Complete New Line of 


iy LIDO POOLS 


by MUSKIN 
5 SIZES 


AVAILABLE 











Heavy stamped 

TI ; — hick steel legs with bottom 
. at “long gr st rrows t 

a — — support Metal seats — no 


and faster when you push the Root-Lowell Line M sharp edges Baked enamel 
Ga £. 


sprayers and dusters for every farm, home, field, orchard, finish Heavy tubular frame 


‘ Plastic or rubberized tanks 
garde n or livestock need. See vour 
4 Waterproof and mildew proof 


Root I owe iL jobber. 
Om pany CONTACT YOUR WHOLESALER 
OR WRITE TO DEPT. $ 
pelt my Vea me tela bi 
OWELL 200 FIFTH AVE on oes 2 am, oem, sae 
ST NE 
= FOR SPRING DELIVERY 





ROOT-LOWELL CORPORATION © 445. Lake Shore Drive, Chicago, IIinois 
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HARDWARE DEALERS AND JOBBERS | *,\":, 7's: med 9" 

the low, squat design of the Flat-Jak 

Can makes it easy to stow in an out- 

PREFER ONE SOURCE BUYING! of-the-way place on the boat. The 

Eagle Flat-Jak Can is available in 

1% and 2% gallon capacities, the 
The S. G. ‘Taylor Chain Company plan. National advertising in The manufacturer announced 


Saturday Evening Post, Collier's, 
of Hammond, Indiana, manufac : + 


and leading trade magazines paves 
turers ola comple te line of welded 


sil iad atl Matti Mies nati Dailies, n on Sorgen panting Blisscraft Offers Free 
trial, commercial and agricultural 5 i — 4 = ao © 

need. ‘This means one source buy- literature, direct mail material and Tumblers to Dealers 
newspaper mats identifies the job- C. O. Bliss, president of Blisscraft 
of Hollywood, manufacturers of 
Blissware “Matched Design” plastics 
; announces a custom-built packaged 
packaging promotes sales—assures unit all in one carton, in which 24 


ing from your nearest hardware 


jobber. Taylor uses only the finest ber or dealer as local headquarters 


available materials... the most {for the famous TM Line. Unique 


modern methods and machinery 
skilled casy handling and storing of the tumblers are being offered free to 
hardware retailers, as an introduc 
tion of the company’s participation in 


and the greatest force of 
chain makers in the industry various types of chain. See your 

Selling the ‘TM Line is profit- jobber or write S.G. Taylor Chain 
able and easy, too, because of Taylor Company, Hammond, Indiana, 


Chain’s complete merchandising for full details. 


Chain-a Complete Line! 


National Hardware Week This 
special package unit is comprised of 
38 Blissware “Matched Design” plas 
tic items 

Complete information is available 
from Blisscraft of Hollywood, 925 
N. Orange Dr., Hollywood 38, Cal 
Catalog sheets are available to 
wholesalers and retailers, and all re 
tailers are requested to supply the 
name of their supplier 


¢ 


Actual Lure Announces 


New Spinning Lure... 
All types of TM TAY-KEG PROFITABLE CP «Naya 


WELDED AND PROVES FAST SELLER CHAIN SALES the line of the Actual Lure Co., Inc 
WELDLESS FOR BBB AND ROLL OFF 392 Fifth Ave., New York City, is a 


real fish processed in tough, rub- 
CHAIN PROOF COIL CHAIN THESE REELS berized plastic. According to the 
manufacturer, the Spin-Ster is long 
lasting and can be cast any distance 
and still remain undamaged. It is 
the correct spinning weight of ap- 
proximately “% ounce 

Two models are available, the 
Actual Spin-Ster and the Skip-Dip 
Spin-Ster. The former has a swim- 
ming action controlled by rod tip 


Taylor manufactures Handy Tay-Keg Containers The Taylor Chain Display 
everything from 1%" Al sell Proof Coil and BBB Stand puts chain out in 
loy Steel Chain down to Chain, They're easy to han front of your customers. 
No. 8 Sash Chain, plus a die and easy to store. Chain Stimulates sales and 
complete assortment of available in self-colored or profits. Holds eight reels. 
chain assemblies and hot galvanized finishes. Sizes A weldless chain depart- 


attachments, th» A f ww «6and %. ment on only two square 





feet of floor space. 





See Your Jobber or Send Coupon Today for Details. 
S. G. TAYLOR CHAIN CO., HAMMOND, INDIANA 


eeeeeeeeeeeeeeeeeeeeeeeeeee 


S. G. Taylor Chain Co. 
Dept. 25 Hammond, Indiana 


A GREAT NAME IN Name 


e 
SINCE 1873 Address 
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‘‘Be good to yourself, mate!’ 


OUTSTANDING 


IN QUALITY, IN PROFITS 
..- IN POPULARITY 


RU SPORT 
SPINNING REEL 


Top quolity for all inland ond 
light solt woter spinning, with 


more soles features thon any 


other $25.40 


ALUMINUM 


SWIVEL 
SEAT 


RU MER 
SPINNING REEL 


Lorger capacity ond strudiest 
construction for salt water spinning; 


with all of the famous “Ru” 
features $34.10 ~4 


RU ATLANTIC 
SPINNING REEL 


Display famous Delhghter 65 for buy-on-sight ¢ 


sales Backed by national advertising Life-ciume wh \ 
engineered construction. Full 460-degree f 


swivel acunon Soft. cozy, Kapok snap-on seat di 
floats Water-repellent No. 12 duck, in red — ‘ 
green or blue. Weighs only $'> Ibs. Coast - ys 


Guard approved cushion, 644 also avaslable 


im green only, at slight extra cose Extra-large capacity, with 


popular manual pick-up, for heavy 


a ' 
Write for complete catalog sheets } Vf 
UNIVERSAL CONVERTING CORP. é — et eeeee 


413 Sewyer Street, New Bedford, Mass. 


ALUMINUM Folding Chairs, Swivel & Sport Seats, Specialties 
N PA ‘ Ideally supple, with correct 
¢ os —_— ; stretch and gvoranteed strength 
$s = — 16 sizes from 1.25 to 15.40 
pounds test $1.20 up 
en ms 


on, 


It’s beautiful! 
It’s flexible! 
It’s easy to install! 


TORTUE 


FRENCH MONOFILAMENT LINES 














6 sizes, 3 finishes, | 10 + 
55 to 65 ea 
. ROCKLAND FLIRT 
3 designs in | 5 nce weight, 
65 eo . 5. BULDO PLASTIC FLOATS 


Ext nooth, with offached cap 


Dec-ore’s beautiful lustrous high temperature 


baked enamel finish is as smooth and durable as 
that on the finest refrigerator or appliance. 
Available in many colors and sizes up to 4 feet 
by 8 feet, with a variety of patterns. Decorite 
aluminum mouldings in all patterns and sizes also 
available. Write for low prices and dealership 
information today. 


. RT. Sway og: pay Ae 
New '% or. wobbler in bro : : 
nickel, OO eo 


WRITE FOR PRICE LIST 
AND VALUABLE INFORMATION ON SPINNING 


ROCKLAND 


“THE MAJOR QUALITY 
Incorporated LINE IN SPINNING“ 


2116 Peachtree Rd. 2915 San Jacinto $t. 
. ROCKLAND TACKLE CO., INC. Suffern, New York 


Atlanta, Ga. Dollas, Texas 
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ALIN 


THE Standard 
of Comparison 


BY WHICH OTHER 
PLIERS ARE JUDGED 


“Since 1857°" Klein 
Pliers have been the 
standard of quality with 
men who know good 
tools. Today, Klein 
offers the mostcomplete 
line of quality pliers for 
standard or specialized 
service. Keep a repre- 
sentative stock on hand 
for your customers who 
want the best. 


Write for your free copy 
of the Klein Pocket Tool 
Guide today! 


DISTRIBUTED 
THROUGH 
JOBBERS 
Foreign Distributor: 
InternationalStand- 


ord Electric Corp., 
New York 


ome 


comes GLE EN coe 


3200 BELMONT AVE, CHICAGO 18, ILt 





motion. The latter has plastic side 
fins attached which give it a por- 
poise-like action at any depth. Both 
ride up the leader when the fish 
strikes 

Spin-Sters are equipped with im- 
ported treble hooks. The removable 
nylon leader permits a change of 
hooks and the addition of a 
guard. Sizes of the lure vary 
242” to 3” and all have the 
pinning 


weed 

from 
correct 
weight of approximately “% 
ounce 

Individually 
plastic tube 
are retailing 


reusable 
Spin-Ster 


packed in 
container 
at $1.15 


. 


RPM Introduces New 
Rotary Power Mower 


Equipped with an engine designed 
exclusively for a lawn mower, an all- 
new rotary power mower will be in 
troduced this spring by R P M Manu 
facturing Co. of Lamar, Missouri. The 
Lawn-Boy features, in addition to 
the exclusive 2 h.p. Iron Horse engin 
implicity in operation and mainte 
nance 
ibsence of pears 
belts and chains makes for 
free mower and eliminates most of 


The complete 


i troubk 


the common maintenance problems, it 
Othe 
functional design which per 
mits the mower to cut up to % inch 


was announced features in- 


clude 
from walls, bushes or shrubbery: ex 


clusive staggered wheel arrangement 


on the 18-inch model and the new 
roller design on the 
which prevent the 
“scalping” or digging into uneven 
surfaces when going over humps; 
tempered steel cutting blade 
pletely guarded for safety protection; 
all-aluminum construction; weight of 
only 35 pounds, and double ball bear 
ing wheels which offer extra handling 
case 

The Lawn-Boy will be available in 
21- and 22-inch models, in addition to 
the 18-inch model, which is powered 
by a 4-cycle engine. The former are 
powered by a 2-cycle engine 


models 
from 


larger 
mower! 


com 
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Yes ... you'll find the AUTO- 
LITE line four well-designed, 
popularly priced models .. . will 
fill your year ‘round requirements 
for carbide hunters’ lamps. 


And best of all . . you can be 
sure of AUTO-LITE’s dependa- 
bility and performance, because 
for more than 37 years this name 
has meant “quality” to sportsmen 
throughout the South. 


11SMODEL 
Furnished 


with 4” ribbed 


107 MODEL 
7 plated re 
flector. 4 1 
capacity. Pat 
ented Ball 
Dropper ir 
sures steady 

flame at 


117 

RBINATION 
Consists of 11 
Model Auto-Lite 
Lamy with a 
sturdy brown 
cloth adjustable 
hat with metal 
attachment. A 
real special this 
year 


875 MODEL 
Will burn 

















TEER As ey Ue 
LAMP CO. 


Springfield, ttlinois 


1953 








GET NEW SALES 





"t > ee 


old best of all 4 





. >. 5 | 
leading lines '" 52! 
ALLEN‘ O 
1 Hose Ac- 


Set For Sales! 


Each dozen punches 
mounted on attractive cord 
Largest thot tells ond sells your 
customers. Display the card 


Concentrate on the 
{ Sprinklers anc 
backed by the 
the field! 


line Oo 
cessories 
Advertsing in 

4sk Your Jobber 0 


Octobet 1952 survey 


neor your cash register and 
r u rite... you'll keep it ringing 


+projected from 


WITH THE FAST-MOVING 


SI 


SELF-CENTERING PUNCH 


Another amazing work-saver that’s ringing 
up record sales. Just place the spring action 
punch in hinge hole, tap with hammer, re- 
move punch . . . and Presto! . . . you have 
a perfect hole in which to set your screw 
accurately. Get an ample stock today and 
watch them move! 





























BS Tt 
se. ae fie 


ESTABLISHED i887 PRODUCTS, Inc. 
W.D.ALLEN manuracrurine co. 


CHICAGO 6 + NEW YORK 7 


Shelton, Conn. 


ALSO Firet IN FIRE PROTECTION EQUIPMENT SOLD THROUGH DISTRIBUTORS ONLY 
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MALLISON WEBBING 


Top Puritan quality 
Packed in cut bands 
stitched for immediate 
use or in 100-ft 


rolls 


MAGNOLIA 
PLOW LINE ROPE 


Top Puritan quality. 
Packed in individual 
burlap and paper 
wrapped tubes. Ideal 
for well rope 


CLOTHESLINE 


Here are three 
proved sales 
leaders. Just dis- 
play them and 
your customers 
will do their 
own selling. 
Bright colors, 
easy inspection 
of contents puts 
Puritan products 
out front in 
every market 


Fipitan 


CORDAGE MILLS 


(MANUFACTURERS) 
LOUISVILLE, KY. 


122 





ATHENS, GA. 


CLASSIFIED 


Experienced hardware salesmen call- 
ing on lumber yards and large hard- 
ware dealers wanted by a reputable 
manufacturer for a line of builders 
hardware. Also for a line of directly 
imported door butts, shelf brackets, 
wood screws, tee and strap hinges, 
stove bolts, etc., very competitively 
priced, generous commission, state 
territory now covering and lines 
handling in first letter. Box 666, 
SOUTHERN HARDWARE, 806 
Peachtree St., N.E., Atlanta 5, Ga 





SALESMEN WANTED 


Carolina Wholesale Hardware distributor 
needs two experienced, capable salesmen 
Future prospects excellent. State qualifica 
tions, experience, and give references. All 
replies confidential. Box 667, SOUTHERN 
HARDWARE, 806 Peachtree Street, N.E 
Atlanta Georgia 





Nat'l Lock Announces 
Wood Screw Assortment 


National Lock Co., Rockford, IIL, 
announces its new No. 24 wood screw 
assortment, complete with automatic 
dispenser, consisting of 24 different 
types and sizes of wood screws that 
have proven popular over a period 
of years, Flat head zinc plated, round 
head zine plated, oval head zinc 
plated and flat head brass screws are 
included. 


Called the “Select-a-Pak,” the 
dispenser occupies only 15% x 12 
inches of counter space and is de- 
signed to take advantage of impulse 
sales. Loaded from the back, the dis- 
play is easy to service. 

Little slide boxes, called Paks, have 
a clear ecetate sleeve which permits 
easy visibility of the screws. Paks 
contain varying numbers of screws, 
depending upon size and type, so that 
each Pak can be retailed at 15 cents 
The dispenser is included in the as- 
sortment at no extra cost. Individual 
Paks of screws can be ordered by the 
case from open stock. 








Rack Up More Sales - Rake in More Profits 


wn REEVE Shure sell 


TRADEMARK 


GARDEN TOOL 
DISPLAYERS 





The new improved REEVE Shure Sell 
Garden Tool Displayers are being wel- 
comed by hardware men everywhere 
as the most practical, economical and 
sales-producing advancement in gar- 
den tool displayers in the past 10 years! 
Easy to Install... Last a Lifetime .. . Steel 


for Strength . . . Riveted Construction for 
Durability .. Durashine for Gleaming Beauty! 


SHOVEL 
DISPLAYER No.418 


Holds 6 long handled shovels, 
spading forks, cultivators, lawn 
edgers or similar tools 


RAKE — PITCHFORK 
DISPLAYER No. 420 


Holds 8 rakes or pitch- 
forks in a neat step- 
down row 


HOE DISPLAYER No. 417 


Slanted single bar with 8 
slots for hoe display 


Flexible, Interchangeable 
Items above are slotted for 
use on steel rails...Or 

may be screwed direct 

to wall. Displayer rails 
supplied as shown 

WOOD CABINETS ARE NOT FURNISHED 

” 

“D” HANDLE TOOL DISPLAYER No. 09 
— — Used in pairs these steel! 
Ce brackets provide space 

saving displayers for 
posthole diggers, forks and other tools best 
displayed at floor level 

Send now for brochure giving 

full description 

Descriptive Catalog 

Send for it today! Hundreds 

of new improved items from 

ticket holders to large display / 

unis 





REEVE COMPANY 


Serving America’s Retailers since 1913" 


P.O. Box 276 « Rivera, Calif 
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LAWN MOWERS \\/ 


POWER MODELS * HAND MODELS 
reliable merchandise 


Designed and built by experienced specialists, BUCKEYE Lawn Mowers provide all modern 
features combined with practical construction. That's why dealers find the BUCKEYE line 

to be consistently profitable year after year. Always reliable and efficient — 

always an excellent value that you can offer with confidence. 


LAWN 
M 
HAND LAWN mowers | Buckeye Power King OWERS 


Modern materials, tested design, attrac ae 1880 


@umme Fine performance tive appearance. Every feature, from the 
modern materials trouble-free positive clutch to the tread 

on the ruaaed tires, will be found 

You can't offer your cus sturdy, smooth work 

tomers better valves nq and dependable 


+ Five models, each with Ask for details on this 
1 many features, to fit MODEL 100. You'll 
* every type of lawn find it a real king in () 


care. Be sure to ask ts class, with every 





‘ for particulars thing a 20” power 
. on the BUCKEYE mower should have 

Hand Mowers. , | , PLEASE 
information . : ADDRESS 
> on request Dept. LM55 


MANUFACTURING COMPANY 
ad SPRINGFIELD, OHIO 
POWER & HAND LAWN MOWERS 








e - 
—_ 


— 











=~ 
c | T L t R Quality and Attractive Selling Price! 


Columbiana’s NEW Fig. 20-2 
a a a oe Brass Cylinder Pitcher 


“Waterproofed” Spout Pump... 


® Brass cylinder (pump body). 


@ Simple, sturdy; for cisterns or wells 
up to 25-ft.-deep. Draws water hori- 
zontally for short distances 


@Left or right-hand installation 
@Suction valve and cup leather made 


Manila Rope Sisal Rope of finest quality oak tanned leather 
Lariat Rope Fishing Rope @3” cylinder diameter; 3'2" stroke; 


1%” suction connection for standard 
Transmission Rope — 

—_— , @ Individually cartoned; easier ware 
America’s oldest name in rope making completes housing 

construction of America’s newest Rope and Twine 
Factory. 

Located for the convenience of Southern rope users 
at France and Florida Avenues, New Orleans, La. 
The new Fitler Rope and Twine Factory will 
commence full-scale operations following dedica- 
tion on April 16th, 1953. 


THE EDWIN H. FITLER CO. MANUFACTURED BY 
Since 1804 COLUMBIANA PUMP COMPANY 
SOLD BY DEALERS EVERYWHERE COLUMBIANA, OHIO, U os 
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with 


SouTH BEND Croquet! 


More sales, quicker sales — MORE 
PROFITABLE SALES are made 
with famous South Bend Croquet! 7 


big reasons why: 


1. Deliveries — The largest croquet man- 
ufacturer ships promptly. 


2. Popular price——Meets family budget 


allow ances, 


3. Profit margin Big retail oe 
make South Bend sales worthwhile. 


» Quality Rock maple knurled balls, 
knurled mallet heads, screw-in han- 
dles, Colortul, practical racks. 


Complete line—-12 models for every 
family purse, 


Guarantee — Replacement of mallets 
and balls against defects. 


Nationally advertised—A known and 
accepted line. 


ea 


os 
| 
L 


Write for 1955 cata- 
log and name of your 
nearest jobber. 


SALES REPRESENTATIVES 


Fast~Julius Levenson, 7 East 17th St..N. Y. 

Seuth — Louis Williams & Co., 3rd National 
Bank Bidg., Nashville, Tenn. 

Midwest—South Bend Toy Mtg., So. Bend, lod 

Calf. & SW Anderson Sales Company, 
730 W. 10th Place, Los Angeles 15, Calif. 

Denver & Pac. N. W.-Leo Scherrer, 2840 W. 
94rd St., Seattle 7, Wash 

Export — Athliated Exporters, Inc., 10 East 


@ 44th Sweet, New York City > 


SOUTH BEND TOY MFG. COMPANY 
Dept. SH-2, South Bend 23, Ind. 


' SOUTH BEND 





New Swing-A-Way 
Cabinet Can Opener 


Designed to combine styling with 
ease of operation and dependable 
performance, the new Swing-A-Way 
automatic cabinet can opener fea- 
tures the single action handle which 
locks the can in position and removes 
the lid in one motion. Polystyrene 
cabinet in choice of red, yellow or 


white conceals the working parts 
Easily mounted with screws or ad- 
hesive on any type wall surface, in- 
cluding tile, metal or glass, the 
opener is nationally advertised at 
$5.95 retail, with magnetic lid-lifter 
$6.95. It is a product of Swing-A- 
Way Mfg. Co., 4100 Beck, St. Louis 
16, Mo 


. 


New Frabill Minnow 
Breather, Bait Pail . 


Frabill Manufacturing Co. Mil- 
waukee, Wis., announces production 
of a new open-frame minnow 
breather of full 20-quart capacity 
and a new 2-quart container of open- 
frame construction for live bait. 

Minnow Breather No. 20 is a 3- 
piece unit. Both it and the live bait 
pail consist of a sturdy wire frame 
with plated lifting handle, pure- 
white sulphite pulp insert and Mason- 


Minnow Breather 





MORE PROFITS... 
- « « MORE CUSTOMERS 
Stock all these Wallrite designs 


Write for FREE 
Advertising Material 


DECORATED 
BUILDING PAPER 


MY: 
Wat 


FLEMING & SOKS, Inc. 


ALLAS Temas 
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Priced Te Sl! 
BOB'EM 2-4 


FOR CASTING OR 
FISH FLOATS STILL FISHING 
1 &® 
FIVE SI7ES J 
BI—1%" —20c, B2—Oval —25¢ 
B3—1%."—30c, B4—1 %" —35¢ 
85 —2" —40< 
JUST 
PRESS 'N TURN 


@ BRILLIANT RED AND WHITE 
@ BRASS CAP FOR CASTING 
OR STILL-FISHING 
@ HARD PLASTIC 
@ LIGHT WEIGHT ors 
FRABILL MFG. CO. 
938 WEST WALNUT STREET 
| MILWAUKEE 5, WISCONSIN 














HEXL 


POULTRY LQ. 


Tue perfect hexagon mesh poultry 
netting Made with the improved 
Locktwist Weave Stronger, more 
uniform, more rigid Lies flat 
when unrolled basier to handle 
and cut “retches better 
Neater in appearance 
More satisfactory in service 
UL. Ss. HENLOK Poultry Netting 
is furnished in oneanch and 
two-inch mesh No. 20 wire, gal 
vanized hefore and after wea 
ing, in standard widths 12 toe 
72) inehe Rolls contain 150 
lineal feet ed full 
length and weight 


guarante 








os 


A444 

















a oo 


eo 





eee DEPP 
tt th tt tt t+ 


tee 
' at ae 


aa 
me 








inch and two-in 
0 wire, galvanized be 
fore and after weaving, in standaré 
widths 12 to 72 inches. Rolls con 
tain 150 lineal feet, guaranteed full 
length and weight 
Ask your jobber to see these modern an 


ettin 
INDIANA sic a wire 


MUNCIE, INDIANA 











Mid Exchsiwely by COMPANY 
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TRAS 


’ erry 


write for free 
catalogue, 
fon flie and prices 


the little “extras” 


mean extra fan sales 


Only Murray's Deluxe line of attic 
fans offers sealed ball bearings 
throughout—in both fan and motor — 
lifetime bearings which never 

require lubrication. Install ‘em and 
forget ‘em. It's these exclusive little 
“extras” in the Murray Deluxe line 


that insure another hot fan season 


for dealers and jobbers. 





MURRAY'S DELUXE 

VERTICAL PACKAGE UNIT 
Complete with fully automatic shutter. 
Fan guaranteed for 5 years—belt 
and motor, | year. 


MULlay 


COMPANY OF TEXAS, INC., ATLANTA, GA. 
ventilating & window fans 


H. C. BIGLIN COMPANY, INC. 
177 HARRIS ST., N.W. ATLANTA, GA. 


125 








eecreece 


HORSE COLLAR PADS 


Tapatco 


@. 
® 


f 


a © 


For every work horse and mule. 
= a ' “The pad with the rust-proof 
red hooks 


The Original Tapatdo 


Wik zeliitohate Grip TRACTOR SEAT CUSHIONS 


ite cover. The base of the sulphite in- 
SCREWDRIVERS sert is treated with a heavy coating 
J of Corite on the inside for added 


trength and long life 

. easy because Hold-E-Zees Live bait pails are packed 12 to a 
carton, with shipping weight of 12 
pounds, Additional inserts (No. 2-2) 
ground bits, insulating, un- are available. Minnow breathers are For every tractor and farm 
breakable handles, chrome- packed 24 to a shipping carton, with implement seat 

: shipping weight of 10 pounds, Addi- 
vanadium blades, the famous tional inserts (No. 20-2) are avail- 
able THE AMERICAN PAD & TEXTILE CO. 
Greenfield, Ohio 


more than ordinary screwdriv- * 

ers. Take these ready profits! MAKERS OF FAMOUS TA-PAT-CO 
Stanley Tools Offers HORSE COLLAR PADS SINCE 188! 

Hardware Week Specials 


MODELS FOR For Hardware Week, Stanley Tools, 
ALL TYPE New Britain, Conn., is offering a 
SCREWS special combination package of its 

two best selling rules and a Stanley 

Planes special 
The rule selection contains the No 

106, or 106F, 6-foot folding Green End 
rule (regular $1.50) and No. 1206W, 
6-foot Pull Push rule (regular 89¢), 
for 39 cents each. Colorfully pack 
aged, two rules in a box, the unit re 
tails for $1.89, a savings of 50 cents 
for the consume! 

Victor by Stanley Planes for Hard 
ware Week include jack, smooth, and 
block planes, Retail values are $4.98 
for jack, $4.29 for smooth, and $1.98 Ye ~y ‘ 
for block. Planes are individually Gift Salad Sets 
boxed with a colorful price card 
Features of the Victor planes include ry wc altract Shoppers 
special steel cutters hardened and 
tempered to hold keen edge: and 





have everything ... hand- 








See your jobber or write us. 


Gripper... yet retail for no 





Do this today: Drop us a postcard 
requesting Our new eniarg d Cata 
log. You will see a beautiful col 


wood bowls 


ORDER THRU YOUR JOBBER 
sk POINT-OF-SALE / 
ask. 
LS DIS fore, Ys J. SHEPHERD PARRISH CO. 

IN 4-COLORS ' eps 205 W. Wacker Drive, Chicago 6, IIL. 


UPSON BROS. INC, ROCHESTER 14.N.Y 
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another 
NATIONAL LOCK 


first 
the new QhoctaPak 


screw assortment no. 24 


for fast, profitable wood screw sales 


“PAK" has acetate slide cover 





Screws always in full view 
Attractive, eye-appealing display 


More customer convenience 


A Complete Wood Screw 
Department Using Only 
/58x/2 Inches of Counter Space 











‘Suture! NOT the scalpel — 
the PARKER COPING SAW!’’ 


You can be well 
prepared for every 
Coping Saw demand, 
without half the trou- 
ble of the surgeon 
above. Keep a good 
stock of Parker and 
Trojan Coping Saws, 
right out in plain sight 
— the better the vari- 
ety of the 11 price order from your jobber 
ranges and styles, the ... open stock when desired 
better your turnover. 
Every saw is a leader Compact, Metal ‘‘Select-a-Pak"’ Dispenser 
in its price field. This sturdy metal dispenser included with 
No. 24 screw assortment at no additional 
cost (you pay only for the merchandise) 


Manufacturers of World-Famous Trojan Saw Blades and Frames Everything ready for prompt delivery 


distinctive hardware ... all from ] source 
D ot uf 
Firy the Parker fine IN NATIONAL LOCK COMPANY 


PARKER MANUFACTURING CO. Rockford, IIlinols 


Division 
WORCESTER 1, MASS., U. S. A. Merchant Sales Div 
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bench plane cutters adjustable side- 
wise and lengthwise 


° 


Eversharp Mowers Offer 
New Styling for 1953... 


The 1953 line of Eversharp reel 
type power lawn mowers has been 
completely restyled for added at- 
tractiveness in appearance and great 
er efficiency in operation, it is an 
nounced. 

In addition to the Town & Country 
21-inch cutting width unit and the 
Suburban 18-inch cutting width 
unit, the line includes two low- 
priced mowers—the Playboy 18-inch 
mower and the Electric Model 18 
inch mower. 

Automatic recoil starter is optional 
for the Town & Country and Sub- 
urban. Prices for the entire line 
range from $129.50 for the Town & 
Country to $92.40 for the Electric 
Model, 


available 
1905 


Further information is 
from Midwest Mower Corp., 
Olive St., St. Louis 1, Mo 


* 


New Metal Display for 
Amerock Hardware. . 


American Cabinet Hardware Corp, 
416 S. Main St., Rockford, Illinois, is 
offering the new No. 33 self-service 
metal display, made of sturdy metal 
in maroon and cream colors 

The display shows hardware in 
full view, to stimulate impulse sales 
Stock hardware comes packed in as 
sembled display, ready to set up and 
sell. All items are a part of the 
regular Amerock line and quick 
service on refills is available 

The display is designed for island 
or counter display or as a window 
display. It measures only 14 inches 
wide and 19 inches deep, with back 
21 inches high. 

For Hardware 


Week promotion, 


offering the 
dealers free of 


Amerocx is 
display to 


basic, 
for the 


sale Ss 


stock of eight 
items. Dealer cost 
unit is $23.76 and 
$39.60 


value 


complet 
chargé 
when purchased with an introductory 
fast-moving 


complet 


] 





CONVENTION DATES 





Alabama Retail Hardware As- 
sociation, annual convention 
and trade show, May 3-5 
1953. Headquarters, Tutwiler 
Hotel, Birmingham, Ala. Secre- 
tary, Mrs. Euna G. Ramsey, 
1926 Fourth Ave., Birmingham 
3, Ala 


Arkansas Retail Hardware & 
Implement Association, annual 
convention and trade _ show, 
Feb. 22-23, 1953. Headquarter 


eee 








SELL THE ST 
You'D BUY ¥ 


_——_—— 


All chain, 45 inches 

long, strong welded link, 

cadmium plated . . . 8 fixed safety 

snaps, center swivel for rotary action. A fisher- 
man’s favorite everywhere! 


FRABILL MFG.CO. iiivctiee'S Wis, 


TROWELS, FLOATS, CEMENT TOOLS, DARBIES, HAWKS 
FOR THE TRADE — 
FOR THE FARMER 7] = 
FOR THE HOUSEHOLDER — oe e 
“Quality with §conomy i” ZEPHYRLITE 
1OWA — U.S.A 


NICHOLLS MANUFACTURING CO., 


























CARPENTER SQUARES 
AMERICA’S FIRST 


with 
CRAFTSMEN 
FOR EVERY USE 


y Nae 


OTTUMWA, 
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—— “MISLEADING, 
ISN'T HE?” 


your /90 
25¢ adhesive line 


maximum mark-up 
triple-tested quality 
extra sales appeal 


Tp 
HOUSEHOLD CEMENT 
Assures permanent bond to glass, 
china, fabrics, plastic, wood 
leather —‘'mends a million 
things’’. Crystal-clear, water- 

proof, flexible 


No. 1201—'‘DEMONSTRATOR"’ 
DISPLAY. Holds 12 tubes, 6 each 
side. Actual sample materials 
sealed to display 


i a-< Ber 2~ | 


4£0rq «2 
<cmg «cog 

No. 1202 
SELF-SERVICE DISPLAY CARTON 
Holds 12 tubes, each in 
Ndividual box 





Send for free samples, 
price lists today. 
TIP-TOP PRODUCTS CO. 
Omaha 2, Nebraska 


Performance tested by 
U.S. Testing Labs, by 
Tip-Top Quality Control 
Lab, by millions of 
pleased users. Tip-Top 
25¢ adhesives sell fast 
because they are tops in 
eye-appeal and value — 
they bring fast repeat 
sales because they're 
tops in quality. In color- 
ful tubes, on compact 
displays that tell and sell 
for you — in fewest coun- 
ter inches! 


LIQUID SOLDER 


The first in the field 

and still first in sales! Re 

pairs leaks in plumbing, radi 
ators, tanks. Makes speedy 
powerful bond to metals, wood, 
glass, tile, almost everything 
Waterproof, gasoline-proof, 
quick-drying. No heat necessary 


Tad | 


No. 1200 DEMONSTRATOR 
DISPLAY. Holds 12 tubes, 6 each 
side, with actual sample mate 


' ‘ 4 on too 
ais sealed top 
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SOUTHERN 





SOUTHERN 


WOOD SCREWS 


(Slotted or Phillips Heads) 


fill all Federal Specifications 


Notice how misleading this “wolt” screw 1s 


compared with the Southern screw 


His shank is undersized, the slot in his head 
crudely struck. Look at that irregular, rolled 


thread. th point i dull, too! 


Bew ' He can cause Cuslome Duassatisfac 


ire 


fion 


on the other hand, has 
shank, sharp cut 


point mecting all 


Our Southern screw, 
precision milled slot, full si 
ingle thread, sharp gimlet 
Federal Specifications 


Because they are made of the finest quality tock 


in the country most modern wood screw 


plant Southern screw ire made better, more 
uniformly What's best tor your customers 1 


f for your hu mn 


FACTORY WAREHOUSES 





SCREW COMPANY 


110 Rickert Street, Statesville, North Carolina 
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Robinson Auditorium, Lafay 
ette Hotel, Little Rock, Ark 
Secretary, J. Wayne Tisdale, 
908 Rector Bidg., Little Rock, 
Arkansa 


Hardware Association of the 
Carolinas, annual convention 
June 9-10, Myrtle Beach, S. C 
Secretary, Mrs. Sally C. Master 
118% E. Fourth St Charlotte 
2,N.C 


Florida Retail Hardware Asso- 
ciation and Georgia Retail 
Hardware Association, annual 
joint convention and = trade 
how, April 12-14, 1953. Head 
quarters, George Washington 
Hotel, Jacksonville, Fla. Secre« 

tary, W. W. Howell, Box 183 
Waycross, Georgia 


Mississippi Retail Hardware As- 
sociation and Louisiana Retail 
Hardwere Association, annual 
joint convention, May 3-5, 1953 
He idquarter . Buena Vista Ho 
tel, Biloxi, Miss. Secretary, Da 


Southern Wholesale Hardware 
Association and American 
Hardware Manufacturers Asso- 
ciation annual joint convention 
Dallas, Texas, April 19-23, 1953 
Headquarters, Adolphus Hote! 
l. W. McAllister, 814 Metcalf 
Blidg., Orlando Fla managi! 
lirector, SWHA. A. L. F 

342 Madison Ave Ne 


AHMA 


Tennessee Retail Hardware As- 
sociation, innual conventior 
ind trade how, Feb 2-24, 
1953 Headquarters, Peabod 
Hote Memphis, Tenn. Secre 
tary, Morri Jon . 30x 784 


ishville 2, Tenne see 


Virginia Retail Hardware As 
sociation, innual conventior 
ind trad how, Mar $-26, 
1953. Headquarters, Hotel Re 
yke, Roanoke, Va. Secretar 
T Omohundro 2 
Virginia 


MIXES IN COLD WATER! 


CONSUMERS 
PATCHING 


ee |= 
PLASTER Patching 


ca teccat recoe MUENE 


- 
Famous for 


QUICK SALES 
because it... 





1. Needs no sizing 

2. Mixes white in cold water 
3. Knits quickly to old plaster 
4. Will not check or shrink. 


5. Does not peel or crack 


@ Available in 1, 2'% and 5 Ib. cartons 


2, 5, 10, 15 and 50 Ib. paper bags; 100 
and 360 Ib. drums 


vid O. Mansfield, Box 1696 
Jackson, Mississippi West Virginia Retail Hardware 

Association, annual conventior a 2 

Missouri Retail Hardware As- ind trade show, Mar. 16-18 menos 

sociation, annual convention 1953 Headquarters, Danie ORDER FROM YOUR WHOLESALER 

ind trade how, to be in Boone Hotel, Charleston, West 

nounced, Secretary, Harry F Va. Secretar James C. Fie 








OR DIRECT FROM US 


scherer, 1189 Ar ide Bldg ig, 1623 in ‘hat 
Louis, Missouri ton, W ni CONSUMERS GLUE co. 


1S1S N. HADLEY ST $T. LOUIS 6. MO. 








— 


mmpegueuare LEVELS 


bliminates Kucssing a difficult ng Makes r 
c cul ' , . nbreakable trame of extr 
Work Easier tor all radesmen! Just one simple curt Dept. F. ; - 


of the dial and you have the angle of drop per foot J. H. SCHARF MFG. CO un aluminum. Repla 


If your dealer can't 


PROTRACTOR LEVELS a: a Gee 


you want quickly, easily, accurately! 


Omehe, Nebroska 











CHICK FEEDERS 
OAKES oino oun: | Aah 


PROFIT ITEMS FOR DEALERS For more than 34 years SOUTHERN HARDWARE has been a g 


Ni A snd friend to hardware men jown South The magazine ss beer 
Extremely popular with chick raisers built on a pregom of service to readers that covers 
everywhere. Display for quick sale. } ae ra Fi Counter Display, Store Modernization 
aid ustomer elations, Sales Promotion and Advertising, 
No. 696 Screw cap gelvenized pee Inventory Control, Employee Relations, Service Depart- 
fits neck any size Mason jar. 6" dia. ments, Credit Control, Accounting Procedures, Associa- 
—1" deep. tion Activities. 
: : Pius, local news ebout friendly people and their activities in the 
No. 70. Red Plastic Drinking Pan and 1 Southern hardware trade a feature that no other magazine has 
gal. capacity glass jor. developed so fully. Each of these subjects is given special attention 
Die. 8% '— in its relation to the special needs and problems of Southern hard 
y" ware men 
1A" deep. If you are not already a subscriber, send in your $!.00 today for 
ANS a yearly subscription or $2.00 for three years 
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Ce 
wt RU Nor aated et ieed we SOUTHERN HARDWARE 


p galvonized steel feed or wate 
806 Peachtree St., N.E. 


trough Many eact we construct 


ion features Order from your jobbe 


OAKES MFG. CO. - BOX 123 * TIPTON, IND. 


Atlanta 5, Georgia 




















TROWELS 


MARSHALLTOWN TROWEL COMPANY + MARSHALLTOWN, IOWA 
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There are many customers who insist on quality in any product 
they buy. You can be assured of satisfied customers when you 
sell the LITTLE WONDER FOUNTAIN BRUSH. Soft, durable 
Ultrastrene Mixture of horsehair, soft fiber and soft durable 
plastic Bristles will not mat— scratch proof rubber bumpers 
— Aluminum pipe handles (not tubing)— hand made — 6” 
diameter — Bristles 2%" long — Ail Aluminum — No corrosive 
parts — Will last for years. Fits any garden hose — scrubs, 
washes, rinses in one operation. List prices — $4.98 with 2 ft. 
handle — $5.98 with 4 ft. handle. 

DEALERS and JOBBERS: Write for discounts and complete 
information. 


LITTLE WONDER FOUNTAIN BRUSH CO. 
Div. of K. C. Fountain Brush Co. 
3718 Main St. . Konsas City, Mo. 





flexible 
metal poppet 


ALL POSITION 


Patented, Flexible Monel 
Metal Poppet cannot leak. 
Quiet and very sensitive in 
Operation. For cold or hot 
water or steam. 200 pounds 


order from 
pressure. One-piece brass 
your jobber shel Made 


in seven sizes 


Ask for Bulletin 204 
STRATAFLO 


PRODUCTS, INC. 


FORT WAYNE, INDIANA 


SOUTHERN HARDWARE for FEBRUARY, 1953 





Old Hi Says 


Tackle Sense . 


\ 


¥ 


means 
Tackle Dollars! 


Your H-I man has the tackle sense that means extra 
profit for you. That's because his business is selling 
tackle —and nothing else. He's in a position to know 
what tackle will move for you what items may not 
He knows tackle merchandising and display offers 
you valuable sales tools that are proven volume-build 
ers. Best of all, he is one great source for all your 
tackle needs the H-I line (29,000 items) is complete 


with tackle for every fisherman and every kind of fishing 


See your H-!| man. Ask him about H-I's outstanding 
1953 national advertising let him show you how eas 
ly you can tie in for best results. Ask for his help, as 
a tackle specialist, in building your tackle business 


He'll be glad to help — and you'll be glad he did! 


f you dont know your H-I men, write us for his name 


DEPT. 6 


ORROCKS 
<a 


‘Ff 





Hunting & Outdoor Clothes 


® Leader in Sales 
® Leader in Profit 
® Leader in Quality 
®@ Leader in Advertising 


Get ready for another big hunting, fishing and 
outdoor year. Stock up right now with Duxbak... 
the clothing that active, outdoor men and women 
look for above all others. 


The first price is higher. That's right. Yields the 
dealer more profit per sales check. No mistake 
about that. But it also sells faster in greater volume 
because almost a half-century of use has proved 
that Duxbak clothing wears longer, gives greater 
freedom, comfort and protection. In short, Duxbak 
clothing gives more for the money, costs less over 
the years. And Duxbak backs up its dealers with 
more advertising, telling more people the wisdom 
and economy of buying Duxbak. 


Style 04 Duxbak coat... our most 
popular number, double-ply 
body and top-sleeve; bi-swing 
back, adjustable pivot sleeves; 
blood-proof Pakbak game 
pocket; hand-warmer pock- 
ets; shell pockets divided 


or with loops. 


Style 71 trousers... for 
hunting, fishing or any 
outdoor activity; 
double seat and knees; 
zipper fly; over-size 
pockets. In Duxbak 
and lighter fabrics. 


Style F hat-cop .. . popular and 
practical for brush-hunting, or 
fishing; Duxbak, Montana cloth 


or Mohawk Duck. 





UTICA 4, NEW YORK 











You'll do better 


with WOODRUFF 
lawn seed 


This year Woodruff lawn seed 
is treated with Du Pont Arasan 
for protection against soil-borne 
diseases. This treatment insures 
fullest germination. 





Your customers will be happier 
with Woodruff Arasan-treated 
Lawn Seed. 








F H. WOODRUFF & SONS 


ATLANTA, GEORGIA + DALLAS 2, TEXAS 





HEXAGONAL 
NETTING .. 


high standard of 
the industry 
evenly woven 
perfectly straight 
selvage . . heavily 
galvanized with 
gleaming finish. 
This popular prod- 
uct is readily inden- 
tified by the fa- 
Imous colorful 
Seles label. 


CF WRIGHT 7:5 
Ji. WIRE CO 
WORCESTER -*- MASS. 


306 Coerondelet Bidg. 
New Orleans 12, Le. 


D0. C. HORNIBROOK 
E. L. HORNIBROOK 
Box 176, Avondale Estotes, Ga. 
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FEBRUARY, 1953 


FARM EQUIPMENT 


806 Peachtree St., N.E. 
Section of SOUTHERN HARDWARE Atlanta 5, Ga. 


HEAT TREATED 
FOR TOUGHNESS — 


TEMPERED 
FOR PERFORMANCE 


Special analysis “‘hot top"’ steel makes ‘‘EMPIRE” 
tillage tools split-proof and curl-proof. “‘EMPIRE"’ 
built products are scientifically heat treated by our 
exclusive Isothermal process for extra springiness, 
clean scouring, keen cutting and longer life. There 
are none better. 

‘lt pays to sell the line with ready trade acceptance."' 


THE EMPIRE PLOW COMPANY ® 


In Our Secona Cenlary Of mG IS 


CLEVELAND 27, OHIO 
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Poultry House Windows Porch Enclosures Hot Beds & Greenhouses 
: and Covering Screen Doors — 


— 


a 
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Warp’s Warp's Warp’s 


WINDOW-TEx | SCREEN-GLASS PLASTIGLASS 


14x14 MESH WIRE BASE All Plastic Window Material 
Cloth Base Glass Substitute Extremely Durable for Long Service Rugged, Neat and Attractive 














A Translucent Window Material 


lrar 
i 


THE BEST IT 18 POSSIBLE TO MAKE PLASTIC CORDS IN PLASTIC GLASS 
te ar ol wire creel Y 
red ast strand base 


lot! mbedded ' 
, . r : p Rugged transparent | 
~ ’ - . tr r ce tiona t 


y ised ‘ 
Pp and unbreakable 
Extra Heavy—will last for years. 
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Concentrated Selling 


moves more farm equipment 


By C. Thomas 


“Since 1946, Carl Clark, owner 

of the Lockhart Implement Co., 
Lockhart, Texas has sold more 
than 500 tractors and an equally 
impressive number of farm tools. 
For his obvious success, Clark 
gives full credit to his willingness 
to sell one piece of farm equip- 
ment at a time. In fact, this sales 
procedure has developed into a 
strict company policy “to sell 
one item at a time, and no more!” 

Lest this might seem to severely 
limit possible sales, Clark can cite 
many examples that justify his 
sales approach 

“When a prospect is 
in buying a tractor,” he said, “it 
is unwise to talk about anything 


interested 


VAL AL 
ck SMA 


Above, Clark concentrates or 
closing tractor sale, first. He 
will sell attachments and ac- 
cessories later. Right: Clark de- 
livers new tractor to a cus- 
tomer whe previously bought 
combine at the time of im- 
mediate need, later sold farm- 
er the new tractor to pull it 


but that tractor. By at- 
tempting to bring about 
the imple- 
ment or an 
item, the 
tention Is 
from the 
this happens he 
find 
poning the 
new equipment The 
dealer brought this 
yn himself and is fully 
to blame if the sale islost 
Consequently, when a 
indicates that he is interested in 
buying a tractor, Clark 
trates on selling the tractor, 
sting an implement or an ac 


sale of an 
accessory 
customer's at- 

drawn 
tractor 


away 
When 

may 
excuses for post- 


purchase of 


has 


prospect 


concen- 
never 


Ssugee 
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Clark, above, takes a new trac- 
tor outside his building, away 
from implements. His pian is to 
sell the idea of a new tractor 
now, attachments later 


cessory until the primary sale 1s 
closed 

Last 
pect came 
tor. Clark 
off the sale 


outside hi 


fall, for example, a 
in to talk about a trac- 
drove a new machine 
floor to a point 
building, got the 
eat and be- 
tractor and 
describing it features 
There no implements tn sight 
to distract the prospect, and Clark 
was careful not to bring up the 
ubject of implement 

Every time an 

(Continued on 


pros- 


sroom 
pros- 
pect into the drive! 

gan demonstrating the 
various 


were 


opening pre- 
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Jim Wood, right, treasurer and 
general manager of Peoples 
Mercantile & Implement Co., 
closes a sale with a customer. 
The company attributes much 
of its success to its close con- 
tact with customers in the field 
and surveys of the probable 
equipment needs of farmers in 
the territory 


By Richard Lane 


How they survey farm needs for 


Hew WELL DO you know the 
needs of farmers in your ter- 
ritory? 

Sure, 
whether 
not, your 
parts and new equipment 
pends largely how well 
know what those farmers 

There two sure-fire 
to find out what farmers need 

(1). Wait until the farmers are 
ready to tell you and some of 
them are mighty slow talker: 

(2). Conduct a trade territory 
survey and/or keep close personal 
contact through salesmen actually 
in the field with their eyes wide 
open 

Which 
either 


that's 
you 
sales volume 


your business, But 
care to admit it or 
service, 
de- 
you 
need 
ways 


on 


method do you use? In 
case, your store 
in direct ratio to your answe! 
The man who first said, “What 
you don’t know doesn't hurt you,” 
wasn't a dealer 
That's for 
Facts prove there is 


volume is 


farm equipment 
sure 
no real sub- 
stitute for personal contact in sales 
The Peoples Mercantile & 
Implement Co., operating branches 
at Earle, West Memphis and 
Hughes in Northeast Arkansas, is 
an outstanding example 

Founded in 1935 at Earle, this 
firm in 17 years has become one 
of the largest Deere dealerships 
in the South. Starting from scratch, 
its sales volume has increased an- 
nually. Last year it was almost 
$3,000,000. This year it’s expected 
to be even higher 


success 


136 


Future Sales 


Periodic surveys of the equipment needs of 
farmers in the territory help this company 
to maintain an annual volume of $3,000,000 


Its officers have all had farming 
experience. They are B. G. Dickey 
Sr., president; B. G. Dickey J1 
president; Jim Wood, treas- 
urer and general manager. 

Peoples Mercantile & Implement 
Co. attributes much of its success 
to personal The 
made the business of 
what the farmers need its business 
And most important it’s gone 
atte the business on the farm 
consistently rather than wait for 
it to come to town 
Mercantile & Implement 
sur- 


vice 


firm has 
knowing 


contact 


Peoples 
Co. has made trade territory 
veys from time to time and is 
convinced of the value of 
surveys. Its volume has 
45 percent over last year. Day-by- 
day canvassing of the territory by 
six experienced salesmen gives 
the company additional] down-on- 
the-farm information. 

Let Jim Wood, general manager 
of all three stores, tell about it 

“We last made a trade territory 


such 


increased 


1951. We will make an 
this fall. It’s important 
survey be made by 


survey in 
other 
that 
an experienced service department 


one 


such a 


man 

“We have our 
most capable service depart- 
He is a 


line of 


surveys made by 
oul 
ment service 


elf-propelled 


head pe- 
cialist for our 
combines and tractors and equip- 
With hundreds of combine 


thousands of tractors on 


ment 


and oul 


service a 
the 


customers’ farms, our 
been busy 
‘round a a result 


Contacts and 


partments have 
VCal 
urveys 
OUI surveys 
salesmen.’ 

made’ 

is assigned to 
terri- 


re- 


made during 
valuable to 

How 

‘This serviceman 
call on every farmer in 
tory. He is instructed to see if 
pairs or adjustments needed 
on farm equipment and to solicit 
service business. He doesn't take 
any tools along to make repairs 
or adjustments on the be- 


oul 


are the surveys 
our 


are 


spot, 
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A report to you about men and machines that help maintain International Harvester leadership 


4-H’ers, Customers and businessmen heartily agree: 
“Crouch Equipment Co. is a 
OD N El GHBOR:.: home and abroad” 


» — 

They helped send a 4-H boy to Syria and Lebanon. 
Franklin Waters, 20, right, of Hackett, Ark., tells Carl 
Corley, general manager, Crouch Equipment Co., IH 
dealership, Fort Smith, Ark., about his recent 4-month trip 
abroad, where he lived with four different farm families 
and studied their farm operations. “Franklin made many 
friends for America. We're glad we were able to help 
make his trip possible. We hope we can do the same for 
other deserving 4-H’ers,” says Mr. Corley. 


They provide information on everything from IH parts 
to news about the Chamber of Commerce's latest com 
munity project. The “Information” sign above the parts 
counter at Crouch’s is a symbol of service. It means an 
answer to every customer's question It sums up ¢ rouch’'s 
philosophy of friendly, 
tions. Six experienced sales people work in this busy 
parts department. 


courteous, helptul customer rela 


As a leader in the community, ‘ 


“Thank you very much for being my sponsor,” wrote 
Jo Ann Gasset, North Sebastian county Frozen Foods 
winner, shown being honored by Mr. Corley on behalf of 
Crouch Equipment Co. at the annual county 4-H achieve- 
ment banquet. Crouch’s go even further to support youth 
activities. Every summer they provide transportation to 
a nearby 4-H camp for 40 to 50 boys and girls. “We be- 
lieve in 4-H and its char acter-building influence on the 
youth in our community,” says Mr. Corley 


They turn hard luck into iat luck. Customers know 


the, y can cle pe nad on ¢ rouch $s 24 hours al day “ he ther ms 
a rush overnight tractor service job (above) when a crop 
is at stake, or the loan of new or used equipment to a 
You can always 


I hey put 


farmer who's had a stretch of hard luck 
depend on Crouch’'s to lend a he Iping hand 
the good neighbor idea into practice every day farmers 


and townsfolk heartily agree 


rouch Equipment Co. believes in being a good neighbor 


not only to customers but to everyone in Fort Smith business, professional, municipal and 


civic life. 


Like so many IH dealerships from coast to coast, Crouch I 
nizes the value of good, sound “human relations 


Equipment Co. recog 
in its contacts with customers, the com- 


munity and the retail farm equipment business, 


INTERNATIONAL HARVESTER 


International Harvester products pay for themselves in use 


Motor Trucks 
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Crawler Tractors and Power Units 


McCormick Farm Equipment and Formall Troctors 


Refrigerators ond Freezers General Office, Chicago |, Minois 
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cause this would slow the survey. 
Besides the age and serial num- 
ber of tractors inspected, our sur- 
vey man lists all other equipment 
found on the farms 

“The last survey ran from the 
first of March until September and 
covered our territory embracing 
Crittenden County, St. Francis 
County and Cross County. It was 
a big undertaking. 

“Survey findings have been fol- 
lowed up by personal on-the- 
farm contacts by our salesmen 
They keep our records up to date 
by listing old as well as new e- 
quipment on all delivery sheets 

“We have a sales force that we 
are proud of. The six men really 
work the territory, with two rep- 
resenting each store. Each 
man reports in to me every morn- 
ing, talks over the day’s schedule 
and discusses the previous day's 
work before beginning his new 
calls. 

“We have hired young men, 
brought them up in our parts and 
service departments and then put 
them to selling. They know the 
customers, feel at home on the 
farms and know what they are 
selling. The salesmen are paid on 
a salary and commission 
Our employee turnover, incident- 
ally, is very small. We have 74 
employees in our organization 

“Our service shops have been 
particularly fine training grounds 
for our salesmen, We have always 
featured quality service and be- 
lieve we have some of the best 
mechanics and shop foremen in 
this section. The run 
entirely by foremen.”’ 

The company holds three or four 
service schools a year for FFA and 


sales- 


basis 


shops are 
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GI agricultural classes, giving the 
farm youths actual experience in 
the service shops 

The  service-minded Peoples 
Mercantile & Implement Co. guar- 
antees its reconditioned tractors 
and equipment the same as it guar- 
antees new ones. 

Thoroughly sold on its brand, 
Peoples Mercantile & Implement 
Co. sells nothing in competition 
with its major line of equipment 

It enjoys a close relationship 
with the manufacturer’s branch 
office in nearby Memphis. This 
close relationship is apparent in 
the company’s own distribution 
set-up covering its three stores. It 
has a centralized bookkeeping sys- 
tem. All parts for the three stores 
are handled from the Earle home 
office. A controlled master parts 
system at Earle lets repair depart- 
ment heads know at all times what 


Servicemen are used for peri- 
odic trade territory surveys. The 
company's six salesmen who 
work out in the territory, are 
first trained in the service or 
parts department. Here one of 
the company mechanics services 
a large tractor 


stock. This 
balanced 


has in 
better 


store 
keep a 


every 
helps to 
inventory. 
The three stores are connected 
by direct line long distance phone 
for two-way calls. Should the West 
Memphis or Hughes store be out of 
some part, it has only to ring the 
Earle store by pushing a switch- 
board button. If the Earle home 
office is out of the part — and 


* 


Ng “fae 


a Whi 


Above is the roomy, airy and 
bright service shop at the Earle 
store. The company has sold 
2,000 tractors in its territory 
since opening in 1935 


the branch of- 
instructed to 
store needing 


that’s unlikely 
fice in Memphis is 
ship direct to the 
the part 

Whole are shipped first 
to Earle, then divided and shipped 
to the other two stores as the Farle 
home office sees fit 

The West Memphis store, opened 
in the fall of 1936, is managed by 
W. T. Webster. The Hughes store, 
opened in the summer of 1950, has 
George MacAdams as manager 
Until this year, the company also 
operated a store at Forrest City. 

Peoples Mercantile & Implement 
Co. has built firmly upon a foun- 

(Continued on page 168) 


goods 
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MANURE PILE 
OR 
GOLD MINE? 


It can be just a manure pile, left to weather and lose value in the winter rains; 
or—ijf properly handled to increase crop vields—it can be worth easily $8 to $104 


ton. 


Protected from weathering. or scat- capes from untramped manure. Ma- 
tered fresh in the fields. so that little nure in covered lot or shed, or pen-ty pe 
is wasted, manure can be worth 0 dairy barn, is packed enough by stock 
per cent more than when it is piled in to prevent much loss. Tt will suffer 
the open over winter. For example. much greater losses from exposure to 
packed manure loses only one-sixth rains. 
of the amount of nitrogen that es- 

WHATS MANURE WORTH? Lt var- 
ies with prices of farm products, with 
soil types, and other conditions, On 
Miami silt loam in Ohio, a ton of shed- 
stored manure raised crop yields dur- 
ing a rotation by 18 bushels of corn, 
5 bushels of wheat, and 500 pounds of 
clover hay per acre. In another trial, 
on Wooster silt loam, the comparable 
vield increases were 24 bushels of corn, 
10 bushels of wheat, and 1.280 pounds 
of clover hay per acre. 


Results might be much different 
under other conditions of soil ty pe. 


Most of the vital elements in manure : 4 
weather, the crops grown, the kind of 


can be saved, and returned to the land, 
by proper manure-handling methods. 
Modern equipment turns this old un- mains—manure is valuable. A ton of 
pleasant job inte ene that’s fast and average fresh manure contains around 
— 500) pounds of organic matter, 10 
pounds of nitrogen, 2 pounds of phos- 
phorus, & pounds of potassium —all 
elements that cost money if you buy 


manure, and so on: but the fact re- 


*All data from experiment station records, 


JOHN DEERE 


MOLINE  ® ILLINOIS 
waa 
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Having contacted the prospect 
on his farm, Salesman E. R. Ray 
here shows the customer a re- 
conditioned tractor in the firm's 
outside display area. Fully 75 
percent of the company's sales 
of new and used tractors result 
from cold canvassing 


By Stuart Covington 


Most of their sales come from 


“COLD” CANVASSING 


—- EQUIPMENT farm-to- 
KJfarm has become a 
method of operation 
Grenada Implement Co 
Mis 

“At about 
percent of both our new and used 


profitable 
for the 
Grenada 
time, 75 


the present 


tractor sales aré 
the 
said 
three 
all the 


and implement 
result of cold 
Manager Earl 


alesmen keep on 


canva 
White 
the 
when 


Ink, 

‘Ou! 
road 
the, 


time except 


ae DE ee e 
bo thd hee hihad 
Gad? ryt 


a = 
oo SE5455 +), 


to meet 
None of 
prospect list 


have appointment 
the 
from a 


take 


nevel 


pros 
them 

but 
farms as he comes to 


pect tore 
works 


imply 


in 


them 
Thi 

duce 

of the 


duce 


kipping a 
method, White 
from about 25 percent 

In addition, it pro 
which result in othe: 

for 15 year except 
during World War II 
ful 


one 
aid, pro 
ales 
call 
lead 
In 
for a break 


the 


ale ust 


plan has proven so succe 


that an additional sale 


added 


man 
recently 


Was 


“We feel that the time has come 


when the farm equipment 


dealer 


must contact customers and pro 


if he 
he 


pects regular ly 


tain the business already 


wishes to re 


ha 


We believe that intensive canvass 


ing such we are now 


as 


doing i 


the most effective way of keeping 


in touch with the farmer,’ 
emphasized 
White and F 


the busine 
incentive 


© 


re alize 


Olive 
the 
the 
plu 


of 


of 


men rece 


o each of 
ives a salar, 


mission on every ile 
larm 
not employed ; 


icted to 


tunity 


opport 
while 


used 
test 


Sale nen 


equipment 
allt 
are Inst! 
every available 
turning up a custome! 
the 


alesman 


ing territory 
if the finds 
(Continued o7 


page 168) 


Earl R. White, right, manager of 
the business, discusses outside 
selling plans with Salesman E. R 
Ray. White believes that farm- 
to-farm canvassing is the mest 
effective way of keeping in 
touch with farmers in the terri- 
tory 


( 


White 


ownel 


value 


For example 
the far 


met! 
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BUILD 


nam 
AEAPOUS MoLine ae’ y a ' 


YOUR BUSINESS 





a eT 


<= Pelt 


ON A vmapancann YP", 


OF QUALITY 


- — 
- = 


=~ 


These important facts show how 
YOU can profit with an MM dealership 


You can show the same good profits with a 
Minneapolis- Moline dealership that hundreds 
of MM dealers are showing every day. From 
the moment you unlock your front door, you 
build your own business on a trademark that 
Stands for quality—for dependable, profit- 
producing machinery all over the world. 


Now! Minneapolis-Moline has opened its 
dealer program in communities where there 
is no MM dealership. In these areas, MM 
dealer franchises are now available. Many 
are choice territories in the heart of booming 
farming centers. 


BUILD YOUR BUSINESS ON THESE 
IMPORTANT MM ADVANTAGES! 

@ You sell the complete line of highest quali- 
ty farm machinery—known round the 
world for profitable performance and de- 
pendable operation. 


@You work with a deferred sales system 
that makes the MM line the easiest to 
handle in the industry. 


@ You sell through a progressive dealer plan 
that helps you show a profit in your 
own business. 


e@ Advanced manufacturing and distribution 
facilities insure fast, reliable deliveries to 
back up your sales. 


e@ You gain from advertising and sales pro- 
motion techniques that help you find pros- 
pects, then help you make sales through 
proven methods. 


HERE'S YOUR NEXT STEP! 

Write for all the facts on MM dealerships 
today. Your inquiry will receive immediate, 
executive-level attention. The complete pro- 
gram will be outlined for you, 
proht opportunities 


showing full 








Build Your SALES and PROFITS on MM MODERN MACHINERY 





» ‘ 
a 

Cc 

“Op, MM ) 


MINNEAPOLIS-MOLINE 


MINNEAPOLIS 1, MINNESOTA 
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[TRACTOR] 


— NCEMENT DAY reports from all over the country on attendance 
“\ at Ford Tractor dealers’ showrooms indicate a total turnout of well 
over a million farmers to see the new Ford Tractor Golden Jubilee 
Model. And hundreds of thousands more have been in since. 


These crowds came for a look at what was new about this new Ford 
Tractor. They saw plenty that was new and liked what they saw! 
But they came also to make certain that, in the new Golden Jubilee 
Model, they would find such time-proved Ford Tractor advantages as 
3-point implement hitch, Hydraulic Touch Control, 4-wheel stability, 
and the rest. They found them all and liked that, too! 


It's great to be a Ford Tractor and Dearborn Farm Equipment dealer. 
It’s great to have the tractor sensation of the year. It’s great to have the 
Dearborn Implement line with its many important added profit-makers 
for 1953, including the new Dearborn Hay Baler, Dearborn Forage 
Harvester and Dearborn Corn Planters. It's great to have the expanded 
profit opportunities and faster turnover that come only with the Ford 
Tractor and Dearborn Farm Equipment franchise. 


Yes, for Ford Tractor dealers, “Golden Jubilee” indeed means “Golden 
Opportunity.” 


FARM EQUIPMENT 


DEARBORN MOTORS CORPORATION 


BIRMINGHAM, MICHIGAN 
National Marketing Organization for the Ford Tractor and 


Dearborn Farm Equipment 
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SPECIALISTS IN THE SHOP -- 


blueprint for efficient service 


By Baron Creager 


meegemgses AND overall produc- 
tion is increased, along with in- 
dividual and overall efficiency, by 
developing mechanics who special- 
ize in different classifications of 
service in the shop of the Fort 
Smith (Ark.) Vehicle and Machin- 
ery Corporation. 

Of the nine mechanics on this 
line, five are specialists, and John 
M. Reints, owner, believes that all 
big shops not now using a similar 
procedure will find it more profit- 
able to assign one mechanic to 
each of several service fields 

“We have one mechanic who 
specializes on combines and bal- 
ers,” said Reints. “This equipment 
seems to need more attention than 
other types and a lot of service on 
combines and balers is in the 
emergency class, which sends this 
pecialist into the field for much 
of his work 

“Another man devotes 
almost exclusively to mowers 
rakes and repairs. One 
mechanic gasoline 
tractors and another concentrates 
his talents on diesel tractors. A 
specialist on diesel tractors must 


oor 


himself 


general 
specializes on 


be a man who, for some reason, 
has developed an especial liking for 
that work. A great many mechan 
ics do not like to work on diesels 
“Finally we have a_e specialist 
with somewhat unusual demands 
upon him, for he specializes in 
welding and building. That is, 
when there is need for a part or 
an attachment that is not available 
or that is the brain-child of some 
customer, this produces it 
You might say he is a designer 
and manufacturer and his service 
are in demand almost constantly 
Leaning against the wall, near 
Reint’s desk, were some sections of 
frame, resembling some 


man 


covered 
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W. H. Foster, second from left, specializes in diesel tractor service and Bill 
Harrison, second from right, is the combine specialist. At left is John M. 
Reints, owner, and at extreme right is Allan Gattis, manager 


accordion- 
These sec 
Reints as 
portable 


what a decorative, 
interior screen 
identified by 
composing a collapsible 
duck blind. It was the handiwork 
of the welder-builder 

Reints related that 
policy to schedule all the technical 
service to one mechanic, who was a 
pecialist in everything. But in 
90 percent of service work 
was in the field and as a result the 
all-around specialist was almost al 
ways unavailable to the shop. Thi 
the development and 
pecialists, wit! 
hop procedure largely following 
the pattern established in automo 
tive repall hoy 

Reints thinks the explanation of 
more production and efficiency i 
When a mechanic concet 
field of service he be 
more proficient in that field 
known 


hinged, 


tions were 


it used to be 


ecason 


resulted in 
appointment of 


obvious 
trate on one 
come 


His capacity becomes a 


quantity, and the same applies to 
the capacity of othe! 
Therefore, shop 
knows the capacity of 
hop and can control the 
accordingly 

more conscientious work 
too, for a phychological 
mechanic becomes a 
ype of service be 
that field. Doing 
he ces to do gives him 
natural incentive. And in the shop 
there is le moving 


consequently less 


specialists 
management 
the entire 
flow of 
ervice 

setter 
results 
reason A 


specialist In one 


what 
a a whol 
from job to job 
confusion, and an organization that 
functions more smoothly 

The Fort Smith Vehicle and Ma 
] 


onnel in 


chinery Corporation pet 


cludes one kev mar talent 
give him singular 
Allan Gattis. w 


ac tually 


and 
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Which magazines 


= 0 Us nie 


do YOUR customers read? 











Bs Arion Buildin Manual 
Ps ve t ne $. vali We 


¥ 


they Il be reading about CG () T qi /) \ 


urb, or on the farm — they Il be reading GOI LD water systems 


idvertisements (each with a return coup 


vear! You « ish in when the p’ f a d 
. 
prospects Come into your store to sce the great in 
GOULDS line of dependable wat ’ * 


See vour distributor 


W here\ 


GOULDS RUSH of 1953 


Goulds Pumps Inc., Seneca Falls, N.Y. 


MORE PUMPS! 
MORE FEATURES! & 


MORE PROFITS! 
FOR YOU! 


See the 1953 GOULDS Line... 
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New Automatic Baler, Model 66, 
Shown Dealers by New Holland 


A NEW AUTOMATIC twine-tying 
baler—the Model 66—manufac- 
tured by the New Holland Machine 
Co., New Holland, Pa., was intro 
duced to company in 
private previews during Decembe: 
and January 

Developed to cover the rest of 
the baler market for New Holland 
the Model 66 features what engi 
neers told dealers is one of the first 

developments baling 
1940. They cali it 
pression action—a new principle in 
which adds to the Model 


capacity 


dealers 


major In 


since pre-com- 
baling 
66 s 

According to the manufacturers 
the Model 66 has been tested in all 
parts of the and in all 
baled crops semi-cured and 
green 
the farmer with smaller 
ages and can be used with a one 
two-plow tractor. Low and 
compact, it is said to be 
maneuverable in small fields, 


country 
dry, 
It is designed especially for 
hay acre 
ol 
easily 
ovel 
rough ground and in storage 

A major new feature in the 
Model 66 is the pick-up and feed 
ing action which 
pactness and high capacity 


combines com 


The new unit is built particularly 
for farmers with smaller acre- 
ages. Capacity is up to seven 
tons an hour, six bales a minute. 
Bales are 14” by 18” and adjust- 
able to 30”, 36” and 42” 


include 
visibility which lets 
look the 4-foot 
high baler to watch pick-up, tying 
action without 


Other 
“bird’s 


the operato! 


major feature 
eye” 
ovel 
and baling moving 
from the 
A low 
wide wheel tread 
to give maximum stability 
hilly hayfields. Dual wheel 
available as equipment, 
can be mounted alongside standard 
for extra tread oft 


seat 


of 


tractor 
cente! gravity and 
also com- 
bine 
on 
optional 
wheels in 
ground 

The baling 
tion is part of the new pick-up and 
feeding action built into the Model 
66 


pre-compression ac 


Company engineers say that pre- 

compression action gives the 

Model 66 extra capacity—up to 

seven tons per hour—and han- 

dies hay more gently than before. 

Low center of gravity gives 
added stability 


e 


A time saver on the new auto- 
matic baler is this centralized 
twine supply. The twine holds 
four balls and can be filled easily 


The 471 2-inch W 
spring-supported to 
the ground, handles 
rows. An 
the pick-up over field contours 
make a sweep.” And 
justable windguards hold the | 
pick-up f 


ide pick 
“float’ 
full-size 
auxiliary wheel 
clean 


to the power-driven 
fast 
The feeder arrangement keep 
pressure on the has 
of the size or densit\ 
windrow. Reaching the 
which has a 


gentle feeding 


positive 
gardles 
the 


tee] feeder 


~~. 


7 


re 
of 
all 


rigid 


- 


wind 
guide 
to 
ad 


up 
ovel 


I 


SOUTHERN FARM EQUIPMENT Section for FEBRUARY, 1953 








FERGUSON has the industry's 
most potent sales tool... 


THE SHOWDOWN 
DEMONSTRATION 


Nothing sells a Ferguson Tractor faster, or easier, than 
the Showdown Demonstration. This is even true when the 
Ferguson is matched against other equipment. 





If you would like *seeing-is-believing” proof of the value 
of a Ferguson Franchise, contact your Ferguson Distributor, 
:..0r write Harry Ferguson, Inc., Detroit 32, Michigan. 


Copyright 1953 by Horry Ferguson, inc 


The Franchise with the Future is FERGUSON ! 





open-end auger and a spring-sup- 
ported floating bottom, the hay is 
moved quickly and evenly into the 
special pre-compression chamber 

At this point the new pre-com 
pression action takes over. A 
special plunger compresses the 
hay before it reaches the wad 
board. The wadboard, built in 
horizontally to add to the ma 
chine’s compactness, works on pre- 
compressed instead of loose hay 
This speeds up the baling action 
and results in more and firme: 
bales. Because the hay is pre-com 
pressed more leaves are saved t 
add to the hay’s feeding value 

Weighing approximately 2500 
pounds and powered by a 2- 
cylinder engine the Model 66 pro- 
duces bales of sliced hay measur 
ing 14” by 18” and adjustable in 
length to 30”, 36” or 42”. 

The Model 66 uses the same 
knotter as other New Holland 
twine-tie balers. Engineers 
emphasize the value of features 
such as the heavy-duty automo- 
tive type gear box with spiral- 
bevel ring gear and pinion. 

Designed for convenience as 
well as capacity, the Model 66 also 
includes these features as standard 
equipment: 

(1) Adjustable hitch—four ver- 
tical positions with overall adjust- 
ment of 6” 

(2) Adjustable drawbar—offset 
of 39” for use on road or in field 

(3) Bale counter—for accurate 
record of bales. 

(4) Spring-controlled 
sion—for uniform bales 
(5) Roll-away bale chute 
moves bales from path of tractor 

for next time around. 

(6) Adjustable slicing knife 
easy to remove for sharpening 

Wagon hitch and chute for mov 
to a following wagon, a 
jack and baler cover are 
extra cost, the 


also 


bale ten 


ing bales 
drawbat 
also available at 


manufacturer announced 


¢ 


Massey-Harris Announces 
New Staff Appointments . 


L. M. SWEENEY, vice president of 
sales of Massey-Harris Co., Racine 
Wis., announces the following per 
sonnel changes: 

C. R. Haggard, 
manager, has been appointed 
branch manager at Memphis 
Tenn.; W. M. Gary, district man- 
ager at Atlanta, has been ap- 
pointed superviser at Atlanta, Ga 


assistant sales 
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Model U Diesel Tractor Added 
to Minneapolis-Moline Farm Line 


THE Minneapolis-Moline Co. has 
announced that it is now produc- 
the first time a diesel 
tractor that has been added to its 
line of farm tractors 

This new 
handle’ three-bottom 
bottom plows. Company 
tate it will develop 40 horse 
power. Model U diesel tractor 
will be in full production in 1953 

The tractor incorporates a 
combustion system which was de- 
veloped for the company by the 
Lanova Corp. Outstanding feature 
claimed for this system is that 
controlled rotary turbulence burns 
the air-fuel mixture completely 
to give the tractor high fuel ef- 
The injection system in- 
a Bosch single-plunger 


ing for 


powered to 
and _ four- 
officials 


diesel is 


new 


ficlency 
corporates 
pump 

A three-stage 
with a primary 
secondary filters, 
porated in the diesel engine de- 
sign. The primary filter filters out 
water from the fuel while the 
first secondary filter cleans the 
fuel of dirt particles. The final 
filter filters out additional foreign 
elements before the fuel reaches 
the injection system. Company 
engineers state that this filtering 


system, 
two 


filtering 
filter and 
has been incor- 


cleans the 
per- 


system _ thoroughly 
diese] fuel, increasing the 
formance of the tractor 

A large capacity oil 
into the pan of the 
Improved filtering results because 
the oil temperature is kept close 
to the filtering temperature, it 
was pointed out 

The 
ports and enclose 
combustion system, is a 
Additional main bearing and 
tuds provide a 
handle the 


filter fit 


base engine 


head that Ssup- 
the parts of the 
new 


cy linde1 


de = 
Sign 
cvlinder head 
strong construction to 
increased engine power! 

In addition to these features, a 
package water pump 
12-volt electrical 
with two 6- 


handling the hig! 


single unit, 
is being used. A 
system is also used 
volt batterie 
battery 
the diesel engine 

Optional equipment, available 
for the Minneapolis-Moline Model 
U diesel tractor, is the same as 
that for the company’s LP gas, 
gasoline, and distillate models 
This includes: hydraulic power 
for the raising and lowering of 
implements; live power take-off, 
belt pulley; and 

take-off equip- 


requirements needed for 


de-engagable 
regular power 


ment 
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2 h.p. Model BP-1 


| Planet Jr. Tractors 
fame give you multiple sales opportunities 


Want to increase your garden-tractor sales volume? It’s simple 
when you add the famous Planet Jr. line. With it you'll 

close more sales, for there’s a model to fit the special 

needs of nearly every customer. For example, there's 

the popular new 1 h.p. ‘“Tuffy’’—the ideal outdoor 

power appliance for the suburban home-owner 

or the all purpose Power Unit for the 

kitchen garden and country home. 


For more weight and greater power, there's 

the heavy-duty 2 h.p. Model BP-1, 

So ~, and beyond that, the 2'4 h.p. 
—" > Model B-8. Each has a complete 
, line of efficient attachments for 
greater customer satisfaction and 

additional profits for you. Included 

are plows, seeders, cultivators, 

fertilizers, snow plows and graders, 

lawn mowers, field mowers, hauling 

carts and riding attachments. 

Remember, every one bears the 

familiar Planet Jr. seal as a guarantee of 

22 hp. Model B-3 quality and dependable performance. 
Get the full facts about the greater profits 
the Planet Jr. line can bring—mail the 
coupon below today! 


Also manufacturers of hand, animal and 
tractor tools, including: 


’ 


spt 


eee Atl |) 


4 


> is ‘ <4 
» 2c INF lop t 
SCE RES 


Hond Hand Hand Plonetized Multi Row 
Cultivators Seeders Fertilizers Steels Drills 


S. L. ALLEN & CO., Inc. 
342! WN. Sth Street, Philadelphia 40, Po 
Gentlemen 
Please send me informatian and catcrogs 
as checked - 


Tractors Hand Tools Steels 
. Multi-Row Drills Merchandising Plans 
w 
Nome_ , 


Address_ 


FINEST IN THE FIELD 


a __lone___ State 


nepenenenerenesesenenenenenmenenanad 
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POWER EQUIPMENT col 


ewes 


—— 


ee 


"GARDEN 6 ESTATE 
TRACTORS ¢ MOWERS 
| SALES - SERVICE 


Shown above are the sales rooms of Power Equipment Co., 2278 Peach- 
tree Rd., N. W., Atlanta, Ga. The company is southeastern sales repre- 
sentative for Economy and Page tractors 


Sales Representative for 
Economy, Page Tractors 


POWER EQUIPMENT CoO., 
Peachtree Rd., N. W., Atlanta is 
serving as sales representative for 
Economy and Page tractors in 
North Carolina, South Carolina, 
Georgia, Florida and Alabama. 

In addition to its lines of tractors 
which include both walking and 
riding models, the company carries 
a full inventory of implements and 
parts. 

In announcing that franchised 
dealerships are available in several 
areas served by the firm, J. L 
Markley, owner, stated that parts 
orders will be accepted from any 
point in the South 


* 


Hi-Lo Adjuster for 
Farm Chief Hammermill 


THE Hi-Lo ADJUSTER, a new ex- 
tension attachment for hammer- 
mill dust collectors, is being mar- 
keted by The Ottawa Warner Cor- 
poration, Inc., of Kansas City, Mo., 
makers of Ottawa Farm Chief e- 
quipment. 

The Hi-Lo Adjuster makes pos- 
sible raising and lowering the dust 
collector to various heights to suit 
loading needs. Height adjustment 
is approximately 6 feet from “LO 
to HI.” According to the manufac- 
turer, a crank raises or lowers the 
mast holding the dust collector 
and the blower pipe _ telescopes 
automatically. A locking pin holds 
the dust bin steady at the desired 
height, even in high winds 

A major feature of the new at- 
tachment is the elimination of 
hammermill storage problems and 
the safety and ease of highway 
transport when the dust bin is 
cranked to the low position 
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The Hi-Lo Adjuster is delivered 
mast, 
pipe 


complete with 
cable, winch 
which 


pipe and mast 


replaces 


and 


telescoping 
blower 


original blower! 


The dust collector 


included 

Further details can be obtained 
from the Ottawa Warner Corpora- 
tion, Inc., 2609 Walnut, Kansas 
City, Mo 


l not 


a2 


Century Announces New 
All-Purpose Seeder .... 


PACKERS or land rollers 
can be converted to a seeder- 
packer with a new all-purpose 
seeder developed by Century Engi- 
neering Corp., Cedar Rapids, lowa 
The new Century seeder also will 
fit on most tractors, so a disc or 
spike tooth harrow, rotary hoe or 
other tool can be trailed to seed 
and cover in one operation, it was 
pointed out. 

Grass, legume and small grain 
can be accurately sown with this 
new one-hopper unit. Century’s 
“Constant Pressure Chamber” as- 
sures accuracy even under normal 
power take-off variation. Seed can 
be applied at any rate from one 
pound to six bushels per acre, 
adjustments being made instantly 
by a master control lever 

The new Century seeder is 
power take-off driven, which per- 
mits tractor seat control of flow 
For the 1953 spring season, an 8- 
foot unit will be available and 
other sizes will be offered later 

Each seeder is almost fully as- 
sembled at the factory and is in- 
dividually packaged in a sturdy 
carton for protection and ease of 
storing. Accessory equipment, such 
hopper ex- 

flexible 
available 
the 


Most 


as tractor mountings 
tension and feed tubes or 
drop pipes, also will be 
through distributors handling 


Century line 
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[SALES RISE WHEN RAINS FALL) 


ay Ste Aa GR ee dy 


TOT; i! 
SELL 
DEMING 


WOUTAULELLL 


Spring rains and flooded base- 
Memeo to Dealers ments make sales zoom for Deming 
Cellar Drainers. The two models 
illustrated meet all home needs 











Blanket your market 
for water systems! 
Sell DEMING—the and many commercial and 
Complete line! industrial demands. 

















Designed Right... = 
Built Right... ro aera ia 4608 


Priced Right... 


Like the complete line of Deming top-quality water systems, 
Deming Cellar Drainers blanket your market. 


Fig. 4613 Cellar Drainer is designed to meet the big demand 
for an inexpensive but thoroughly dependable unit. Available 
in one model for sump setting of 2 feet. 


Fig. 4604 Cellar Drainer has heavy duty motor and is available 
in five units with sump settings for 2, 3, 4, 6 and 8 feet. 


High quality, rust-proof construction is used in all Deming Cellar 
Drainers. They are built to sell and STAY SOLD! 


Ask your Deming Distributor or write us for complete details 


THE DEMING COMPANY 


519 BROADWAY ° SALEM, OHIO 


SOUTHERN FARM EQUIPMENT Section for FEBRUARY, 1953 





Ezee Flow Introduces 
Side-Mounted Seeders 


THE EZEE FLOw Corp. has added 
to its line of fertilizer 
and seeders two new side-mounted 
tractor model 

Models SM-22 and SM-34, for 
side dressing two or four rows re- 
spectively, have row 
specifications that make them ad- 
justable to any row width desired 
Additional spouts and tube: 
be added in working with narrow 
rows for a total of 8 for the two 
row model and 12 for the four row 
model 

Exact rate of spreading of fer- 
and is 


spreaders 


spacing 


can 


tilizer is guaranteed gov- 
erned by an easily seen and easy- 
to-set quantity dial—from 5 to 200 
Ibs, per tube per acre. There are 
no sprockets or gears to change 

Both models have a number of 
new features. Extra large hoppers, 
with a capacity of 500 Ibs. for the 
2-row nodel, and 700 Ibs. for the 
4-row model, are pivoted so they 
can be emptied easily at the end 
of a job. The top of the hopper is 
only 50” from the ground for easy 
and for best full-ahead 
vision. The roller chain drive is 
said to insure trouble-free, non- 
slipping operation. A friction type 
clutch protects operating parts 
against damage. The shaft extends 
from both ends of hopper for mul- 
tiple mounting of two or more ex- 
tra units. 

The SM-22 and 34 will fit most 
Johne Deere and IRC tractors with 


filling, 


162 


bracket. Fur- 
avallable from 


1OS 


tandard 
ther information j 

the Ezee Flow Corp 
St., Chicago 3, Illinois 


« 


mountin 


Myers Introduces New 
Concentrate Sprayer . 


A NEW METHOD of spraying field 
crops ha 
F. E. Myers & 
Ohio, in 


Ashland, 


new field 


Bro. Co 
introducing its 
crop concentrate sprayel 
For the first time 
growe! using the 


vegetable 
Myers 
will be able to apply con- 
controlling 


new 
prayel 
centrat sprays tor 
vegetable 
was announced. 

The new field crop concentrate 
prayer has 
field for over 


insect and diseases, it 


been 


two years and it 1 


LaSalle 


been announced by The 


tested in the 


claimed that the sprayer has been 
able to contro] potato, tomato and 
other vegetable diseases. These 
field investigations, according to 
the company, have pointed to sav- 
ings by the user of as 
dollar per acre pe! 
pared to dilute spraying 

In concentrate spraying, air, as 
it is discharged from the sprayer, 
is saturated with man-made fog of 
spray material. This combination 
displaces the air in around 
plant foliage 
twigs, vegetables 
uniform particles of 

The new Mye: 
Sprayer eliminate the 


high as a 


spray as com- 


and 
I leaves 
with 


and cove 
and fruits 
pray 

Concentrat 
need of 
heavy unwieldly booms, drop pen- 
dants With 
the new eventeen 
36-inch 


wath 


Vail 


and like acce ories 
sprayer, up to 


row Can be ¢ 


The unit can be 
as well as flat, terrain 
pattern emerging 
chine ci be ad 


ground contoul! DY 


justments by the 


without inter! 


upt T 


operation 


+ 


New Features Added 
to Rotacut Mowers . 


FARM PrRopuctTs Co., Excelsio1 
Springs, Missouri, ha 

the addition of several] 
tures to their 1953 line of Rotacut 


gas and electric, rotary > powel 


announcea 


W 1@a- 


lawn mowers 
The ES Rotacut 
mower, has a '% hp, 3300 rpn 


8’ it. Model 


) Lon 


model electric 


motor and a full 1 


GC-7, Rotacut gas mo y in 
18” cut, Clinton 2 hp engine 
features 10” side whee! ll Rota 
cut mowers have a 6” wheel 
in the ximum 


maneuverability 


ana 


rear to assure 
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what this EMBLEM 
means (0 


You 





ASSOCIATION MEMBERS 


NEBRASKA 





if 
~N 
O 
£ 
/ mt EQUIPMENT WHOLESALERS 


iT MEANS — an easy way to broaden 
your line, gain the complete confidence 
of your customers with proven quality 
merchandise, warehouse stocks close at 
hand. It also means assistance with your 
selling demonstrations, replacement 


parts and service problems 


sk as a MANUFACTURER 


IT MEANS —a simple, economical way 
to acquire national distribution, 
adequate warehouse stocks of 
machinery and parts, a trained service 
organization and well informed 
salesmen in the field who are familiar 
with their customer and his problems. 
For more information, write the 
Executive Secretary or ask any 


of the listed members. 


\ 


© FARM °> 
INT 
EQUIPMENT. 


e ASSOCIATIONS 





ROBERT | 


Executive Sec'y 
101) Lumber Exch }¢ 


Minneapolis 1, M esota 





SHANNON wt Horan MA 








CALIFORNIA 
B. Hayman Compo 
Tractor Soles Cor; 
The H C. Shaw C 


COLORADO 


The Parker Company, De 


GEORGIA 
The Lenkerd Company. Cochra 

plement Sales Company, Decatur 
Aftilate of McNees Sales Co, Memphis 

Lovett & Tharpe Hardware Co.. Dub 

R C. Cropper Company, inc, Macon 


IDAHO 
Mi tche Lewis & Stawer Caldwell 
Branch of Portland 


MLLINOIS 

umm Equipment Soles C« Blooming 
C J. Turley Company, Bloomington 
Lindsay Bros. Inc., Streator 

Branch of Milwaukee 


INDIANA 
Maumee Valley Seed Service, Inc, Ft. Wayne 
Kenney Machinery Corp 
Stover Winsted Company 


Indianapolis 
Indianapolis 
Capital Equipment Co.. Marion 
Branch of Lansing, Mich 
IOWA 
Lindsay Bros. Co., Des Moines 
Branch of Minneapolis 
Mead Farm Equipment Company, Des Moines 
Port Huron Machinery Company, Des Moines 


KANSAS 
Price Bros. Equipment, Inc 
KENTUCKY 
Brinly Hardy Co, Inc 
MASSACHUSETTS 
S. Woodhouse Co, Springfield 
Branch of Brooklyn 
MICHIGAN 


Capitol! Equipment Co 


Wichito 


Louisville 


Lansing 
Great Lakes Form Supplies, inc Lansing 


Universal Farm Sales, inc, Saginaw 
MINNESOTA 


Barker. Letz Supply Company, Minneapolis 
Keegon Farm Equipment Co., Minneapolis 
Lindsay Bros. Co., Minneapolis 


MISSOURI 
A. A. Klughartt Machinery Co 
The Port Huron Co, Kansas City 
Implement Specialty Co., Inc, St. Louis 
Mid Continent Sales, Inc., St. Louis 


MONTANA 
Midland Implement Company, Inc 
Montana Oliver Distributing Co 
Midland tmplement Co . Inc 
Branch of Billings 
Montana Oliver Distributing Co., Great Falls 
Branch of Billings 


Kansas City 


Billings 
Billings 
Great Falls 
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achinery & Supply ¢ 
Co., Omoha 
mM eapol 
jvipment ¢ 
NEW JERSEY 

John Re er & Co 

Branch of Le 

NEW MEXICO 

Dorris Dist: 


> Woodhouse Cc npa 
Branch of By 
NORTH CAROLINA 
John 8 mpa 
Job P. Wyatt & S« 
Turner Manutactur 
NORTH DAKOTA 
lindsay Bros. Co 
Bro h of Mine 
OHIO 
Universal Farm Sales, Inc. ¢ 
Branch of Saginaw, Mich 
G 4&1. Supply ¢ ompany, Mansfiel« 
McCune & Company, inc, Mari« 
Branch of Youngstowr 
McCune & ( 
OREGON 
Cascade Supply Company, Portland 
J. A. Freeman & Son, Portland 
Independent Distributors. Portland 
Mitchell, Lewis & Staver, Portland 
R. M. Wade & Company, Portland 
PENNSYLVANIA 
J. S. Woodhouse Company, Downingtor 
Branch of Brooklyr 
Hamilton Equipment, inc, Ephrata 
The SP. Lummis Supply Co, Inc 
Philadelphia 
SOUTH DAKOTA 
Lindsay Bros. Co 
Branch of M 
TENNESSEE 


McNees Sales Company, Memphis 


Fargo 


eapolis 


ompan Ine Y 
‘ y 


Sioua Falls 


nneapolis 


Associate of Implement Soles Co , Decatur 
Orgill Brothers & Co Memphis 
TEXAS 
Connally Bearing Co, Inc, Amarillo 
General Corporation, Dallas 
Southern Plow Company, Dallas 
UTAH 
General Implement Distributors, In 
Salt Lake City 
VIRGINIA 
Hamilton Equipment, Inc 
Branch of Ephrata, Pa 
Todd Co., Inc., Norfolk 
WASHINGTON 
Polson Implement Company, Seattle 
R. M. Wade & Company, Seattle 
Branch of Portland 
Mitchell, Lewis & Stover, Spokane 
Branch of Portland 
Polson Implement Company, Spckane 
Branch of Seattle 
WISCONSIN 
Robt t. Fisher Co, Inc, Butler (Milw 
Lindsay Bro Inc, LaCrosse 
Branch of Milwaukee 
R_ WN. Jacobi Compony, Milwaukee 
Lindsay Bros , Inc., Milwaukee 


Charlottesville 





» WISCONSIN 
HEAVY-DUTY 442. Cooled E MG INES 


Single Cylinder 


Models APH, AGH, AHH Two Cylinder 
; - to 9 hp. : Models TE, TF 
7 t0 141 hp. 


V-type 
4 Cylinder 
Mode! VP40 


42 Leading Makes of 
Pickup Balers are 
Wisconsin- Powered 


7 Leading Makes 
of Combines are 
Wisconsin- Powered 


24 Makes of Garden F = 
Tractors and Tillers are Piss 


Wisconsin- Powered ned . 





Have Been Favorably 
Pre-Judged and Pre- 
Selected by More Power- 
Wise Purchasers than ALL 





V-type 4 Cylinder 
Models VE4, VF4 


er OTHER MAKES COMBINED! 
* 


@ More form machines (aside from farm 
tractors), are powered by Wisconsin Air- 
Cooled Engines than any other make. 


The great majority of pickup field balers 
and light combines are equipped with Wis- 
consin Engines as standard power units and 
currently a total of 24 different makes of 
garden tractors are Wisconsin-powered. In 
addition, these engines are extensively used 
as integral power on a great variety of origi- 
nal farm equipment such as conveyors and 
loaders, crop driers, field and orchard spray- 
ers, irrigation pumps, standby electric power 
units, forage harvesters, cornbines, portable 
tree-service elevators and many other types 
of machines. 


In every instance the ultimate customer . 
the actual user of this equipment . . . gets 
the benefit of pre-judging and pre-selection 
by men and manufacturers who know power 
requirements best 


And you, as a farm implement dealer, get 
the multiple benefits of this broad endorse- 
ment, including the opportunity to provide 
factory replacement parts and servicing 
when needed, for not just one, but MANY 
lines of Wisconsin-powered equipment. But 
over and above this, the Authorized Wis- 


7 consin Engine Dealer 
Pp sells the MOST DE- 
#3 


MANDED line of engine 
Owe, in the mtr Sine 


to Fit the If there is no Wisconsin En- 


gine dealer in your locality 


and if you can qualify, we 
will be glad to put you in 
touch with the Wisconsin En- 
gine Distributor who serves 
your territory 


WISCONSIN MOTOR CORPORATION 


World's Largest Builders of Heavy-Duty Air-Cooled Engines 


MILWAUKEE 46, WISCONSIN 


Ava 
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New Jamesway Lane 
Type Milking Stall... 


PRODUCTION OF a lane-type milk 
ing stall with an adjustable tail 
gate and a swinging feed manger 
that protrudes over the pit only 16 
inches is announced by the James 
Mfg. Co., Ft. Atkinson, Wisconsin 





design 
two lane 
as narrow 


The space-saving 
mits installation of 
milking parlor 
feet wide and is said to save 
one-third of the floor 
quired by tandem milking stalls 

The new stall hot-dip 
vanized to withstand the corrosive 
action the quantity of 
water used in washing down milk- 
ing parlors 

Both the self-locking feed man- 
ger and the confining tail gate that 
adjustable to herd length 
operated from the pit, where one 
operator can handle up to 40 cows 
an hour with two. single-unit 
milking machines. Maximum milk- 
ing and feeding efficiency is at- 
tained when two stalls are placed 
in a row on each side of the pit in 
the milking room. The nature and 
dimensions of concrete curbs used 
with the Jamesway lane-type 
milking stalls will be influenced by 
local milk regulations 


per- 
in a 

12 
up to 


as 


space re- 


1S gal- 


of excess 


1S are 


. 


New Garden-All Line 
of Garden Tractors . 


AN ENTIRELY new line, consist- 
ing of six 2-wheel Garden-All 
models, has been announced by 
Garden-All Tractor, Inc., Liberty, 
Indiana. The complete re-design- 
ing job incorporates a high-arch 
one-piece frame with the powe! 
unit mounted stationary and the 
clutching effected by the 
fore and aft motion of the reduc- 
tion drive to provide both forward 
and drive without addi- 
tional bearings, idlers 
other complicated mechanisms 

The outward appearance of the 


action 


reverse 


£ears, or 


tracto! 


the 


optional 


tures 


ittachment 
ind depth control; se 
tachments 


cle 


arance have 


Three 


economy 


luxe 
and 
DY 
h.p 


sine 


I 


There are t 


two 2'2 h.p 


2 


m 


rigs 


streamlined by 
a hood, which 
the Garden-All 
Instant-Hitch 
ive tront 
lf-guiding 
high 


been retained 


Nas veen 
dition 
All 
such 


o! l men 
mod 
tocl 

Tl 
addi 


lea- 
tool 
hitch 
at- 
-arch plant 


a> 


exc! i> 


ana 


model al lt the JR 


and 


of the 
cla thi 
WO « 
moat 
& Str: 


ode!l on 


itton 


which 


<il¢ ised 


Eng 


‘ 
] 
Cis 
, a 
1 Cr 


tion 


mpi 


Mast! 


wheelbase 


a moa 





FLAT SPRAY 
f s 


oJ 


——a 


fi 


“ 


make your cash-register sing with 
— 


a2 * 


TeeJet interchangeoble orifice 
tips 

sizes for 
need. A 


spRAY 


Most often seen as original equipment 
... best known by brand name . . . most 
complete for all spraying needs. These are 
advantages that make your cash register 
sing when you carry the TeeJet line. 
TeeJet design features include drilled and 
milled orifice tips for effective long-life 
spraying, milled tip flats for easy setting 
on boom, baflle-free internal design 

for exact-volume perfect-pattern 

flat spray nozzle performance. 


A COMPLETE LINE ... A PRODUCT 


DISC TYPE 


CONEJET 


The new hb 
over 400 types and 
every form spraying 
range of sizes that's 
Teelet 


ty built of 
with hordened 
orificetios W 


stain 


lusively 


gun type unit 


te for Bulletin 65 ' 


= 


. 


wit 


TO SELL FOR EVERY NEED 


<a 


DISC TYPE 
NOZZLE 


CONEJET 
NOTTZLE 


eavy duty 
Qva 
all brows 


steel! 


Cone Spray Norzies wide 
ly used in spraying rmrecticides 
Non-clogging Write for Bulle 
ns 6! and 59 


less 





MulTeeJet 


Eyelet TeeJet Tip 

fits airect 

on boom , 
} pipe Typ 
of wide range 
of fittings 
cluding 
connectors 
valves, 
shanks 
line and 
tion stra:ners 


A 


al 


in 
swivel 
hose 

and 


tu 


Adjustable Tips 
etting f spray fr 
fine 
hand 


. ve unit 


FOR COMPLETE INFORMATION . 


letin 58, any of the bulletins listed abo 


stream to at 


Used with he 





Teelet vo 


diustable 
Cone Jet 
Tip 


provide 
om solid 
»mization 


4 Trigge 





write for general TeeJet Bul 
ve, and name of your nearest 


distributor. Join the TeeJet profit parade by selling the TeeJet line 








SPRAYING SYSTEMS CO. 
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Alexander Introduces New 
Carry-All Disc Harrow ... 


A NEW CarryY-ALL wheel-type 
tandem disc harrow now is being 
marketed by the Alexander Man- 
ufacturing Co., Picayune, Miss. 

The unit features: an original 
mechanical depth control unit 
which affords positive adjustment 
of the wheel carriers independent- 
ly of the hydraulic system and al- 
lows the use of both single and 
double acting 8-inch ASAE cylin- 
ders behind tractors, or locks the 
wheels into trailer position for 
towing behind truck or automobilk 
perfect balance permitting drivin; 
at normal speeds in the field and 
on the highways; a drawbar that 
may be offset to the right or left 
side for work in groves and 
orchards, on ditch banks, high- 
ways, etc.; flexible hitch that al- 
lows the operator to make several 
adjustments to meet his working 
conditions, make turns easier, and 
keep the harrow in the ground 
when discing rough and uneven 
fields; gangs with a full range of 
adjustments from straight to full- 
cut, or easily removable from the 
Carry-All frame so that it may be 
converted to other uses 

The harrow is available in fou: 
models, two general purpose and 
two heavy duty. General purposs 
units are 6% and 7% feet in 
width, weighing from 1200 to 1400 
pounds, with 7-inch spacings and 
16, 18 and 20-inch blades. Heavy 
duty models come in 6% and 8-foot 
widths, with 9-inch spacing and 
20-inch cutout blades, weighing 
frorn 1300 to 1500 pounds. Wheel: 
are mounted with high-speed, anti 
friction roller bearings 


+. 


Snyder Announces New 
Hand Clutch Control. . 


Equipment Co., 
announces a new 


THE SNIDER 
Reinbeck. Iowa 


156 


hand clutch control for tractors 
enabling the tractor to be 
from the draw bar and to facilitate 
The control is 
holes to drill 


of tractor 


driven 

tand-up driving 

installed, no 
most make 


easily 
and fit 


a natural posi- 
firm push for- 
clutch, a light 
This operation 
balanced 


one oil 


The control has 
tive 
ward 
touch disengages it 
is accomplished by a 
level and 
pring 
trol on his 
does not have to 
because the 


operation: a 
engages the 


mechanism 
With a hand 
tractor, the operato: 
take it out of 
clutch control 
hold in the 
still be 
hand 
five 


clutch con 


gear, 
will automatically 
clutch pedal, which may 
used separately with the 
clutch installed. The control 
the operator a 3% to 1 ratio ove! 
the foot pedal and does not inter 
with the popular mounted 
implements, it was announced 
Every Snider hand clutch 
trol, available now at low 
‘tailor each particular 
make tractor 


fere 


con 
cost, Is 
made” for 


and model of 


avallable from 
Rein- 


Further details are 
Snider Equipment Company 
beck, Iowa, upon request 


Dayton Pump Announces 
Executive Promotions . . 


THRE! executive 
have been announced by Frank M 
Tait, president of the Dayton 
Pump & Manufacturing Co., Day- 
ton, Ohio. 

Louis Wozar, who joined the 
company in 1948 as vice president 
and associate general manager, ha 


promotion 


been made vice president and gen- 
manager. He was formerly 
general works manager of United 
Aircraft Products of Dayton 

Charles H. Stowe has been pro- 
moted to and Robert D 
Weave! and 
assistant treasure! 


eral 


treasure! 
becomes comptrolle I 


Previously an 
Thomas A Edison 
founded Dayton Pump in 
The company manufactures Rapi 
davton electric water systems, cel 
lar drairers, water softeners, and 


gasoline computing pump 


. 


Brillion Issues New 
Grass Booklet... 


RECENTLY ISSUED by the Brillion 
Iron Works, makers of the Sure- 
Stand Grass Seeder line, is a new 
2-color, 24-page booklet telling 
the story of grass and how to plant 
it for greatest yield at lowest cost 

The new booklet is said to be a 
semi-commercial release equally 


—~ 


. THE STORY OF 
‘ G 
7d and how 


ved it successlally 
y 
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Write for the Name of Your Nearest Distributor 
ELECTRIC WHEEL COMPANY - QUINCY, ILLINOIS 


2805 LIND STREET 
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Sea tere at lact...the big He-Man’ Spreader 











Power Take-Off drive is held in place by 
wivel bearing and adjustable support 
Telescoping shaft and movable bearin 





support accommodate for turns and rou yh 





A Great Spreader 
from Every Angle No.15 = (!208u) 


. 
NEW IDEA quality throughout, built in “er - GAnew b ig ie) roth —3 g 
a larger and stronger machine, to do a 


more eff nt job of spreading joins the rela fe! ’s most 
popular spreader family 


NEw [DEA 
after another! 


Sturdy, strong-built to last! 
Has steel flares on wood sides! 





NE a 


Lege | FEE SE 


No. 14-4. 65 Bu. Capacity 


a. ne 
ot 





eee, Se eae P Rs 
sen Ree ; a he i Be 








Main gears, cam and roller run in an oil 
both (in a sealed geor case) and transmit 
power to the spreading mechanism. Drive 
shaft runs on ball bearings, driven shaft 


on tapered roller bearings 


Most Sensational Spreader News in Years 


It's a bigger NEW IDEA SPREADER with POWER TAKE-OFF to 
provide constant and controlled power, giving unheard of 


spreading control. 

The makers of the first successful ground wheel driven 
spreaders with positive widespread action announce a thor- 
oughly tested power take-off model that is engineered for tough 
service! This brand new P.T.O. Spreader holds 33% to 85% 
more than other NEW IDEA models. It gives you a wide selec 
tion of spreading speeds—four different feed ranges for each 
forward tractor speed. It completes a full line of spreaders—four 
sizes, handling from 65 to 120 bushel loads. Keeps New Idea 


Dealers on top in the spreader field. 


NEw [pza 


aay » . FARM EQUIPMENT COMPANY 


lap] 0 
= DIVISION A A ine CORPORATION 
COLDWATER, OHIO, U.S.A. 





useful as a classroom reference for 


} 


educational groups and as a sale 
plece for dealers, The booklet de- 
scribes early methods of seeding 
how grass controls erosion and 
how good forage can reduce daily 
requirements of feed supplements 
According to the manufacturer, it 
show how the Brillion Sure- 
Stand Seeder reduce the need for 
heavy ding of rasst and 
legum and gives a complete fea 
ture description of the Brillior 
line 

Single copie ire available, free 
of charge, from The Brillion Iron 
Works, Brillion, Wis 


. 


New Idea Announces 
Personnel Changes. . 


RECENT RETIREMENT and _ shifts 
in key sale personnel have re- 
ulted in several promotions and 
appointments, it was announced 
recently by H. H soettger, Vice 
President and General Sales Man 
ager for the New Idea Farm FE- 
quipment Company, Coldwater 
Ohio. Home office changes includ, 
the promotion of R, B. McClarnon 
to Assistant General Sales Man- 
ager, and the appointment of J. B 
Babcock as Sales Promotion Man- 
ager, A number of other promo 
tions took place within the branch 
es of the company, which is a 
subsidiary of the Avco Distributing 
Corporation 


R. B. McClarnon 


MeClarnon icceeds Gale 

who died unexpectedly No 
vember 5th, of a heart ailment 
Starting i repairman with the 
Indianapolis branch in 1931, Mc- 
Clarnon was later a salesman out 
of the Jackson Branch, and ib- 


equently branch manager at Jack- 





son. In 1950 he was 
product manager in charge of corn 
handling tools. Mr. Babcock wa 
public relations manager for New 
Idea, and has also served as farm 
program director of radio station 
WLW, an Aveo subsidiary 

5S. C. Vorhes has joined New 
Idea to become the salesman for 
the Altus, Oklahoma, block, while 
T. L. Balisle has been promoted 
from repair sales supervisor to 
alesman for the Dallas, Texa 
block. H, H. Carter was promoted 
at the branch office to fill the po- 


ition of repair sales supervisor 


appointed 


New Columbiana Brass 
Cylinder Spout Pump. . 


THE COLUMBIANA Pump Co., Co- 
lumbiana, Ohio, announces _ pro- 
duction of a new low-priced brass 
cylinder Fig. 20-2 pitcher spout 
pump, featuring an all-brass cyl- 
inder pump body in place of the 
cylinde: 


cast iron or inside bra 
usually found in higher 


pumps 


Simple in construction and in- 
tallation, yet dependable In Op- 


eration, this new Columbiana Fig 


20-2 is 


priced 


simple, sturdy and adapted 





New DOBBINS 


SPRAYERS and DUSTERS 


SAVE WORK 
* SAVE TIME 
“ “SAVE MONEY! 


No. 5106—Six Row Power Duster in Operation 


are TOPS! 


There's Greater SALES POWER 
in the NEW 


DOBBINS POWER DUSTER 


DOBBINS New PTO or Engine Powered 
4, Sor 6 row COTTON Power Duster 
SAVES WORK—with dependable, trouble- 
free, fast-dusting large 60-lb. capacity 
hopper light weight 
rugged construction 

SAVES TIME—with more efficient dusting 


action proven rotary spiral agitator 


easily mounted 


with forced feed 
SAVES MONEY... No wasted dust with 
positive feed regulation 

When You Sell DOBBINS—You Sell 
the BEST! 





SUPER-TRACTION 


No. 245R 


TWINS 


NEW "DIXIE" DUSTER with 
“CENTER BALANCE" 

Completely redesigned for ALL-PUR- 
POSE traction dusting. Improved dust- 


proof gear box, proven rotary spiral 
agitator, fully adjustable 2 or 4 rows. 


NEW “CENTER BALANCE" —for better 
traction, easier handling and most 
efhicient dusting. 


WRITE TODAY [pe Suevases 
DOBBINS 


NEW SUPER-TRACTION SPRAYER 
with "FRONT WHEEL DRIVE" 


Completely redesigned for top sprayer 
performance, more maneuverable, easier 
to handle. Heavy duty cam action for 
steady pumping power, positive pressure 
0 to 150 Ibs., 25 gal. cap. 


C) POWER DUSTERS 
() SUPER-TRACTION TWINS 


MANUFACTURING CO. 


Dept. 203, Elkhart, Indiana 





for cisterns or wells less than 25 
feet deep. It can also draw water 
horizontally for short distances 

Other features include a non- 
drip spout which prevents splash- 
ing and keeps water from dripping 
down the pump. A specially de- 
signed cutaway base permits a 
bucket or other receptacle to be 
placed directly under the spout 
Suction valve and cup leather are 
made of quality oak tempered 
leather 

This new puump has a 31” cyl- 
inder diameter, a 1'4” standard 
pipe tap suction connection, and 
a 31” stroke. A durable coat of 
paint makes it attractive and dec- 
orative. Each pump is individual- 
ly cartoned 

Further information concerning 
this new unit is available from the 
Columbiana Pump Co., Columbi- 
ana, Ohio 


e 


Quick Introduces 
New Rotary Saw 


QuicK MFc., Inc., E. Main St., 
Springfield, Ohio, has announced 
production of a new Springfield 
rotary saw, featuring screw-type 
belt adjustment; 10-second posi- 
tion changer to 45-degree vertical- 
ly or horizontally; cold drawn 
seamless mechanical tubing; op- 
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Use Butler Displays ... Plus Free Literature 


TO HELP YOU SELL MORE! 


Stock and Display 
Butler “Big Ham” Hog Troughs 


You'll sell plenty of the new “Big Ham” Hog Troughs 
if you follow this successful merchandising formula—to sell 
more, display more. Specially designed for more profitable 
semi-solid or liquid-type feeding, the “Big Ham” Trough 
will get special attention from any hog-raiser. Put this 
sturdy, all-steel trough in a prominent location on your 
tloor set up cardboard cutouts describing special sales 
features place the free advertising folders in different 
spots on your counters. Then your customers will see why 
the “Big Ham” makes feeding cleaner, easier and more 


profitable ind you'll see extra sales 


Stock and Display 
Butler “Big Ham’’ Hog Feeders 


Put this same sales-building merchandising formula to 





work with the “Big Ham” Hog Feeder. Butler will give you 
a colorful, heavy cardboard display which shows your cus 
tomers how a “Big Ham” fattens their porkers with less 
feed waste. With this full-sized, eye-catching panel set up 
in a heavy-traffic spot on your floor and the “Big Ham" 
itself set up nearby, you've got the perfect setup for more 


Big Ham” sales 


For prompt action, write 


BUTLER MANUFACTURING -OMPANY 
7394 East 13th St., Kansas City 26, Missouri 


Please tell me how I can get free merchandising 
aids. Please send me complete information on 
Hog Feeders Hog Troughs 
Name 
Firm 
Address 





erating balance ball - bearing , color, catalog contains views of 
equipped mandrel; %4 axle adjust- ~ complete pumps and water sys- 
able up or down for height above = af tems, details of pump construction 
ground; and pneumatic tire Ee old with sectional views, selection 
The rotary saw is available in Sy i tables, charts of water require- 
three models; No. 103, 3 h.p. Clin- ; ments, pipe friction tables and 
ton engine; Model No. 104, 31% h.p other information 
Kohler engine; and Model No. 10! s The complete F & W line of 
6 h.p. Wisconsin engine pumps now in production is shown 
o 7 in detail with descriptive data, 
capacities and specifications. Sev- 
eral new models are included t 


Briggs & Stratton Offers round out this complete line of 
New Engine Clutch.... hallow and deep well pumps to 


Briccs & STRATTON Corp., Mil- new catalog is being distributed 
waukee, Wi announces a new by F & W sales representatives to 
clutch, available from the factory all present F & W dealers and dis- 
installed on their Models “9FB’ tributor Anv others interested in 


“14FB” and “23FB” engines a copy should write the factory 
the bronze throwout bearing Two new Flint & Walling sal 


which is easily accessible through promotion pieces are also ready for 
for every operation within the @ &reasing porthole dealer use: a 19” x 27” two-color 
power range of the engines. Thi o wall poster to enable F & W deal 
dry plate, over-center type of ers to demonstrate more effective 

clutch, mounted directly to the en- ly how the F & W Multi-Purpose 
Zine crankcase, provides positive Weater Systems Catalog water supply pump can be changed 
neutral and power engagement, as- Offered by FaW..... from a shallow to deep well ir 


suring safety of operation tallation without the purchase of 

The power-take-off shaft is car- FLINT & WALLING Mfg. Co., Inc additional parts to make the con 
ried in a double thrust ball bear- Kendallville, Indiana has its new’ version (ask for No. 205-C):; the 
ing. No lubrication is required Catalog No. 210 ready for distribu- other promotion piece is a two- 
other than occasional greasing of tion. The 52-page, two and thre: color self-mailer type of literature 


meet all well requirements, This 


The clutch is manually operated 
compact and has ample capacity 








There’s Always a Good Market 7 
For Nationally Advertised /> SPIRAL GRAIN 


& 


Five Different Models “7 Give You A Complete Line to Sell 


Famous FLEXODRIVE Bazooka Vj; Sectional Tube Construction with 5, 10, 15, Vertical Type 
/ for permanent 











with engine LOW on carrier and / ap ees Catenion installation 
FLEXO (flexible shaft) DRIVE. / Our Cael eRe 
Best general purpose loader of, Heavy Gauge Tubing 
all for farm or commercial 


work, 


Sealed Ball Bearings 
Custom Built Models for Special Purposes. 


Super “A” Bazooka 
h Flexod . ll be 
wit se va by —— “ — 
“is pesec fo Unit With 


type rrver 
gal ™ Carrier 


S | Electric 
. Unit 


Truck Unit 4 


Drag Auger 
for unloading granaries 
and bin 


sdiddsdssasasaseeseeenge 


IMPLEMENT SALES CO. McNEES SALES CO. 


DISTRIBUTED BY 3455 E. Ponce De Leon Ave. 340 West Olive Ave. 
Decatur, Georgia Memphis, Tenn. 


eit sane 
Complete Descriptive Literature Epes 1903 - 1953 
and Full Details Jayhawk manu ac TuRtrs WYA MFG C0 NC 50 Yrs. Farm Implement Manufacturing 
c Writ . 
Dealer Plan on Request rite tm: Sy | I s "5 se Dept. B-145, Saline, Kenses 


todyy rocn® 
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NEW VARIJET Bullet- 
40 to 70% MORE WATER 
with LESS ELECTRICITY! 


Consistent advertising 
in these leading magazines 
helps you sell F & W! 


Fee yw . 


with the sales advantages and 
the advertising to tell about ‘em! 


®That’s the unbeatable combination for volume and profits in the water 
pump business that every F & W dealer enjoys! 

Take the new F & W VARIJET, for instance. It is absolutely unapproached 
by any other pump for shallow-well use. It gives 40 to 70% more water, yet 
reduces motor load and power consumption. No increase in horsepower or 
price, just longer life, lower cost operation. It’s an exclusive F & W patent! 
You enjoy comparable advantages in a full line of pumps for every need. 

F & W is giving you plenty of advertising power in 1953 in both the big 
and profitable farm market, and in the rapidly growing suburban market in 


eeeeeeeee © of 


a 


every town and city! 
With F & W in °53 you get everything it takes for your biggest year yet on 


water systems. So write us now for full details. 


FLINT & WALLING MFG. CO., INC., 219 Ock Street, Kendallville, Indiana 


Seeeee ee eee 


we pecccccccccoes 


foc = 


& 
eee} raw peeeee@q 


i 


F & W Multi-Purpose ‘et F & W Multi-Stage Deep Well Jet 
Change from shallow well to deep well by mov Delivers extra capacity New aut atic con 
ing jet off pump down into well. No extras t trol valve assures top performance under vary 
buy Available with or without vertical tank, or ing well conditions. Change the rotary seal in 
8S compact package unit. '2 HP motor 15 minutes with Speedichange cartridge 


FeW means Flowing Wat by Flint & Walling 
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CHAPIN 


SPRAYERS + DUSTERS - FUEL TANKS 


PAYS YOU MORE 


FULL MARK UP 
Check your price lists and convince 
yourself! Extra profits for your Lawn 
& Garden Department 


VOLUME SALES 


are yours! Chapin maintains its charac- 
teristic high quality but offers the lowest 
priced 1'4 gal. pressurized sprayer on 
the market 


SELL TWO 


Every home owner and gardener will 
see the logic in buying two of these 
units for less than the price of one 
larger 3% gal. sprayer Use one for 
weed killer, the other for general spray 


ing vse 


$7.25 


Suagested 
Retail 


Model #110 


“Ladybug” 


COSTS YOUR CUSTOMER LESS 
At only $7.25 this value is unmatched 
Comparable quality is far above this 


low retail price 


EASIEST TO OPERATE 
Women gardeners especially, are at 
tracted to this lightweight, pump oper 


ated, 1'o gal. funnel-top sprayer 


QUALITY CONSTRUCTION 
THROUGHOUT 


The tank is rust resistant Armco Zinc 
Grip galvanized steel with a pressure 
proof dome top and all seams electric 
welded. 26” of oil resistant neoprene 
hose and trigger shut-off combined with 
a Brass extension tube and nozzle afford 
the most efficient spraying with the 
least effort 


DOES THE JOB 


Non-clogging interchangeable brass discs 
in nozzle changes spray from a flat fan 
to coarse and fine. Cover up to 500 
sq. feet with a single tank filling 


R. E. CHAPIN Mfg. Works, inc. 


Single Action Continuous 


Sprayers Since » Hand Sprayers 


Plunger Dusters Compressed 
Procourised 1887 Air Sprayers 
Gasoline Can Inflators 


Knapsack and Wheelbarrow Sprayers 


100 CHAPIN STREET BATAVIA, N.Y. 
Southern Representotives: 
K. Roth, P. O. Box 1664, Asheville, N. C 
Killebrew & Brackman 
738 3rd National Bank Bidg., Nashville 3, Tenn 
John H. Mullins, P. O. Box 13044, Houston, Tex 
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entitled “F & W Means Flowing 
Water, by Flint & Walling.” It 


pictures and briefly describes the 


complete F & W pump line. Ideal 
for handout or mailing, it include 
all pumps within a single printed 
piece. (Ask for No. 208.) 


. 


M-M Elects MacFarlane 
Member of Board..... 


WAYNE H. MACFARLANE, man- 
ager of the Minneapolis-Moline 
Company’s Louisville, Ky., plant, 
has been elected to the board of 
directors of the company 

Mr. MacFarlane has served as 
liaison officer between the Louis- 
ville plant and the home office in 
Hopkins, Minnesota 

MacFarlane began hi 
tion with the company in 
the Lake Street plant, and becan 
chief clerk in the superintendent’ 
office in 1937. He was appointed 
assistant mechanical superintend- 
ent in 1938 and assistant general 
uperintendent in 1942. He served 
from 1943 to 1946 in the U. S 
Army. In 1947, he was appointed 
materials and supply manager of 
Minneapolis-Moline and liaison 
officer in 1951. He was named 
manager of the Louisville plant on 
July 25, and he will remain at that 
post for the time being 


* 


Concentrated Selling 
(Continued from page 135) 


ented itself I would suggest draw- 
ing up the papers,” Clark said 
“Wherever it is possible to do so, 
tactfully, I suggest that the deal 
be closed now.” 

Following the sale and delivery 
of the tractor, Clark re-visited the 
farm to inspect the equipment and 
to assure that the farmer was com- 
pletely satisfied with the new unit 
An additional purpose for the visit 
was to attempt to sell the cus- 
tomer a tractor umbrella and seat 
cushion. When Clark mentioned 
these items to the farmer he re- 
ceived the expected answer 

“Wish you had mentioned them 
when I bought the tracto1 he 
aid “I would have made you 
throw them into the deal.’ 

But the customer bought the 
two items. Had Clark attempted 
their sale when closing the ale 
of the tractor, the farmer would 
have insisted that he be given 
these items as part of the sale 

And as Clark pointed out had 





WOODS 


ROTARY CUTTER 


e e For use ine « 
7 MOWING PASTURE 
STALK SHREDDING 
i~ CLEARING LAND 


4 SHREDDING 
COVER CROPS 


Round out your stock with this most 
COMPLETE line of all-purpose 
cutters on the market! 3 cutting 
widths; standard and hydraulic lif 
models. They're versatile as they 
are TOUGH, shredding sage thick 
as a man's wrist as easily as they 
mow pastures and dozens of other 
NEEDED jobs around the farm. See 
below the features which put Wood's 
FIRST in every section of the country! 


WIDTHS 
60”, 80", 
and 114” 


Fits any power take-off; 3 16° safety 
shield; adjusts to 14°; triple "B" V-belt 
drive, all heavy-duty, protected parts! 


WRITE for descriptive literature 


prices, and name of nearest distributor 


OREGON 2. ILLINOIS 





WOOD BROS. MFG. CO. 
< 
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Obstacle Course No, 1 
Angled Paving Blocks 
Hurricane Dust Tunnel 
3-Foot Deep Woter Bath 
Heavy Gumbo Mud Bog 
Levee Obstacle Course No 2 
Ramp and Grodient Pod 





ta 


> at Messey Nomis 


= testing really gets 
down to earth 


sor SEST it on the track prove it in the field” — that's 
the Massev-Harris way of giving vou as a dealer 
more sell in Massey-Harris products. 

Located on the 640-acre Massey-Harris Experimental 
farm is the new Massey-Harris test track the most 
complete and strenuous in the industry today. Here 
engineers run machines through rigorous speed tests . 
up steep balance slopes over bumps, levees and 
rock-ribbed roads ... through water and abrasive dust. 
Figuratively, they made them swim, climb, twist and jar 

. even cough in a man-made dust bow! until engines, 
transmissions and clutches — every brace, nut and bolt 

earns its keep and is accepted for use on Massey- 
Harris equipment. 

All of these tests —as extreme as they are have 
their on-the-farm counterparts. It could be the hard, 
frozen ground that tractor and spreader must cover... 
the mud of a rainy season ... the side hill operations of 
contour farming ...a combine negotiating the levees of 
the Delta ... the dust of the grain areas ... ves, and the 
hard-packed soil and sometimes rock terrain of general 
farming. 

During the tests, Massey-Harris engineers use mod- 
ern electronic devices to measure strength and dura- 
bility and to analyze stress and strain. Never before has 
such information been so readily available to aid in the 
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development of new farm machines, to improve already 
accepted machines, to determine almost immediately 
the quality of materials, bearings, gears and castings 
lo you as a dealer these tests mean more “sell” in 
Massey-Harris products - more to demonstrate and 
even more important customers who have confidence 
in Massey-Harris equipment to do the job and give long, 
low-cost service under tough, high-speed conditions. 


Moke ita Messey lon 4S 


lhere may be 
ev llarnis branch 


lt will pay you to look into the Massey Harris Tranchive 
atea nou Write the M 


mearest wu for complete intormation 


a4 dealiersiil pen im 


The MASSEY-HARRIS COMPANY 


Quality Ave 


Atlanta, Go; Batovio, N. Y.; Columbus, Ohio; Dalles, Texas; Denver, 
Colo.; Des Moines, lowa; Fargo, N. 0D; indianapolis, ind; Kansas City, 
Kan Memphis, Tenn Minneapolis, Minn.; Omaha, Nebr Portiand, 
Ore Racine, Wis Stockton, Calif. Sub-bronches: Amarillo, Texes 
Enid, Okla; Horrisburg, Pa ; Los Angeles, Calif; $1. Lowis, Me 
Wichite, Kan 


© Racine, Wisconsin 





CHAPIN 


SPRAYERS - DUSTERS - FUEL TANKS 


NEW KNAPSACK DESIGN 
What It Means to You 


Higher Quality ata 
Lower Cost 


Chapin is first to adapt the cylindrical 
tank for knopsock use. Now ‘expensive’ 
sproyer efficiency con be offered for a 
budget price ond still maintain Chapin’s 
high stondard of quality construction and 
materials 


Full Mark-up 


Mark-up remains of its chorocteristic 
Chapin high level’, while your volume 
soors becouse of o lower retail price 


Increased Profits 


1t makes good business sense More 
sales at o high mork-up meon extro profit 


$4495 


Suggested 
Retail 





NEW Mode! No. 650 
Cylindrical Knapsack Sprayer 


What It Means to Your Customers 


Low Retail Price 


Now volume spraying is available to all 
groups regardless of income bracket 


Efficient, Easy to Use 


Adjustable, double harness strap allows 
tank to ride horizontally, in the most com 
fortable position on back. Both hands are 
free to operate ‘easy-going’, brass slide 
pump 


Quality Construction 
and Materials 


The 4 gal. tank is Armco Zinc Grip, rust 
resistant galvanized steel. All seams elec 
tric welded. 2° filler opening with heavy 
machine screw closure to insure “easy fill 
ing and an air-tight seal 30” of oil 
resistant hose for o “long reach’ and the 
new deluxe adjustable brass nozzle guar 
antee long, hard, efficient use 


THAT EXTRA SALE 


Model No. 932 
“Little Giant” 


Inexpensive, spraying 

for the port - time 

gordener. One 

of a complete 

series. Ask us 

about models 

2930, 2931, 

and 

the many 

others included in this “hand-sprayer 
branch of Chapin's complete line. 


R. e CHAPIN Mfg. Works, inc. 


n 





Since Hie 


1887 


napsack and Wheelba 


100 CHAPIN ST. BATAVIA, N. Y. 


Southern Representatives 
K. Roth, P. O. Box 1664, Asheville, N.C 
Killebrew & Brackman 
738 3rd National Bank Bidg.. Nashville 3, Tenn 
John H. Mullins, P. O. Box 13044, Houston, Tex 
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he brought up the subject of this 
additional merchandise when try- 
ing to close the tractor sale, the 
whole proposition might have fall- 
en through. By adding the expense 
of these two items the farmer’s 
total cost would have been $80.00 
higher 

“My chief idea,” Clark said, 
to sell the prospect what he wants 
first—then sell him extras. It is 
easier to sell a customer than a 
prospect.” 

Clark does not believe that com- 
bination selling can be consistent- 
ly fruitful, not in dealing with 
farmers anyway. 

He pointed out that a farmer 
will consider buying only what he 
needs, And what he needs usually 
is something that will help in- 
crease his income. In the late fall, 
after harvesting, only a small per- 
centage of farmers will consider 
buying a combine. Because of the 
hazards in farming, the grower 
might not need the combine dur- 
ing the next season. Clark empha- 
sized that farmers seldom buy in 
advance what they might possibly 
need in the future. 

Consequently, his sales tech- 
nique is an uncomplicated one — 
sell the farmer his immediate 
needs 


Advantage in Policy 


This policy, according to Clark, 
has an added advantage that 
should not be overlooked 

“When you try to sell prospects 
only what they need they do not 
shy away from your store as they 
would do if an attempt were made 
to run up a big sale every time 
they visited the store If you 
know your prospects, and your 
customers, you will know, usually, 
what they need in a given time 
of year 

“We cannot sell as we buy,” 
Clark concluded. “We must order 
in advance. We cannot afford to 
run short on equipment, though 
there is no way of knowing in 
advance just how large a quantity 
of any one item will be needed 
That is our risk, not the custom- 
er’s. What isn’t sold can be ware- 
housed until the next period of 
seasonal use. But the farmer will 
not buy what he doesn’t need 

“IT am a firm believer selling 
the farmer what he needs today 
and selling him next week or next 
month what he needs at that time 
I know that the farmer is not an 
impulse buyer, so I concentrate 
on selling the customer what he 
needs and what he wants NOW.” 


P ae 


“Since 18688° 


SPRAYERS 


5 GAL. KNAPSACK SPRAYER 


Recommended 
by Experiment 
Stanons and 
Extension 
Services 


Finest knapsack sprayer made Pump lever 
develops high pressure with little effort. Zinc 
gmp steel of copper 
tank is ait cond 
tioned and form fit 
ting and prevents 
dampness tou ching 
the back Adjustable 
brass nozzle for 20 
) tf stream or 
oes fine spray 
all spraying, inch 
ing weed and brush 
control 


D. B. SMITH 


428 Main $t., Utica 2, N.Y 
“Originators of Sprayers” 
Canadion Rep. G. |. Cohoon 
1265 Stanley St., Montreal 2, Conode 














THIS 
SELL MILKHOUSE CABINET 


ag « Oe — ° nhac yp 


Bll) 5: Cx $1298 
— aves? 


* . . roe © 
THE RHINEHART CO. POLK ST. 





SELL ie MIPPLE PATL 


The only aa with a SIPHON valve! 


THE RWINEKART CO, fn + 





BUY NOW! GET QUANTITY DISCOUNTS 


First Quatity—Popular 

Brands Save money— 

stock up NOW 250 

INFRARED watt — frosted pyrex — 

diffused. Special offer 

BROODER on Quantity. Discounts 

for Limited Time Only 

LAMPS Dealers and wholesalers 
WRITE TODAY 

Wayne 7. Ind 


THE Fort 
RHINEHART CO. F130 Polk & 











CALF-TERIA SALES, 


Dept. C «+ Fort Wayne } 





SOUTHERN FARM EQUIPMENT Section for FEBRUARY, 1953 





Lewis W. Sheets demonstrates New Holland's easy shifting disc harge spout, 


“How I sell the New Holland Forage Harvester’ 


by Lewis W. Sheets of Sheets Brothers, Hanover, Pa. 


Wren I'm working on a prospect for a New ‘Does my system work”? Well, [ll say this, there 
Holland harvester, I let him take a good look for a hasn't been a year since the harvester was intro 
minute or two. Then I say, ‘Looks pretty simple, duced that my harvester sales haven't increased 
doesn't it?’ Chances are he'll agree because the New over the previous year 
Holland is a mighty clean, simple looking machine 


2p . 
“Right there I show him how easy it is to swing YZ > Ve AecX ~ 
the discharge spout left, right or center for any 


kind of loading. Then I point out the clutch that 
lets him stop, start or reverse the feed table right 
from the tractor seat 


Dealers who sell New Holland farm-engineered 
machines face a profitable future, for they carry 
the line that’s “First in Grassland Farming.’ And 
as more and more farmers turn to grasslanding they 
also turn to New Holland for the balers, forage 
harvesters, forage blowers, tractor mowers and 
spreader-seeders that will help them get highest 


““Now he’s warmed up and I go right on to the 
spring finger pickup that gets the last piece of hay 
out of the field. Next I explain the Flotrac, New 
Holland’s exclusive floating upper apron that makes 
this harvester one of the smoothest and steadiest 
in the field. Then I offer to bring a machine out as 
soon as he has some grass ready and show him how The New Holland Machine Company, a subsidi 
a New Holland will work in his own fields ary of The Sperry Corporation 


returns at lowest cost 


gx NEw HOLLAND 


o ome wee 


——n “First in Grassland Farming’ 


New Holland, Pa Minneapolis * Des Moines * Kansas City * Brantford, Ontario 
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Future Sales 
(Continued from page 138) 


dation of farm credit assistance 
and unusual service to farmers 
During the war years when new 
farm equipment was scarce, the 
company scoured the entire United 
States for many machines to meet 
the needs of its customers at home 
Even now it continues to buy such 
temporarily equipment as 
self-propelled combines from other 
factory dealers anywhere they can 
be found, in order that farmers in 
Crittenden, Cross and St. Fran- 
cis Counties may obtain them with- 
out long delay. With hundreds of 
self-propelled combines in its ter- 
ritory, the company believes it 
sells more of these machines than 
any other farm equipment dealer 
in the South 

Incidentally, trade-ins are no 
problem for the firm. It has always 
been able to sell its reconditioned 
tractors and equipment of its own 
line. Other brands of used tractors 
it sells for export, largely to South 
America. Last year it disposed of 
approximately 300. 

Peoples Mercantile & Implement 
Co. is in the farm equipment busi- 


scarce 


ness in a big way. But it’s not too 
big to do business with the smallest 
farmer in its territory. And it con- 
tacts the farmer often enough to 
keep him well assured of it 


* 


Specialists in the Shop 


(Continued from page 144) 


of operations, with jurisdiction in- 
cluding the shop 

He is a former mechanic and 
shop foreman and in addition to 
sales supervision, he holds a 
monthly meeting with shop per- 
sonnel. In these he explains in de 
tail, any new techniques of service 
that may have been developed. He 
also maintains a record of all com- 
plaints, if any, such as a farmer's 
contention that a new machine was 
improperly set up. These com- 
plaints reviewed with shop 
personnel, with suggestions as to 
how to avoid a repetition 

Meanwhile, the firm man- 
hold to a minimum, the 
in shop personnel. One 
been an employee 
Ray Blalock, shop 


12-year veteran 


are 


has 
aged to 
turnover 
mechanic 
for 19 
foreman, is a 


has 
years. 





MILKING MACHINE 
REPLACEMENT PARTS 


34X@ 2R 


a CORMICE wonoomrr 
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6M 7176 
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OF LAVAL | oc COMMNCK é 


UmNVERSAL 
ANDERSON 
Pmt TREE 


Colf Nose | 
Short Tube | 


CLEAN EASY, 
DECKER 


Get this Display Board FREE! 


Sets you up as Rubber Replacement Parts Headquarters ‘or all leading 
makes of Milking Machines. 


Write today for full details. 


CROWN DAIRY SUPPLY CO. 


Dt tine twat 
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RSEP426RF7 13R 
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Youngest in length of service is a 
three-year man 

Reints believes a simple incen- 
tive plan is responsible to a great 
holding the shop or- 
ganization intact, There have been 
few new faces in the shop in recent 
years, except those of GI trainees 
of which there are now two 

“The proceeds of our incentive 
plan are divided at the end of the 
vear,”’ Reints explained. 

“We take a percentage of the 
net profit and divide it equally, in 
that one part goes to salesmen and 
employees of the parts department 
another part goes to employees of 
the shop. 

“When it 


degree for 


to the division 
among individuals, seniority fig- 
ures prominently. But, as a gen- 
eral thing, employees of the shop 
can expect about a month’s salary 
It really amounts to a cash bonus 
without special regard to individ 
ual performance. There the 
usual hams and turkeys in season 
too 

“Our shop employees get other 
pecial considerations. There is no 
pay deduction for a _ reasonable 
period of illness, each man gets a 
week’s vacation with pay and each 
man owns a thousand-dollar life 
insurance policy purchased by the 
The only benefit the 
hop employee is called upon t 
pay for personally is group health 
and insurance.” 

The implement branch of the 
Fort Smith Vehicle and Machinery 
Corporation was formerly 
the street from the retail hardware 
branch, in the Fort Smith shopping 
district. Now the two are separated 
by a mile, with resultant improved 
accessibjlity for farm 
and abundant curb room for park 


comes 


are 


company 
accident 


across 


customers 


ing 
€ 


"Cold" Canvassing 
(Continued from page 140) 


making a call. he 
spends a few minutes talking to 
the farmer’s wife about refrig- 
erators or home freezers, which 
the Grenada Impl ment Co 
handles, or some other merchan 
dise in which the farm wife ex 
presses an interest 

If the farmer is working some 
where or his farm and the sales 
man is able to locate the prospect 
he goes into the field to talk farm 
equipment with the farmer. Ac- 
cording to White, numerous sales 
are made in this manner. 


absent when 


also 


327 W. College Avenue, Waukesha, Wis. 


If the farmer becomes interested 
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MAKE HAY 
WITH 


MEYER... 


DITIONER 


Help farmers moke better hay! Hay made by MEYER METHOD is worth 
more to feed or sell. Cuts and conditions hay at same time Hay 
retains color, protein and as much as 300% more carotene (Vitamin A 

stems dry fast as leaves. What's more, it can be cured in half the 
usual time—hay can be put up same day it’s cut. New 1953 Model 
features: Exclusive Floating Rotary Pick up...raises freely over 
rocks and terraces. Swivel Hitch— automatically adjusts to all terrain 
Get this model on your floor now. Start making hay with Meyer! 


WRITE! Ask for Complete Information on a Meyer Dealership 


MEYER MFG. CO. 


248 WEST ADAMS STREET * MORTON, ILLINOIS 


FAST SELLING 
MANPOWER SAVERS! 
PORTABLE ELEVATORS 
Three models e 
ach a leader in its f 
Id 
farm Duty model (Extra-wide 18"t02?"sections) 
ower priced 16" wide model and the 
new Junior Portable (10” to 17" wide) — 
America’s finest low-cost all Purpose 
Portable. Elevates all—baled 
. hay. corn and small grain 


¥ 


HYDRAULIC POWER LOADER 


Scoop or dozer—digs 
moves, lifts. Fast action 


One ton capacity 
SY 


BUCKET ELEVATOR 


Choice of 8 models. Handles more 


9/9IN — No short turns. no binding 


BALE LOADER 
Loads 75 bales in 15 minutes 
light draft - ground 
driven Easily hitched 
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leaders their fie 
line of Papec Fee¢ i 
Papec Machine Company 
Senate Avenue, Indianapol 
Kansas Clty Kansas, 
Minneapolis, Minn 


A GOOD LINE TO HANDLE 


PAPEC 


FORAGE HARVESTERS ENSILAGE CUTTERS 
HAY CHOPPER-SILO FILLERS + CROP BLOWERS 
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MIXERS 


HAMMER 
FEED 
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Carden 
Tractors 


PAGE 


Every PAGE tractor is packed with 
more features, more satisfied cus- 
tomers and more money for 
you! Every tractor guaran- 
teed, backed by over 25 

years’ experience! 


OVER SIXTY 
ATTACHMENTS 
AVAILABLE! 


Walking, riding models—2 fo 6HP 

Gear-driven transmission (like big 
with direct drive—no belts or chains 
Reverse gear and “instant hitch” on every model 


Also new 1 wheel Page “Bantam” 
NG OTHER GARDEN TRACTOR GIVZS YOU AS MIICH FOR THE MONEY! 


Complete catalogs and literature 
to help you sell more, PLUS intensive 


national advertising program! 


farm tractors) 


Write or phone today 
See how easy it is to 
become a money-making Page dealer! 


PAGE 





Phone: EXchange 7177 


GARDEN TRACTORS 
Ga. 


2276 Peachtree Road, N.W., Atlanta, 
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in a particular piece of equipment, Employing what might be trade for almost any type of used 
an appointment is made for a termed “saturation selling,” sal farm equipment regardl of its 
later demonstration, either on hi men focus the farmers attention condition 

farm or at the company’s show on the firm’s varied inventory of “If a used tractor or implement 
room. Well over half of these used equipment if they are un- appears to be in reasonably good 
demonstrations culminate in sale uccessful in interesting him in a_ condition, we may spend more 

“Every effort is made to make new unit. The theory behind thi than $100.00 rebuilding and re 

this canvassing pay off,” Whit plan is that as many new account painting it, then offer it for sale 
aid. “If one of our salesmen gets as possible should be placed on the with a blanket 90-day guarantee 
a prospect interested in a tracto: firm’s book even if the profit This guarantee appeals very much 
or piece of equipment, but is un from some is meage! to farmers and has helped sell 
successful in closing the sale, he Usually a farmer who first pur- more used equipment. When we 
calls on one of the other salesmen chased used equipment from the trade for equipment we do not 
or myself for assistance and we go company follows this transaction deem fit for resale, we strip the 
out and try to find out why the by buying one or more new units machine and salvage used parts 
farmer is not ready to buy. Usually according to White. Frequently, which we sell at retail to obtain a 
we are successful and are able t too, a used buyer develops into a much return as possible from our 
get his name on our books.” profitable shop customer, investment.” 

Each visit made by a company Many used tractors are now sold 
salesman pays dividends whether Used Equipment Sales off the floor before their recondi- 
a sale is made or not. During each tioning is completed. Most used 
call the salesman determines how Used equipment sales are a big tractors are moved within 60 day 
many pieces of farm equipment the item on this Mississippi dealet and to stimulate used equipment 
farmer owns, the make, model and profit sheet. “We give used equip ale a display area has been 
age. All of this data is recorded in ment buyers as much attention a established just outside the store 
a prospect file when next he visits we do a customer buying a new Through constant canvassing 
that particular section. Thus, if his tractor White said We even this company ha ‘made the 
prospect file discloses that a farm give field demonstrations of used acquaintance” of a substantial por 
er living on a certain road op- machinery and equipment.’ tion of the rural population in the 
erates an out-dated hay baler, the Not only that, the firm allows a 30-mile radius it serves and ha 
salesman will talk hay balers farmer to trade a piece of used established contacts and assembled 
when the farmer is called on equipment in on another used data which will prove invaluablk 
again. tractor or attachments. White will in the years to come 
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FOR GUARANTEED Prorits || { its ust like: 


SELL GUARANTEED SHOX-STOK / 
TO FARMERS AND GARDENERS 7, ~~? 
GC BOKFTON, AWM hap 
— FENCE — / / e 
? : ! with 


Model ~~ / ue 


Cash in on the farm demand for low cost PH-5 
fencing; also the needs of gardeners for pro- 
tection against rabbits, dogs, etc. SHOX-STOK 


fence controllers are nationally advertised. Use Y FOAM RUBBER 


our colorful window and store display material 


Newspaper mats ond printed matter FREE. PATENTED 
-A f 
Model D ELECTRIC AND BATTERY MODELS TRACTOR CUSHION 


SHOX-STOK controllers are available in COMFORT, DURABILITY & ECONOMY 


three models — model PH-5 for 115-volt 
power line operation ond model D for ARE WHAT YOU SELL WHEN YOU SELL THIS 
6-volt, wet or dry battery operation. Retail RUGGED. BOUYANT CUSHION 

; . j ) 
prices aos low as $1295. Liberal discouut PLASTIC-COATED, WATER-RESISTANT COVER 


we ae ee ee EASY TO TIE ON - ADJUSTABLE - DOUBLE SEAM 


Order TODAY from your local distribeter or 
write os for your seerest source of tepply 


SHOX - STOK, inc. FABRICS, Inc. 


524 MAIN STREET Wellington, Ohio 








311 BELL ST MONTGOMERY, ALABAMA 
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TYGART 
Tractor 





PLAN NOW — MORE BUSINESS — BETTER PROFITS 
Over a period of years the TYGART TRACTOR MOUNTED DUSTER has done 
a better job and given better service. Proven in quality and performance. Mount- 
ings for all makes and model tractors. Easy to install, simple to operate. Dealerships 
open in many areas. Write for literature and particulars. 


NEWIDEAL SPRAYER CO. 


NASHVILLE, GEORGIA 














“OVER 100,000 FARMERS 7a 
HAVE BOUGHT THIS 


oo 
—mleinalionel 5 et 


WEED Re 


ELECTRIC FENCER” 
af fatyr 
SERVICE 


SHARES 


Dessecas ave aveitiabhc % WILL NOT SHORT OUT FROM WEEDS AND 
; ply coms GRASS GROWING UP TO FENCE LINE 


for practically all ILLUSTRATED lites the this, ieee Giinies Sennen aoaieieniane 
No. 106 int. Contr i les of fencing 


Fully plows, listers, middle- seckicditpen. | Sacks imteigcuaniranict st Jenne 
breakers in No. 1 soft Retail $29.75 havertised f i ast — In far 
GUARANTEED center or No 2 cru- Other modelo t a ! + 4 ‘ : a 00 de ler re r . 
patierw anevated } noe! h ‘ oA niete ange of size 
AS TO QUALITY, 


cible steel of the high- $12.75 up +: . oS ee ee 
est quality obtainable BIGGER PROFITS fast-selling line—now 
FIT, AND 
Send today for « atalog, 
FINISH ] 











FOR You! Write Today f formatior ‘ su can make 
‘ rof th ternationa ectric Fencers 





R. E. ZIMMERMAN & SON 
Mr. R. E. Zimmerman, Manager 
622 Scott Avenue, Phone 2-5087, Gree 


STAR MANUFACTURING COMPANY “ 
DIVISION OF ILLINOIS IRON & BOLT CO. 


CARPENTERSVILLE, ILLINOIS, U. S. A. (EST. 1873) ADDRES 
TOW 














SOUTHERN FARM EQUIPMENT Section for FEBRUARY, 1953 





NEW INVENTION 


Makes Chain Repairs EASY, FAST 
and PROFITABLE for YOU! a 
SELLS ON SIGHT Achepmen Gtetien , . 


Mfg. Co e abrics, Incorporated 
UNIVERSAL DEMAND panei oes Soci icc “i6i 43, Farts Menofectaring Os." 
Alaska Freezer Co Ir F rbanks, Morse & Co 
TRY IT A | Allen & Co.. Inc Ss. | 4p upment Wholesalers 
T OUR RISK! aioe 6 oo, tae, 
Allis Chalmers Mfg. ¢ 
Aluminum Goods Mfg 
American Chain & Cab! 
In¢ 
American Pad & Textile 
American Steel & Wire ( 
one Fence Div 
Ames Co.. O 
Animal Trap ¢ of America 
Arvey Corporation .. 
Asbestos Textile Div. Raybestos 
Man! 
Atlantic 
Atlas Asbestos Co 


5 


General Steel Warehouse Co 
Barcalo Mfg Ine - 
Hassick Co 4 Gilton Manufacturing Cory; 
selmont smpir ! ielin Gould Pumps, Ine 
Co Greenlee Tool Co 
Bernz Com ny tt Griffin Co.. G. W 
Bethlehem ‘ ort ¥ Griffin Mfg. Company 
Bettis Cort 
Here's the first practical Blue Co., The John . . 
Brafman Co Max I 
and simple means of mak- Brig 
triges & Stratton ¢ or} 
ing chain repairs right in Bristol-Horton, In 
the field WITHOUT REs Buch Mfg. Co 96 nilton Mfg. ¢ 
MOVING THE CHAIN, Bufiale Bolt lansee Geale Oo. 
Farmers buy Imp Chain — aia sineke & Company 
Repair Kit on sight! You Herschel Mfg. ( In 
can make drive chain ge- Eilers 4 & Bradeby Co 
. Hodell Chain Co 
pairs easily and’ quickly in © Horrocks Ibbotson Co 
your own shop, make easy 
sales to every farmer in camer Sales and 
Bye: ampbell Chain ¢ 
“ ~ your area, Jarlon Products Corp ) | 
‘ase Co., J. I 


TRY THIS AMAZING INVENTION YOURSELF! hampion’ DeArment Nae ea 


hapin Mfg. Wo 
R. | } ( Indiana Steel & Wire CO 
SEND NO MONEY Thattanooga Imp! ent ¢ Industrial Machine Products 
Mfg. Co Ingersoll Products Division 
heney Hammer Co 5 l Borg-Warner Corp Discs) 
hicopee Mills, In se Fourth C« 
ark Mfe Co igersoll Steel Division Borg 
lemson Bros., In« ) Warner Corp Shovels) 
leveland Foundry Mfg 0 7 International Electric ¢ 
leveland Mille Company International Harvester Co 
le Hot Blast Mfg. Co General Line 
International Oil Burner Cx 





See for yourself how easy and fast it 
is! Order the IMP Steel Chain Repair 
Kit today. Send $5.00 for complete kit 
of three , . . Kit No. 1 fits 56 to 7 

chain, retails at $3.25 Kit No. 2 
fits 36 to 55 chain, retails at $2 5 — 
Kit No. 3 fits 25 to 35 chain, retails at 
$2.25. Complete kit sells for $7.95, but 
we'll send you all three for only $5.00 
plus a counter display card and liberal 


coleman Company, Ir 
Jolorado Fuel & Iron ‘ 
Wickwire Spencer Stee 
Olumbian Rope Co 
olumbiana Pump Ce 1 J 
‘onsolidated Metal I’r 
supply of colorful circulars FREI Co — , 
We'll pay shipping charges if you send enanmensn Gian x Ja kson Manufact ng 
$5.00 with order, or order C.O.D., if you ‘ontinental Motors Cort la obsen so Vwilitem 
. hnsor J 
fe ’ , , de OOP 
peefer. Money promptly refunded if } per Mfg. ¢ ohnston Lawn Mower Ce 
nes & Laughlin Steel 


you are not 100% satisfied orning Glass Works 
rown Dairy Supply 


rucible Steel 


CHAIN REPAIRS ARE EASY rucible St 
AND FAST IN THE FIELD States Stee 


1, Select the proper size chain de- 
tacher from your kit to fit the size Levetone Steel & Wire 
. King Hardware ( 


hain to be repaired 
: sliein & Sons, Mathias 


2, Slip the repair kit under chain, with ' 
open part of link on top. Tighten The 
set screw by hand on top of broken Dazey Co 
link. Dearborn 
* Decorite 
Hit plunger with hammer, and bro- ; ohr ’ —— 
ken link will fall out easily. The job ower ‘ | areen Co. Chas 
is done easily, quickly IN THE ‘ “s , Lewis Engineerir 
FIELD, with no loss of time, no . - bby Owens, I 
r¢ wl ‘ inen Thread ¢ 
smashed fingers, es vitthe Won 


ORDER FYODAY AT OUR RISK! 
DEALERS AND JOBBERS WANTED 


INDUSTRIAL MACHINE PRODUCTS 


Fagle Manufacturing Co 
1101 WALNUT, DEPT. S-1 Eclipse Lawn Mower Co 
. Electric Wheel Company 


Empire Plow Co 


DES MOINES, IOWA Enterprise Mfg. Cx } Mckay Company 
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These two LU Items 


can make ’53 your best year: 


~« Our new engine driven 
Utility 


SPRAYER | 


$s piston type he 
e pump (up te 
per selector type 
e regulator (also 
le in PTO types 
plete 


Popular BLUE Cotton 


DUSTER 


A power take-off 5 0 
6-row duster for stand 
tractors. Dependable, 
accurate. Complete cove 
ize up to ZU or 5 feet 


Send for Free Catalog and Price Information 


INC HUN TSVEL ELE, ALABAMA 


JOHN BLUE CO., 


* Dependable Farm Equipment Since 1886 





THE MOST POPULAR OF ALL BRANDS 


Year in and year out, Phoenix leads the held in sales, 
That's because year in-year out, Phoenix leads the field 
im service 

There's a size, weight and style for every horse and mule 
working under any conditon. It's easy to see that Phoenix 
means business. So cut yourself in on the profits! Stock 
and Mule Shoes NOW! 


and recommend Phoenix Horse 


World's Largest Manufacturer 
of Horse and Mule Shoes and Calks 


. PHOENIX MANUFACTURING COMPANY 


/ 
A, Cotasauqua, Po / 


Joliet, Ulinois 





GRASS FARMERS 


Prefer the 


LIG LAG 


SOIL PULVERIZERS 


WHY? 


 Pulverizers are strong and durable 
‘» Welded one piece frames 
Ball or wood bearing 
Single, double and three-gang 
Patented wheels reduce erosion 
Does better job pulverizing and mulching 
Seeding attachment cannot be beat 
Will sow all small seeds perfectly 
Will sow many seed that are difficult to so 
Will sow mixed seeds perfectly 
Only one hopper needed 


Positively no seed wast 


SELL... THE 
ZIG ZAG LINE 


and enjoy the business and friendship of many 
satishied customers 


If you do not have a pulverizer in stock today 
write, wire or call for the name of your distributor 


Cleveland Foundry & Manufacturing Co. 


N c o Rg P o a a T £ o 


CLEVELAND, TENNESSEE, U.S.A, 


SOUTHERN FARM EQUIPMENT Section for FEBRUARY, 1953 173 





ADVERTISER'S INDEX 


| sell 
the finest... | ssssx. ». 


Marsha 
Masse 
Mast-I 


| sell ae 
DEMPSTER! 





1 


because my customers want 
quality water systems... National Screw & fa 


New Hritain Machine Co 
M , Ne H and Mach. Co 
y customers seem to want every last dollar’s New Idea Division AVCO 


worth of value—no matter what they buy. They 
don't plan on early replacement or needless repair. 
They expect and demand quality. I guess that’s why 
the Dempster Water System is the farmer’s favorite. 
He’s seen that 73-year-old name on some of the fin- 
est farm machinery in the country. Dempster means 
quality that’s guaranteed. The farmer knows it... 
and that’s why he insists on items from the famous 
Dempster line. 


DEMPSTER — America’s 
Quality Water System for the Farm! 


SHALLOW - WELL 
JETMASTER — Only 
one moving part No 
special pressure tank 
needed Easily installed 
and exceptionally 
efficient 








DEEP-WELL JET- 
MASTER ideal tor 
offset installation, or to 
be set directly over the 
well. Unusually simple 
in operation only one 
moving part 








DEEP WELL WATER 
SYSTEM — Positive 
lubrication. Modern 
design Available for 
electric motor of gaso- 
line engine operation 
Can be supplied with 
windmillattachment 








CENTRIFUGAL 
PUMPS impellers 
are sem: enclosed for 
greater efficiency. Ba! 
anced drive shafts nde 
on double limken Bear 
ings. There are no better 
inngation pumps made 
than Dempster Centrif 
ugal Pumps 




















Root Mf 


America’s Quality Line of Farm 
Water Systems 


Pumps ®@ Tanks © Windmills @ 
Irrigation Equipment 


DEMPSTER ) M 
MILL MFG. CO. 


ee waren SUPPLY EQUIPMENT 


Root Lowe 
RPM Mfg. Ce 


Zimmerman & Sons, R. |! 171 
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MARK OF TOP QUALITY DISC 





nae . 

tare FOF : / 
PPR TP Ot he 
> ~ . .s 4 


Pictured is the Massey Harris Number 509 one-way disc 
plow Massey Harris is but one of the many big name farm 
equipment manufacturers using LaBelle discs as standard 


equipment 


sell ‘em the dise thats time-proved 


1. A quality dise as good as fine steel careful 


Time itself has proved to disc-users that LaBelle 
dises are built to last. Practical farmers have been 
using LaBelle discs since 1880 to get better seed 
beds in all types of soil. Whether fields are sandy, 
and cover, 


clay or other combinations of soil 


LaBelles have given long service in every county 
that’s fit to farm 


Our 72 years of dise-making experience enable you 


to sell LaBelle: 


workmanship and continuing research can 
make. 
2. A dise designed to fit your customers imple- 
ment and his kind of farming. 
LaBelle round or cut-out discs are available for 
your line of dis« harrows and plows eee and also 
for every dise harrow or plow ever made Look for 


the triangular trade mark % of LaBelle. 





first name in special purpose steels 


AGRICULTURAL STEELS 


SALES OFFICES, OLIVER BUILDING, PITTSBURGH, PA. 


SPECIAL PURPOSE STEELS 


|CRUCIBLE| 
52 gears of Se steelmaking 


CRUCIBLE STEEL COMPANY OF AMERICA, GENERAL 





STAINLESS © REX HIGH SPEED * TOOL * ALLOY * MACHINERY * 
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U. S. D. A. 
SOIL CONSERVATION 
SERVICE 


provides technical help for 


LOCAL 
SOIL CONSERVATION 
DISTRICTS 


who serve their cooperating 


FARMERS 


who get power for the job from 


FARM EQUIPMENT 
DEALERS 


and financial backing from 


Your Place in holding 
America’s lifeline 


Soil conservation — keeping our croplands, ranges and 
forests productive — is generally recognized as a highly 
essential activity. But it may be difficult to recognize your 
own place in the big, over-all effort. 


Here is a general view of the nation-wide pattern: 


Behind many of the proved practices which save soil and boost 
yields, is the dedicated knowledge and single purpose of the Soil 
Conservation Service itself: saving the soil through halting erosion 
and through right land use. 








The SCS provides technical aid and information to almost 2,500 
local Soil Conservation Districts, each operating under state law and 
controlled entirely by locally elected supervisors. 


Farmers within each district receive detailed suggestions on how 
a soil conservation farm plan can make their land more productive 
and save it from erosion. 


Farm equipment dealers sell the modern power machinery required 
and Local Bankers provide the needed financial support, for the 
final step. It is this kind of teamwork that makes soil conservation 


profitable for all concerned. 


But the job is only one-fifth done. Each group will be 
needed even more in the years ahead — to finish what we 
have begun, to keep our lifeline of soil equal to our growing 
need for food. 


ALLIS-CHALMERS 
T 


RACTOR DIVISION + MILWAUKEE 1, U.S.A. 





THE ORIGINAL 
WORLD'S STANDARD 
GLASS CUTTER 


No. 024* _Universal—For Sheet and 
General Glass Cutting. Most popu- 
lar and largest selling glass cutter 
ever manufactured 


No. 023*—Wherever Tapping is Advis 
able. The original world's standard 


08 No. 031 — For Cutting Plate, Heavy, 
Laminated and Polished Glass. Devel- 
oped in co-operation with the largest 
plate glass piant in the world 


d ‘ ball knob glass cutter 
, Lf 
% 


No. 032 For the same specialized service 
as O31, with ball handle 


No 888 Single Wheel Refill Cutter—Glass 
Factory Standard 


No. 7*. Standard Glaziers’ Wood Handle 
Model. Six wheel turret head, quick change 
is equipped with the exclusive Chapmanized wheel... with the turn of a screw 


Every glass cutter in Red Devil’s complete line 


and Red Devil's process of pressing the edge and grinding 
No. 45*— Magazine Refill Wheel Glass Cutter 


For general glass cutting and tapping. Six 
no breaking in and assuring keener, lighter cuts. extra wheels are carried in magazine handle 


and honing results in a uniformly smooth wheel requiring 


No. 08 — Special Glass Cutter For Extra Hard 
Glass. Specially developed for vitrolite, carrara, 
stippolyte, opalescent and all extra hard glass 


All Red Devil Glass Cutters have these Quality 
Features: Red Devil's easy finger rest handle; 
long reach head; oversize glass-hard bearing; No. 06--Special Small W heel. For pattern cutting 

and art glass work 
pregreased; Chapmanized. 


*Meets Federal and all service specifications 


SEE YOUR JOBBER 


s 
Red Devil loofs Irvington 11, Now Jersey, U.S.A. it 


ao o ULC YT MBH LM be S 1a Hh % 


FENCER 
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No Grinding of Notch °* NoGrinding Cracks °* Greater Impact and Shock Resistance 


Here it is—the great new Ingersoll DURA-NOTCH rific resistance to impact and shock. In impact tests 

the remarkable new improvement in cutaway discs. Dura-Notch discs withstood 15 blows of a 200-pound 

hammer dropped 40 inches, without breaking or crack 

After years of research and experiment, Ingersoll has N PI ' hd ' teh — 
in iINot a singie ground-notch disc made 7 th m 

developed a new and exclusive method—the Dura-Notch “ m5 . - en 
inalysis steel withstood more than 10 

method——of notching the cutaway. Instead of grinding 

it, the cutaway ts punched out at an angie. The edge Wherever the tullage job calls for cutaway discs. be sure 

thus formed needs no grinding at all—so the danger of to specify Ingersoll DURA-NOTCH discs. Like all 


incipient grinding cracks is eliminated. Ingersoll discs, they're made better—to last longer 


Ihe result is a cutaway disc of superior ruggedness and 
strength throughout the curve of the notch—with ter- 


puRA-NOTCH je 


Ingersoll 


Verney 


INGERSOLL PRODUCTS pivisten 


BORG-WARNER CORPORATION ~ 3105 Michigan Av 
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